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The LUDLOW 
Way to Profits 


These Ludlow products afford profitable operation with direct 
production results, avoiding unnecessary steps that slow down 
the work. All three have earned their standing in the printing 
industry—Ludlow for fine typography, Elrod for quality strip ma- 
terial, and the Brightype camera for quality conversions. 


Ludlow All-Slug Composition 


Direct slugline composition with easily-handled Ludlow 
matrices, from copy to hot metal to form, eliminating 
the manufacture or purchase of single type. Solid slug 
forms expedite make-up and lockup, and save press- 
room time. These short cuts mean larger profits for you. 


Brightype Conversions 


This method uses existing typesetting facilities to con- 
vert letterpress material into photographic images for 
offset lithography, letterpress and other printing proc- 
esses. Eliminates many operating procedures; assures 
clean, sharp reproduction. Brightype users find it a time- 
saver in handling most requirements. 





Elrod Quality Strip Material 


This single-purpose machine effectively produces an 
abundance of quality strip material for many uses. Simple 
in design and mechanism, the Elrod requires minimum 
operator attention, and the material withstands hard use. 
Ideal for spacing material, rule and base. Gas or electric- 
heated: six different modeis to fit your particular needs. 








Ludlow, Brightype and Elrod folders will show you how to increase your profits—write for your free copies 


Ludlow Typograph Company . 2032 Clybourn Avenue, Chicago 14 





DOWR 


. when a new Sheridan Accu-Shear 3-knife trimmer is added to binding 
and covering line. Now the entire gathering-binding-covering-trimming se- 
quence can be integrated into one continuous operation! 

Accu-Shear trimmers are being used successfully in both edition and publi- 
cation plants, eliminating excess material handling and storage, speeding 


up delivery schedules cutting costs! Quality has been more than 
satisfactory. 

The standard Accu-Shear has a capacity of 1%” thickness in sizes to 17% 
x 114%” trimmed, at speeds up to 100 cuts minute. A 2” capacity model 
is available. 

For even greater production economy, the Accu-Shear can be connected 
to a Sheridan-Taylor automatic counter-stacker, eliminating manual 


counting and piling. 


T.W.& C.B. SHERIDAN COMPANY 
220 Church St., New York 13, N. Y. 
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Outperforms All Others 
in its Class 


*Chablenger” 

®Capacity 1,500 Ibs. 

© Lifts to 57-in. high 

© Synchronized 12-volt 
heavy duty system 
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” = complete 


BIG JOE VALUE 


A Rugged, Troublefree 
Dollar-Saver 
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© Effortless lifting 
to 54-in. height 


® 1,000 Ib. capacity 


® Corefree maintenance 


$199 


complete 


Model No. 2154 


An In-Between-Handling 
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. © 57-in. lifting height 


® Battery operated 
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® Full bearing control 


- $299 
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“This ATF Chief 29 costs less to own and operate... prints a 
better dot...uses less floor space...than any 23 x 29’ offset press.’ 


But don’t take our word for it. Ask any printer who operates one—then write for the 


Chief 29 booklet which tells why. Address Department ‘I. 


AE American Type Founders 


200 Elmora Avenue - Elizabeth, New Jersey 


ATF Type Faces used in this advertisement... Text: Century Schoolbook with italic; Logo: Craw Clarendon Book 








printers... lithographers... 


LETS SWAP IDEAS! 


Earn a share of Kimberly-Clark stock! 


Stock earner No. 10! 


Stripping tip—A common and vexing stripping problem is to strip 
halftone negatives in an area so tight that the ordinary cellophane 
tape method cannot be used. To do this operation neatly and quickly: 
1. Moisten the glue on a piece of good gummed paper. 
2. Place it, gummed side up, under a corner of the negative which is 
in position to be attached to the flat. 
3. Press down firmly on the negative and slide the gummed paper 
out. This will transfer just enough adhesive to the negative to give 
a neat, firm bond which will be invisible on the exposed plate. 
Repeat operation on each of the other corners. 
Fred Gebhart, Superintendent, 
Grant Dahlstrom: Castle Press, Pasadena, Calif. 
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Stock earner No. 11! 
Potatoes purify pots—To clean lead pets, put a 


potato on a steel rod and hold it on the bottom of the 
hot lead pot. This causes the dirt and settlings to boil 
to the top where they can be skimmed off. 


R. E. Lineberry, Manager, Printing Dept., 
J. P. Stevens & Co., Inc., 
Greensboro, North Carolina 


Stock earner No. 12! 
Roller-saving rule —When running rollers over a 


perforating rule which is per- 
pendicular to them, the rollers 
are often cut by the rule. This 
damage can be prevented by 
adding a piece of rule perpen- 
dicular to and at each end of 
the perforating rule to protect 
the rollers from being cut. 


Fred J. Kicanas, Hillison & Etten, 
Chicago, Illinois 


Send us your ideas —yYou may earn a share of 
stock. Just write them out clearly and simply and send 
to Kimberly-Clark. Pictures or drawings that help ex- 
plain the idea are welcome. All ideas become the prop- 
erty of Kimberly-Clark. For each idea chosen to appear 
in subsequent national magazine ads, a share of 
Kimberly-Clark stock will be awarded to the sender. In 
case of similar contributions, only the first received will 
be eligible for the stock. Decisions of the judges are 
final. A total of eighteen shares will be awarded. 


Don't delay ... send yours, today! 

Address: Idea Exchange Panel 
Dept. No. LA-90 
Kimberly-Clark Corp. 
Neenah, Wisconsin 


from Kimberly-Clark— 


a hasble 
» booklet 


by Dr. Walter W. Roehr, 
“Paper and the Graphic Arts” 


To put more profit in printing—specify 
PRENTICE VELVET COATED OFFSET 
by Kimberly-Clark 


Prentice Velvet adds prestige to your printing! Makes 
the jobs look expensive by combining a velvet-like 
surface for glare-free readability with the sharp tonal 
reproduction of a premium mineral-coated sheet. 


Prentice Velvet adds versatility to your printing with its 
ability to handle rich, full-color photos, wash draw- 
ings, contrasty blacks and whites—even metallic inks. 


Prentice Velvet adds profit to your printing by cutting 
press time and production costs because it performs 
with the ease of an uncoated offset sheet. 

Kimberly-Clark’s complete line of printing papers 
includes: 


For letterpress: 
Hifect enamel 
Trufect enamel 
Multifect coated book 
Energy coated book 


For web offset: 
Lithoweb coated offset 


For offset: 
Prentice offset enamel 
Prentice velvet coated offset 
Prentice coated cover 
Lithofect offset enamel 
Shorewood coated offset 
Fontana dull coated offset 
{Kimberly Opaque 


WAP IDEAS WITH YOUR KIMBERLY-CLARK MERCHANT! 
Tell him your requirements and he will help you choose 
the right paper for the job. 


Kimberly Clark 
PRINTING PAPERS | &%3 


KIMBERLY-CLARK CORPORATION, DEPT. NO. 1A-90 NEENAH, WISCONSIN 
Please send me my free copy of “Paper and the Graphic Arts.” 





WAME . - . POSITION 
FIRM NAME = 

ADDRESS 

city ZONE STATE 


MY PAPER DISTRIBUTOR IS 
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for Business Records Since 1862. 
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Cotton Fiber: BONDS - LEDGERS - MACHINE POSTING LEDGERS - INDEX BRISTOLS + SPECIALTIES 
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GOODF YEAR 


THE GREATEST NAME IN RUBBER 


y of Industrial Instrur ta, I e, New Jersey, and American Press Inc., New Bedford, Mass 











CARBON 


SNAP-OUT FORM 


It’s the Farrington ‘‘Tippy,” especially designed for small print shops. ‘‘Tippy’’ handles 
profitable snap-out and tipping jobs: purchase order forms, ledger-card alignments, single-sheet 
forms, and many others. An average operator, who can be trained quickly, averages 2000 sheets 
per hour. 

“Tippy” features semi-automatic operation for collating, tipping and spot-gluing jobs. It’s 
quickly set up to handle any job from midget size right up to 17” x 22’. And compact, portable 
“Tippy” takes up practically no space; you can fit it into an area only 77” x 30” 

A modest investment can put you into the growing, fast-profit snap-out forms business. 


For more information, just send in the coupon below. 


FARRINGTON BUSINESS MACHINES CORPORATION 
1218 Industrial Park, New Bedford, Mass. 


Please send me more information on Farrington “‘Tippy.”’ 
Name 
Company 


Street 


City State 
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IF IT HASH T GOT ALL THESE 
FEATURES ITSNOTA POLAR 


POLARS EXCLUSIVE FERTURES HAVE MADE IT THE LARGEST-SELLING PAPER CUTTER AROUND THE WORLD 





There’s the Line-O-Lite, for instance 
—a beam of light projected across the stock. It marks exactly where the knife will cut. 


Or take the measuring scale. It’s coupled directly to the 3-section, 2-speed back gauge. 
Brightly lit. The markings are large and clear, magnified 5 times. Eye level. 
SIMPLE, INGENIOUS DESIGN 
fel (1 There are only 2 cutting buttons on the table panel. A control knob for the back 
— gauge. Nothing else. To move the back gauge forward—a gentle pull. Backwards 
— push. For fine adjustment —turn right or left. Simple. Simplicity is built into Polar from the 
ground up. This is not an old model, refurbished with new features. Polar is economically man- 
ufactured—and the economy is passed on to you. Three sizes: 3144", 42”, 57”. 
SENSIBLY ENGINEERED Ea soos a 
Polar remembers. The Eltromat Auto ae has a magnetic t ape memory 
pisite) <2, Ea —available on all 3 sizes—for 8 full cutting programs... plus 2 additional 


tracks for returning the back gauge to its pre-selected position. 


Turn a knob on the Eltromat panel, punch a button, and off you go. The controls are up on the 
main frame, not down on the table, so that you cannot confuse them with the cutter buttons 
and make a costly error. 
Incidentally, the Eltromat is connected directly to the back gauge. There’s no intermediate 
linkage that can cause inaccurate spacing when mechanical elements wear down. Polar’s hair- 
line accuracy cannot be thrown off. Logical. 
SEERA TENN 
Polar equipment includes 
a fully hydraulic clamp 
with infinitely variable 
pressure control. An elec- 





tromagnetic clutch and 
brake. Electric eye hand 
guard. Hydraulic lifts, 
with 90° swing away 
turn, are available on the 
42” and 57” models. The 
air table, which “floats” 
stock into position, is 
standard onthe 57” 
model, optional on the 42”. 
Modern series production 
now turns out close to 
1500 Polars a year. Peak 
production like this 
brings lower unit costs — 
delivers Polar to you at 
substantial savings. 


For furtner cetas, specications, prices, write cr ca. 


SANE BROS, & CO. OF NEW YORK, INC. ey GANE BROTHERS & LANE, INC. 
480 Canal Street, New Youk 13, N. fs “jn38as W. Lake St., Chicago 7, fi". 715 Bryant Street, San Francisco 7, Calif 
31 St. James Ave., Boston’ 16, Mass. 4115 Forest Park Btvd., St'Lowis 8, Mo. 432 434 W. Pico Bivd., Los Angeles 15, Cai ‘ 





Q YOURS on request: 
NEW Cy For a copy of the new Letterhead 
~y_-¥ Design Manual created by the 
RASABLE world-famous Pratt Institute on 
priuatiggts Parsons Papers and sample sheets 
— of Parsons RASABLE, write on 
your business letterhead for 
Portfolio No. 893, Parsons Paper 
Division, National Vulcanized Fibre 
Company, Holyoke, Massachusetts 


NOW the typewriter bond made from new cotton fibers which erases easily 


completely . . . makes a good secretary's work look perfect! A Parsons King Cotton Paper 


New PARSONS RASABLE 


25% COTTON FIBER 


Popular demand is the reason for Parsons RASABLI 


Those who know fine business papers have long 


requested an exceptionally-easy-to-erase typewriter 
bond with the quality characteristics recognized in 
Parsons regular Bonds. Now Parsons RASABLI 

is the answer. Available only in white in substance 
13, 16 and 20, RASABLE ts destined to be another 
famous Parsons King Cotton Business Paper 


25% new cotton fibers 

White, light cockle finish 
Substance 13, 16 and 20 

22 x 34, 28 x 34 

Substance 13 and 16: 26 x 34 
814 x 11 available in sub. 13, 16 
and 20 

All sizes ream-sealed 

May be printed by letterpress or 
offset using ink specially formu- 


l 

lated by leading ink manufac- 

turers for this fine erasing surface 

Specifically made for typewriter 

use as the result of popular de- 

mand — by Parsons Paper Divi- 

sion, National Vulcanized Fibre 

Company 
Parsons RASABLE can be the answer 
to many job printing orders to help SETTER 
Keep good customers satisfied Ask 


your Parsons paper merchant for 
samples now 


PARSONS PAPER DIVISION | WATIONAL VULCANIZED FIBRE CO 


HOLYOKE, MASSACHUSETTS 
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| unique advantage in shooting film 
for offset printing of schedules, 
directories and other listings 


RECORDAK Camera makes pu 
rit ystle that mplicity i (self! Each list- 
upto 3 lines is typed on a data processing 
1? 4 


card necessary headings +, and 


point type) also go on individual card 


l hese cards are then fed intothe RECORDAK 
istomatic ¢ amera which photographs thet 
i rate of 230 per minute automatically 


ol lines or ty 


" 
COMM PLUALIONS 


Same deck of cards 


Free folder on Recorpak | 


MAIL COUPON TODAY vv-9 
RECORDAK CORPORATION, 415 Madison Ave., New York 17, N.Y. 


ler describing new Recorpak LISTOMATIC Camera. 


SRECORDRK 


(Subsidiary of Eastman Kodak Company) 
originator of modern microfilming 
—now in its 33rd year 
IN CANADA contact Recordak of Canada Lid , Toronto 
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ON THE SAME _ HAVE BEEN 

POLYESTER BASE VEN IN Use 
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film. You ca 
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n depend on 


e the job, we'll SUP 


You nam 
Du Pont for leadership in graphic arts films 4 
HIGHLIGHT MASKS: Pan Litho, elataeiat 
Ortho B, Ortho M. 
COLOR SEPARATIONS: Transparency Pan, 
Reflection Pan, Low Gamma Pan. 
CORRECTION MASKS: Masking, Pan Mask- 
ing, Commercial—S: elatnohat ovate 
B, Ortho M. 
CONTINUOUS TONE POSITIVES: . Commercial—S: 
} HALFTONES: Ortho A, Ortho B, 
Ortho M, Pan Litho, Clear Back. 
DUPLICATE HALFTONES: Direct Positive Clear. 
STRIPPING AND Wale Clear Base. 
Ee. |. ae Pont de Nemours & Co. (Inc.), Photo Products Department, 
Wilmington 98, Delaware. in Canada: Du Pont of Canada Limited, Toronto. 
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Step out with 6656 and go doi 


DISTRIBUTED BY 


% HH KRM H HH HH EH 3 ER 


COATED 


PermaF lat 


.. ANOTHER 
GREAT NEW 
ADVANCE IN 

CURL-FREE 
GUMMED 
PAPER! 


CURL-FREE 


Fatal Fb, F, 


Dennison 6656 PermaFilat 
COATED GUMMED PAPER 


t’s the GO lh. hiah-qloas coated <heet that 
fhi-] 


as Curl Free as ly qummed Paje y hetore 


and atte pi ng 
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Printed offset on both sides, the new 3 color specimen 

sheet is on its way to your nearby fine paper merchant. When you 
see it, you ll agree that Dennison 6656 PermaFlat Gummed 
Paper is the finest 60 Ib. high gloss coated label sheet ever 
produced. For dust-free printing of prestige labels by letterpress 
or Offset, it has no equal. Like ali other numbers in “THE 
CURL-FREE LINE”, it is as curl-free as ungummed paper 
before, during and after printing . . . all year ‘round! 

Seeing’s believing! 


* ; 
S) Helping you compete 
more effectively 
MANUFACTURING COMPANY + FRAMINGHAM, MASSACHUSETTS 


In Canada: Dennison Manufacturing Co., of Canada, Drummondville,Que. 
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Tobacco, tennis rackets, tea sets...whatever you print will look 
sharp and clear on Hammermill Opaque. The distinctive, radiant 
whiteness of Hammermill Opaque shows off your product illustra- 
tions in sharpest detail. Three finishes—Pearl, English and Vellum. 


PUTS A FAMILIAR PRODUCT IN A NEW LIGHT 











HAMMERMILL OPAQUE IS OPAQUE tere is 


no objectionable show-through when you print both sides of the sheet 
That means you can use lighter weights for mailing pieces and save 
money on postage. This insert reproduced by offset on Hammermill 
Opaque, substance 70, Vellum finish. Press speed 3000 per hour, press 
size 42 x 58, sheet size 39 x 57. Hammermill Opaque in English and 
Pearl finishes, too. Hammermill. Paper Company, Erie, Pennsylvania 




















3. BLACK INK ON COLORED PAPER 


Which of these four pieces has 


NATURALLY, you'll say No. 2 because it’s the most 
colorful. 

Yet the difference in the cost of producing these 
four pieces is negligible. Colored inks cost little more 
than black inks; colored papers cost only a little more 
than white papers of equal qtality. 

So, here’s an idea which, applied to any press run, 
can result in great economy, actually giving a two 


color effect with one-color printing. 


THE BECKETT PAPER COMPANY ; 


2 8 2626 6 & 


PLACES 


4 COLORED INK ON WHITE PAPER 


the greatest attention value? 


Why not make your next one-color job a ‘“‘two-color”’ 
job by specifying one of the many beautiful colors 
available in the Beckett line? 

Ask a nearby distributor (see other side) for samples 
of Beckett colored papers—offset, vellum, text and 
cover. Or, write for free copy of our demonstration 
packet-—‘‘How to Put Color Into Your Printing’’; con- 
tains 12 samples of actual pieces printed in colored ink 


on colored paper. 


Makers of Good Paper in Hamilton, Ohio, Since 1848 


These leading merchants sell BECKETT PAPERS 


ALABAMA MAINE OKLAHOMA 
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This is BECKETT OFFSET, White, Regular Wove, M.F., 80 Ib. Also furnished in Pink, India, Buff, Gray, 
Green, Canary, and Blue; and in a variety of embossed finishes, 50, 60 and 70 Ib. weights. 











“NCR PAPER increased our 


forms volume 35% in two years.” 


CONSOLIDATED BUSINESS SYSTEMS, IN 


“We recommend NCR Paper as the 
answer to industry's pressing need 
for business forms that provide in 
creased efficiency. NCR Paper re 
duces waste and extra handling in 
record keeping and paper work. 
Moreover, its versatility for new ap 
plications seems unlimited 

“NCR Paper has simplified our 
manufacturing problems while pro 
viding satisfied customers with 
greater speed and economy in their 
operations. We feel NCR Paper will 
soon repl we a major portion of to 
day's established carbon interleaved 
business 


New Brunswick 


“Customers’ enthusiastic accept 
ance of NCR Paper has increased 
our sales of Redifixt Business Forms 
more than 35”, in the last two vears. 
An extremely high percentage of re- 
peat orders for NCR Paper enables 
us to reduce our selling costs and 
still increase our profits. We antici 
pate continued increases in our sales 


of NCR Paper.” 
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THE NATIONAL CASH REGISTER COMPANY, payton 9, Ohio 


1039 OFFICES IN 121 COUNTRIES + 76 YEARS OF HELPING BUSINESS SAVE MONEY 


N. J 


J. W. PIERCE, Pre 
lated Busi 


NCR Paper’s market 


is tremendous! Investigate today 


for business jorms 
NCR 
Paper is available in sheet stock at loca 
paper suppliers in bond, ledger 


: ; . ' 
tag grades. For roll stock, write to: 


The National Cash Register ( ompany 
Dayton 9, Ohio 


NCR PAPER 
ELIMINATES 
CARBON PAPER 
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DATELINE— OLYMPICS _ by Bob Considine 





How to promote an Ambassador 


This is the TWA AMBASSADOR. 
It won a Certificate of Merit at the Graphic Arts 


Show and we're proud that West Virginia 


Sterling Letterpress Enamel was “at the bottom of it.” 


Beauty like the AMBASSADOR'’s is no accident. 


Behind it lie the creative excellence of the editors, 


top-flight writing, John Walsh's beautiful water colors, 


and of course the high quality of the printing. 


An important part of the excellence was Western 


Newspaper Union's selection of Sterling. 


The whiteness of this paper, together 
with its sparkle, assured the fine color 
reproductions and sharp detail that 
made the AMBASSADOR magazine 
outstanding. Sterling's uniformity made 


close register easier to maintain. 


Whatever your needs, West Virginia 
has a coated or uncoated offset or 
letterpress stock to meet them. Ask also 
about our direct mill-to-you sales policy 
and our technical service. Write West 
Virginia Pulp and Paper Company, 
230 Park Avenue, New York 17, N. Y., 
or get in touch with one of our offices. 


Fine Papers Division 
Commercial Printing Paper Sales 
Chicago 1/FR 2-7620 

Cincinnati 12/RE 1-6350 

Detroit 35/DI 1-5522 

New York 17/MU 6-8400 
Philadelphia 7 /LO 8-3680 
Pittsburgh 19/CO 1-6660 

San Francisco 5/GA 1-5104 


West Virginia 
" Pulp and Paper 


THE TWA AMBASSADOR WAS PRINTED ON WEST VIRGINIA 804 STERLING 
LETTERPRESS ENAMEL, PRINTING WAS BY WESTERN NEWSPAPER UNION. 
THIS INSERT IS PRINTED ON STERLING LETTERPRESS ENAMEL, 1004 





NEW 
ANSCO 


ESTAR 


REPROLITH ORTHO TYPE B 


The Ultimate in a dimensionally stable graphic arts film 


PLESTAR 1S AN ENTIRELY NEW CONCEPT IN A LOW ABSORBENCY 
DIMENSIONALLY STABLE BASE MATERIAL, COATED WITH ANSCO’S TIME-TESTED 
HIGH DENSITY REPROLITH ORTHO TYPE B EMULSION. 





For the first time, a superb new Plus all the quality benefits of | Ansco, Binghamton, New York. 
graphic arts film that combines  Ansco Reprolith® Ortho Type B! A Division of General Aniline & 
the famous Ansco Reprolith Ortho CALL YOUR DEALER TODAY. Film Corporation. 
Type B emulsion with PLESTAR 

. a new solvent cast polycar- 


bonate base that offers these un- 


a Ansco 


e Extreme Dimensional Stability 
e Lower moisture absorption ‘ — gS ' AR 
e Improved optical clarity 

DIMENSIONALLY STABLE FILM BASE 


e Superior scribing and cutting 
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K-181 VARIO-KLISCHOGRAPH enlarges or reduces, 
screens, color-separates, color-corrects and engraves 
in one operation. Reproduces line work from re- 
flection copy or halftones up to 133 screen, color or 
black and white. Plates up to 12” x 16%”. Engraves 
virtually every stereo or engraving material. Four 
interchangeable screens from: 65, 75, 80, 100, 120, 133. 


Whatever you engrave... 


A Hell Klischograph 
can save you money! 


Whether you work with color-reflection copy or transparen- 
cies, black and white, coarse screen, fine screen or line work, 
you can save money with a Klischograph electronic engraver. 
Color copy? Use the K-181 Vario-Klischograph. Black-and- 
white halftones? Easy to handle with the K-181 or K-150. K-15@ KLISCHOGRAPH turns out excellent black- 


Coarse, medium or fine line engravings? Look into the S-240. and-white halftones, coarse or fine screen, even from 

: . : poor originals. Produces a 65-screen, 6” x 8” plate in 
Each offers you the monev-, time- and labor-saving advan- only 18 minutes. Ideal for engraving plastic, alumi- 
tase - of electronic enyvray ing ee plus operating features no num, practically every stereo or engraving material. 


Reverse cut easily made. Choice of 60, 65, 75, 80, 
other such engravers provide. A few of these advantages are 100 or 120 screen. Dual-screen models also available. 


outlined for you in the photo captions. It will be worth your 
while to study them. 

Today, HCM’s dealer organization offers Klischograph 
users prompt, expert service nation-wide. For complete infor- 
mation on each and every Klischograph model, write today. 


HELL KLISCHOGRAPHS 


-show-grafa™’) 


DISTRIBUTED EXCLUSIVELY IN THE U.S. BY: Bee 
80 Varick Street, New York 13, N. Y. 


General Soles Agent: Consolidated International Equipment & Supply Co., Chicago, Ill. 

8-240 KLISCHOGRAPH offers you first-qiality re- 
Authorized dealers: productions of coarse, medium or fine line art. Com- 
East Coast: Ernest Payne Corporation, New York/Philadelphia: Foster Type, 
Philadelphia, Pa./ Washington, Baltimore, and Charlotte, N. C.: George R. Keller, 
Inc., Washington, D.C./Georgia: Southeastern Printers Supply Corporation, Atlanta, * Dales 
Ga./Middle West: Printing Equipment Division, Automatic Saw Company, Indian- 5 pt. Produces plates up to 10” x 10”. Excellent en- 
apolis, Indiana./Southwest: Klischograph Southwest, Dublin, Texas./Denver: A. E. graving results on virtually every stereo and engrav- 
Heinsohn Printing Machinery & Supplies, Denver, Colo./West Coast: Graphic Arts ing material. Interchangeable feeds: 120 and 480 li. 
Equipment & Supply Company, Los Angeles, San Francisco, Seattle, and Portland. per in. Only ne machine available. 


pensates for poor originals. Can be used to reproduce 
cartoons, sketches, diagrams, maps, type sizes from 
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New way to look at profits! Jake a close look at paper costs and see why so many 


leading printers make more profit with Consolidated Enamels. As the world’s largest 


enamel paper specialist, Consolidated offers finest quality for /ess. You quote lower... make 


more sales, more profit. Outstanding press performance, too! See for yourself. Ask your 


Consolidated Merchant for free test sheets. Compare performance, results, cost. Fair enough? 


ur Consolidated Paper Merchant 


_ e 


Sloss, Modern Gioss | Productolith, Consolith Gloss 


and Flash Gloss | and Consolith Opaque WORLD’S LARGEST SPECIALIST 
IN ENAMEL PRINTING PAPERS 





ated Water Power & Paper Ceo Natl Sates Offices, 135 S$ La Salle St. Chicag 





N EW A SEMI-AUTOMATIC MODEL OF THE FAMOUS 


LAWSON 3-KNIFE RAPID TRIMMER 


Brings new trimming efficiency to the medium size shop. 
Trims lifts of books, magazines and pamphlets accurately...profitably. 


The new Lawson Semi-Automatic 3-Knife Rapid 
Trimmer Series “‘K’’ opens the door to profitable 
trimming. Modeled after Lawson's famous Auto- 
matic 3-Knife Rapid Trimmer, it efficiently trims 
the wide variety of work produced by the average 
commercial shop. Perfect bound, sewed, side or saddle 
stitched, one or two-up, it makes no difference...the 
fast, easy-to-operate Lawson Series ‘‘K”’ trims all 
three sides with precision accuracy. 


THE LAWSON COMPANY (‘) 


TRIM Pia 


mie 3 





SHIP 


Benefit From: Fast set-up and changeover ...all adjust- 
ments are conveniently within the operator’s reach; 
Easy operation...operator places lift of work against 
back gauge, closes window guard to start trimming 
cycle...guard opens after all three sides are trimmed 
..operator removes completed work, feeds in new 
lift; Wide size range...lifts to 434” high...trim sizes 
from 2 x 3!4" to 1134 x 167%" or larger. Write for 
complete information today. 


Division of Miehle - Goss + Dexter, Inc. 
Chicago 8, Illinois 


FOR VOLUME PRODUCTION 
you just can’t match the Lawson 
Automatic 3-Knife Rapid Trimmer. 
Trim, pack, ship in one operation... 











speeds from10O to 25 //fts a minute. 
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Built-in conveyor belt. 





The Hurletron DC Press Drive is designed 
from start to finish to meet the specific 
requirements you demanded as necessary 
in your printing plant...static components, 
no water cooling systems, smooth stepless 


acceleration, a drive compact and simple to 


operate and maintain. 


~~ 


~f- ELECTRIC EYE 


NO BULKY PARTS! 


From the instant you push the button... 
through the full range of press speeds... the 
HURLETRON DC PRESS DRIVE 
smoothly delivers power ...steplessly accel- 
erates or decelerates press speed — ample 
reserve power capacity and freedom from 
moving parts provide maintenance-free, 
simplified operation and reduction in power 
cost. For newspaper, magazine and roto- 
gravure presses, investigate 


HURLETRON DC PRESS DRIVES. 


Other products for the graphic arts: 
AC Press Drives 
Automatic ROP Register Controls 


Press Control Consoles 


EQUIPMENT COMPANY 


DANVILLE 4, ILLINOIS 
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HERE'S WHY 

MORE TRADE BINDERS 
INCREASE PROFITS 
WITH 

DEXTER 

WS &AS 


Automatic sheet register. Diagonal 
rollers and ball side guides on feed table 
and cross carrier automatically register and 
advance sheets at maximum folding speeds. 


The rugged new Dexter (Cleveland) WS 
(14 x 20”) and AS (18 x 24”) Folders profit- 
ably handle the volume production from 
modern small sheet, high speed presses with 
precise dependability. They fold, score, 
perforate, slit, trim and even paste in one 
continuous operation...at geared speeds to 
4200 inches a minute. 


Trade binders everywhere have come to 
rely on this efficiency ...that’s why Dexter 
Folders have been long recognized as ‘“‘the 
choice of the pros.’”” Why not profit from 
their experience? 


Check with your nearest MGD office today. 
THE DEXTER COMPANY 


Division of Miehie-Goss-Dexter, Inc. 


mic 
~ 
Chicago 8, Illinois D 


Swinging deflectors on all fold plates. 
Fast, easy set-up, no tools required. Can be 
instantaneously engaged or disengaged to 
either fold or deflect the sheet. 


Multiple-up signature folding. Fold and Score,perforateand slitinbothsections. Air wheel continuous feeder. Handles all 
slit in parallel section, separate pieces are Done with exceptional accuracy. Ordinary stock without scuffing. Separate air pump 
delivered to right angle section. Nearly 50% adjustments are quick and easy...shafts motor, sheet caliper, movable suction head 
production increase over one-up folding. are removable for completely new set-ups. and governor roll, variable speed device. 
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, The best of rotary...the best of flatbed 
. ... the best of Heidelberg! 


Its unique combination makes two color letterpress 
available for slightly more in cost than a single color press! 
And no extra floor space needed! 


Inking Diagram 21” x 28” Have you seen this new Heidelberg? It space savings, superior engineering, design 
incorporates a unique combination of ro- and performance. We'll be glad to arrange 
tary and flatbed, that now puts two-color a working demonstration for you and your 
printing advantages (in both 21 x 28 and pressman whenever it’s convenient. Why 
15x 201% sheet sizes) within reach of small not drop us a note for the complete story 
and medium-sized plants for the first time. 

Because they are Heidelbergs you get 
all the best Heidelberg features—including 
built-in wash-up for rollers of both color 
units, pyramid inking systems, positive 
gripper sheet control from feeder to de- 
livery, hairline register, unyielding impres- 
sional strength, minimum makeready and 
high production speeds. 

For higher letterpress profits look into 
this combination . . . low initial investment, 
rotary-flat-bed feature with subsequent 


15x20, 4°7" © 21028, 63" 








We alaelaiem) —lecferpress profits really begin 


LA RE. ® 





MAIN OFFICES: HEIDELBERG EASTERN, INC., 73-45 Woodhaven Blvd., Glendale 27, Long Island, N. Y 
New York City Display Room — 180 Varick Street 


HEIDELBERG WESTERN SALES CO., 1700 South Wall Street, Los Angeles 15, California 
HEIDELBERG SOUTHERN SALES CO., 6319 Eppes Street, PO Box 12301, Houston 17, Texas 
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This new, high speed press will produce up to 40 good quality proofs per minute with 


absolute safety to the operator. Large enough to take a 5-column full length galley and 


print a maximum form 12 


x 27”. Press can be operated in one of two ways, (1) for 


continuous running, or (2) to automatically stop press twice for each proof—once 


before a sheet‘is laid on the form, and again before the sheet is removed 


features... 





to save operator § time 


Automatic Washup’ 
Vibrator’ 


to provide greater ink capacity for quantity 


a 3° synthetic vibrator is available 


proots of heavy forms 


Grippers” 


vide more accurate margins and better quality. 


foot operated sheet grippers to pro- 


Continuous Running speeds production up to 40 
proofs per minute—or Automatic Cycling to stop 


twice for each proof 


PTIONAL EQUIPMENT 


Impression Adjustment which any machinist can 
quickly make 
Large Ink Capacity 


form rollers and a 6° power driven oscillating 


Inking system has four 2’ 


ink drum 


Safety Stop 


impression cylinder 


in advance of inking rollers and 


Casters* — to permit easy moving of press. 


Proof Spindles’ 


mounted on paper shelf 


VANDERCOOK \@ 2@ SONS, INC. 


Demonstration Room and Factory 
Phone: ROgers Park 1-2100 


General Offices, Research Laboratory 


3601 W. Touhy Ave., Chicago 45, ill 


Eastern Soles and Service 
W. 34th St. New York NY 


Phone: BRyont 9-627 


in Conoda 


Seors Limited 


Western Sales and Service 
3156 Wilshire Bivd., Los Angeles 5, Colif 
Phone: DUnkirk 8-993) 


PRESSURE INK WELL—furnished as standard equip- 
ment. Conveniently mounted near the ink drum 
within easy reach of operator. View also shows 


hinged plastic cover over oscillating ink drum. 


AUTOMATIC WASHUP—a lever brings doctor blade 
into contact with the oscillating steel ink drum 
—thus removing ink and solvent 


LARGE INK CAPACITY-~inking system has four 2” 
form rollers and a 6” power driven oscillating 
ink drum. An additional 3” vibrator is available 


as optional equipment 


FOOT OPERATED GRIPPERS—to insure more accu- 
rate margins and make it easier to obtain slur- 


free proofs. Available as optional equipment 





NNEEWW from 
FASSON! 


A New Pressure Sensitive Bumper Strip Material 


baa a 














that comes off ‘ 
sen 
a zB | 
It’s Fasson’s new “Easy-Off Plastic-Sign’’! A tough as easily as if 90ES on : 


vinyl material coated with a specially developed, 
pressure-sensitive adhesive that removes easily, 
cleanly and instantly from bumpers months after 
it is applied. There is no residue, no marring or 
staining. And being vinyl it won’t tear... comes 
off in one piece, slick as a whistle. . Easy to apply — Peel off the backing, press 
into place 
2. Weatherproof Won't fade, blow away or get 
watersoaked! 





A Truly "Fool Proof" Material 


Made from gleaming white 4 mil vinyl, it prints or 
screens perfectly. Has exceptional outdoor weather- 
ability. It resists most acids, alkalies, solvents, and 
greases; is washable, flexible and fade proof. 3. Instant clean removability — No residue, no stain- 
cage ‘ : ing, no marring. Comes off in one piece 
And best of all it is economical! Costs only a frac- 

> > 2 . =a Unexcelied for bumper strips, temporary signs, indoors and 
tion of a cent more than ordinary pressure sensitive out, wherever easy removability is desired. Order Now! It's 
stock. In stock now in all standard sizes. an ideal material for election signs. 








Write, wire or phone today for samples and prices. 





Address your inquiry to Department R 


Fasson Products 


A Division of Avery Adhesive Products, Inc. 
250 Chester Street « Painesville, Ohio « Elmwood 22-4444 


fasson 


MAKERS OF SELF ADHESIVE PAPER, FOILS, FILMS, FOR CONVERTERS 
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In the interest of reading 


A message from International Paper 
The advertisement on the following pages is the first in a series to 
encourage more reading among more people. The series has been 
appearing in Fortune and The Reader's Digest this year. It will be 
seen by an estimated 35 million people during 1960. 

his is one of the best ways International Paper knows to help 
support the printing and publishing industries. Industries whose 
books, periodicals and other printed material enrich our lives and 


keep us the best informed nation in the world. 
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“Send me a man who reads! 


99 





100 officers of leading U.S. companies read a total of 338 


magazines, 53 books, and 1,490 newspapers a week, according 


to an independent survey conducted for International Paper. 


W' asked 100 company officers, 


“How many magazines, books, 
and newspapers have you read in the 
past week?” The total of their answers: 
magazines, 338; books, 53; newspapers, 
1,490 

Then we asked 100 men in the same 
age group whose salaries had never 
quite reached $7500 a year. 229 maga- 
zines for them —and only 28 books. 
‘That's about a fourth of a book apiece. 
The conclusion is as clear as print. 

Men who read more achieve more. 

Universities have encouraged the 
habit of reading among businessmen. 
Courses are offered in the Great Books. 
Promising young men are encouraged 
to take advantage of the printed page. 
Read Plato, they are told. Read Mark 
Iwain. Read Shaw. Hemingway. Socra- 


tes. Make your own choice —but read! 


Men on an up escalator 


Since 1953, businessmen have been at- 
tending classes in the humanities at the 
University of Pennsylvania. And at 
Dartmouth and Williams, eight-week 
summer courses have been launched, 
The men who take these courses may 
make more money as a result. But what 
if their income failed to rise by a sin- 
gle penny? They would still be wealth- 
ier beyond measure. For their interests 
have stretched galaxy wide —and will 
never shrink back. They have learned 
to take advantage of the knowledge 


, 
preserved by print on paper. 


Our factories and farms have made us 
the most prosperous of people. Our 
newsstands 


libraries, bookstores and 


have made us the best informed. 


20 billion newspapers 


Last year we put 800 million new vol- 
umes on bookshelves. We devoured over 
a billion magazines. More than 20 bil- 
lion newspapers. 

We choose better books than we used 
to. In a few months we bought a half. 
million paperback copies of The Iliad; 
800,000 of The Odyssey; a million of 
Wuthering Heights; and 2 million of 
Shakespeare, 

Magazines have transformed them- 
selves to live up to this exacting audi- 
ence. They have dropped excess verbal 
baggage. They have united print, pic- 
tures and paper to create a new, more 
exciting language. 

The best of them are superbly honest, 
whether the subject is religion, space 
travel, or labor racketeering. They are 
exciting without being cheap, inspir- 
ing without being maudlin. They are 


as grave as life—and as gay. 


Magazine sales up a fourth 
That is why magazine readers keep 
coming back. It is why magazine sales 
have gone up 25 per cent in just the 
past nine years. 

And worthwhile reading is not con- 
fined to books, magazines and news- 


papers. You may find an idea on the 


back of a matchbook that will change 
your life, You may find it on the side of 
a truck. Or on a flyer that came in the 
mail. Many of the most important sug- 
gestions you act on reach you through 
the printed word. 

No less than 75 per cent of all Ameri- 
can advertising is now in printed media, 
Print sells. 

Reading is an active sport 
Unlike TV or motion pictures, reading 
is not primarily a spectator sport. ‘To 
be sure, it can provide escape from 
reality. But to read profitably you need 
a clear road between eye and brain. If 
you keep the road clear, the rewards 
are beyond price. 

The significant ideas, events and per- 
sonalities of history await your con- 
venience on the printed page. You leave 
them when you wish, and when you 
wish you return, 

Words become servants. Your aware- 
ness is more intense, your pleasures 
more vivid. Your mind is more richly 
furnished. The printed page makes you 
heir to the wisdom of the ages. 

Read whenever you can—while you 
wait for airplanes, meals, haircuts, tele- 
phone calls. You will be the gainer, 

Free reprints 
For free reprints of this advertisement, 
suitable for schools and colleges, write 
Education Department, International 
Paper Company, 220 East 42nd Street, 


New York 17, New York. 


@) INTERNATIONAL PAPER 


Manufacturers of papers for magazines, books and neu Spapers * papers for home and office use + converting 


papers * papers and paperboards for packaging + shipping containers + folding cartons + milk containers « multiwall 


bags * grocery and specialty bags and sacks « pulps for industry « lumber, plywood and other building materials 





ilton Bradley 
controls litho 
quality with 
Reeves-Vulcan# 
DIAN KetS -ritocasis ue 


most important part of the presentation of our items to 

customers,” says James J. Shea, Jr., VP and Production 
Manager of Milton Bradley Company, famous maker 
of games and educational aids for over 100 years. 


“Detail and excellency in color reproduction,” says 
Mr. Shea, “‘are important for most of our 
products, and with many of them being 
bought on impulse, eye appeal is a vital 
sales factor.” 


Bradley insures eye appeal by controlling 

the quality of their offset printing with 

Reeves-Vulcan Durofyne Blankets. These Pha a 
blankets, with their perfectly even gauge and smooth 7 2 a aioe B é 4 
texture, produce the excellent detail and color started in the printin 
reproduction that Milton Bradley is famous for. in Springfield, Mass 
Headquartered in Springfield, Mass., Bradley now 

has 5 offset presses in operation, including a brand 

new two-color 42 x 58 Harris. Daily output of 

the press room often reaches 125,000 sheets... all 

quality-printed with Reeves-Vulcan Blankets. 


You can rely on a Reeves-Vulcan Blanket to give 
, you excellent image transfer through hundreds of 
James J. Shea, Sr., ‘ 3 . k 
A hee thousands of press impressions. Never does embossing or 
president, inspects a proof ‘ 
sheet for a board game stretching occur . . . yet the blanket is soft enough to permit 
produced by lithography, good image enaader. 
“the heart and soul” of Milton r . c: ’ 
; Whether you print on paper, board, foil or metal, there’s 
Bradley Company’s business. ae ; 
b pan) 1 
a Reeves-Vulcan offset blanket to help you improve repro- 
duction and cut costs. 
wy REEVES vuican 
rite to: Reeves Brothers, inc, Vulcan Rubber Products Division 
1071 Avenue of the Americas « New York 18, New York 


The most modern two-color 42 x 58 Harris offset press and 
Reeves-Vulcan Durofyne Blankets insure quality reproduction for 


Milton Bradley Company's line of games and educational aids 
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some 
papers 
have 
extra 


advantages... 


LIKE ALLIED CELLUGLOSS OFFSET 
FOR EXTRA RUNABILITY 


Why? Because Allied’s fibre structure is different 
...it’s more dense, giving Cellugloss Offset the 
extra advantage of greater stability. That’s why 
Cellugloss runs so well...prints a little better 
than comparable coated sheets...and gives a 
good fold. 

Ask the printers who have used Allied’s Cellu- 
gloss. Their most frequent comment will be ‘“‘it 
runs well’’. This is the extra you get from Allied. 
And as you can see here, it has the quality in 


appearance and finish, too. 


ALLIED PAPER CORPORATION 





Photograph courtesy of Arthur C. Alien, AGS & R Studio, Chicago 


the 

Allied 

coated paper 
line 

For Offset: 

Cellugloss Offset Enamel 
Cellufold Offset Enamel 


Imperial Offset Enamel 


Excelgloss Offset Enamel 


Halftones...Duotones...every job... 


Velour Offset Enamel 
ee Allied runability makes a difference 
Cellufold Litho C1S 
Cellugloss Litho C1S 
Monarch Litho C1S 
Imperial Litho C1S 
Excelith C1S 


You know that printing a good halftone is often just 
as difficult as doing process color, if not more so. In 
fact, your customers are frequently more critical of 
halftone reproduction than anything else. Here is 
For Letterpress: where paper runability can be very important...and 
Celluprint Enamel here is where all of Allied’s Coated Papers have the 

Imperial Enamel 


' snaeilie advantage—they run well. 
Excelprint Enamel 


Velour Enamel 


Comet Colored Enamel ALLIED PAPER CORPORATION 


Kalamazoo, Michigan 








el 4. : PORT HURON SULPHITE & PAPER CO. port nuron, michican 


Sales Offices: RIDGEWOOD, N. J. * WILMETTE, ILL. Eastern Warehouse: RIDGEWOOD, N. J. 
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Speed King 
BLACKS 


IP! Speed King Blacks are newly improved SPEED KING PACKAGED BLACKS 


packaged inks, formulated to satisfy nine out SPEED KING JOB BLACK hos a regular job press body 
of ten press assignments. Although they vary and can be left on the press overnight because it contains 
no drier. Even after long shutdown, it is easily regenerated 
by the addition of fresh ink. Speed King Job Black sets and 
dries quickly and is recommended for general shop use on 
enamel, coated and absorbent stocks 


somewhat in characteristics, they all offer 
these advantages: 


Split-second setting 
Ultra-fast drying 
Improved press stability 


SPEED KING HALFTONE BLACK contains drier and 
should not be left on the press overnight. lf sets and dries 
very fast with good gloss on enamel, coated and absorbent 


Less dryback ... almost as bright when stocks, and performs well on some machine coated papers 
dry as when wet, on coated stock Recommended for all top-quality letterpress halftone work. 


High finish on coated stocks; brilliant SPEED KING LITHO JET H.T. BLACK is of the highest 


finish on enamel, Kromekote, Lusterkote quality—has excellent fountain flow, resists greasing and 
and CS label papers prints sharp, clean and dense. Sets extremely fast and dries 
- quickly on coated stock—slightly slower on regular offset. 
©. Print sharp and clean Good rub and scratch resistance. 


Call your IPI salesman today for Speed King SPEED KING LITHO GEM BLACK sets extremely fast on 


Packaged Blacks. And remember IPI coated paper and slightly slower on regular offset stocks — 
. me has good working qualities and is excellent for process 


offers still other specialized blacks for every work. Prints dense with good gloss; contains drler ond cen- 
conceivable printing purpose! not be left on the press overnight 


IPI, IC and Speed King cre trademarks of Interchemical Corporation 
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More type in less time at lower cost. . 


. with FAIRCHILD TELETYPESETTER® 





Compare manual linecasting speed with...TTS” tape-perforating speed and see 


WHY TELETYPESETTER BOOSTS TYPE OUTPUT 


If you do not have a TTS 
still make this simple test in your own shop 
Have a galley of type set manually on your 
linecasting machine, timing it exactly 
Have your secretary type the same copy, 
line for line on a typewriter, also timing 
it carefully 

3, Compare the difference in time 
That's all there ts to the test, because typing 
speed is comparable to the speed of perforat- 
ing tape on the Teletypesetter Perforator 
with its typewriter-like keyboard. If the dif 
ference surprises you, remember that manual 
linecasting speed is limited by a number of 
including the mechanical steps 
involved, a complex keyboard layout, and a 
Typing or perforat- 


perforator, you can 


> 


factors, 
greater number of keys 
ing speed is not 


Also consider this: Linecasting machines 






District Offices: Eastchester 


los Angeles, Calif 






Chicago, Ill 


/RGHILD 


Division of Fairchild Camera and Instrument Corp 


N. Y.; Atlanto, Ga 
Toronto, Ont 


are geared to produce from 7,000 to 14,000 
ems per hour. Manual operators can seldom 
exceed 3,000 ems. But when the linecaster is 
operated automatically by TTS, the machine 
continuously operates at its full capacity. This 
is real economy, because your linecasting 
machine produces the full amount of type it 
was built to supply! You eliminate the peaks 
and valleys of stop-and-go manual operation 
by the steady, continuous production that is 
possible only through automatic linecasting. 

ITS cuts composition costs on trade books, 
text books, magazines, directories and guides, 
mailing lists, catalogs, labels, telephone books, 
imprints of all kinds, and similar straight 
matter 

For a 24-page booklet fully describing this 
easily maintained mechanical system, mail 
the coupon below 


The Fairchild Teletypesetter system 
comprises the TTS Multiface Perfora 
tor (above) and the TTS Operating Unit 
below) plus an Adapter Keyboard 
TTS casts automatically from 542 to 
14 point, up to 30-pica widths, in any 
type face 
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GRAPHIC 
EQUIPMENT 





Fairchild Graphic Equipment, Dept. FGE 34 
Fairchild Drive, Plainview, Long Island, N. Y. 


Please send me a free copy of “More Type in Less Time.’ 





Name — 





Company 








Street 


City $$ 


ee 


State 
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Old Gold Spin Filter 
spins and cools the smoke 


in a filter cigarette 





for 
ye appeal 


FALPACO COATED BLANKS 


This Old Gold car card is another example of an important advertiser making sure his 
message is presented to the best advantage 

New White FALPACO was chosen because of its outstanding printability. The extreme 
whiteness of its surface permits ink colors to show up clearly — allows full value to every 
tone. You can get beautiful, realistic color reproduction with FALPACO. Ink goes on 
smoothly too because the surface of the blank is smooth and even 

Another asset of FALPACO is durability. These blanks hold up since the board itself 
has new strength and rigidity 

The attractive Old Gold car card was produced by offset lithography in six colors on 
S-ply, coated-one-side New White FALPACO by Empire Color Lithographers, Inc., New 
York, N. Y. The size is 21 x 33 inches. 


Specify FALPACO for your next 
car card, calendar, point of 
Sales display, etc 
Distributed by authorized 
paper merchants from coast to 


coast 
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AT THE FEEDER... 


control 


EVERY INCH OF THE WAY 





Your investment in cither a new Harris 60” or a 77” 
press starts paying off right at the Feed/Register Con- 
trol Zone 


with positive sheet separation, complete stabilization 


It is here that good lithography must begin 


and hairsplitting register. 


heet in the feeder pile is contacted 


From the time the 


by the | uckers until it is firmly gripped in pre- 


iCKUP 


cise register on the feed-in cylinder, it is under 


positive, automatic control 


Once stabilized and in register, the sheet continues 
under constant control through transfer, printing and 


Harris 


quickly to variations 


four key design 


pond 


In each of zone 


nts “‘sense’’ and re 


iterials, langes In operating conditions 
that cause down time and affect quality are 


ntrolled every inch of the way. 
is Harris ¢ 
It i i 


1 good thing to have in your next press. Ask 
your Harri 


representative for a complete run-down 
on Control Zone feature 


man does his be 


~important reasons why a 


t work ona Harris. 


HARRIS -SEYBOLD 
A Dirt 
4510 EAST 7Ist STREET e 


1 of Harris-Interlype Corporation 


CLEVELAND 5, OHIO 


FEED/REGISTER TRANSFER 


DELIVER 


FEED/REGISTER CONTROL ZONE — to separate, stabilize and register 





2 models; 25” x 25” @ 40” x 48” 

Negative chase up to 9” x 12” 

FULLY AUTOMATIC OPERATION 

_] alternates exposures [) squares () staggers 
[] butts [ overlaps repeat images in symmetri- 
cal or asymmetrical patterns to .001 inch. 


THE ULTIMATE STEP-AND-REPEAT 
for rapid, accurate, efficient production 
labels checks wrappers nameplates 


stickers trademarks bands printed circuits 
stamps coupons packaging dials 


SURPRINTING, BACKGROUNDS FULL-PLATE LAYOUTS 
SAVES LABOR TIME 
Operator loads glass negative, film or metal plate 
—sets a simple control panel. Push-button control 
throughout the entire operational sequence re- 
duces possibilities for manual error. While MISO- 
MEX performs, operator's hands are free to set up 
the next job. 

Punch-card models to 58” x 80” also available. 
EXCLUSIVE NATIONAL DISTRIBUTORS 
For complete literature on MISOMEX and the 
finest in automated equipment for the graphic 
arts, write: 
ROYAL ZENITH CORPORATION Parts and service available nationwide on a 24-hour basis. 
180 VARCK ST. NEW YORK 14. NY. 1350 S. BROADWAY, LOS ANGELES 15, CAL. 8608 S. DEARBORN ST.,CHICAGO 5, ILL. 
ROYAL ZENITH—the most automated single-color offset presses available today, the job-tested ROYAL ZENITH 23, 25, 30. 
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FOR SHIPPING FLOWERS...OR SEED CATALOGS 


‘ 


Pv) 


Whether on a corrugated container for fresh flowers or on a seed 
catalog, Ludlow Label Papers are the kind of salesmen that make a 
lasting impression by sticking to their jobs. Ask your paper merchant. 


Best for Any Surface...Ludlow Label Papers 


M-J Gummed Label Papers, Coated and Uncoated. 
ELEET Dot-Gummed Label Papers. 
DRY-STIK Pressure-Sensitive Paper. 


OLD TAVERN Gold and Platinum Label Papers, 
Gummed and Ungummed. 


GLASSAD Label Paper for Gummed Side Printing. 
LUDLOPAKE the whiter, brighter, high-opacity 
label paper. 
Also, these Ludlow specialty papers: Old Tavern Gold 
and Platinum Cover and Box Cover, Super Cover, 
Relyon Reproduction Paper. Ludlow Papers, Ware, Your Widest Selection of Printable Label Papers 
Massachusetts, Dept. 175. 





“The Baldwin Ink Fountain Agitator... enables us to meet the 


exacting qualityrequirements of: MAGNETIC. INK ENCODING...” 


Saul Berman, Plant Superintendent 


Alfred Allen Watts, Inc., Clifton, New Jersey 


That’s Saul Berman you see on the left dis- 
cussing with Herbert Brewer, pressroom fore- 
man, the advantages of Baldwin” Ink Fountain 
Agitators in maintaining the high quality on 
which Alfred Allen Watts built its reputation. 


Mr. Berman will tell you that the introduction 
of magnetic inks has complicated the problem 
of quality control. And, he’ll tell you that 
Baldwin Ink Fountain Agitators eliminate 
many of these complications. Here’s what he 
has to say: 


“The Baldwin Ink Fountain Agitator has pro- 
vided us with another tool and safeguard that 
enables us to meet the exacting requirements of 
magnetic ink encoding on our rotary equipment. 


“We have also used the Agitator on our regular 


line of work thus maintaining and providing to 
our customers our high standards of quality 
forms printing. 


“The pressman has one thing less to watch and 
can now spend this time concentrating on some 
other phase of the operation.”’ 


More and more printers and lithographers tell 
the same story: Baldwin Ink Fountain Agitators 
make an important contribution to quality and 
help reduce costs and boost production. And 
this is true whether you print forms, publica- 
tions, newspapers, folders, brochures . . . on off- 
set, flatbed or rotary letterpresses (sheet-fed or 
web-fed . on large or small presses .. . in 
short or long runs . . . even when you use the 
most difficult inks such as magnetic, carbon, 
quick-drying. Send for illustrated literature. 


Baldwin® Products protected by U.S. and foreign patents and patents pending. 


WILLIAM GEGENHEIMER CO., INC. 


8O Roebling Street 
Brooklyn 11, New York 
Phone: EVergreen 868-5610 


Manetactorers of Baldwin Ink Fountain Agitators * Baldwin Press Washers * Baldwin Water Stops * Baldwin Water Levels 
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A legend comes to life on latex coated paper 


The “Rock” was a craggy, strong-featured man. Undersized for football, but a giant in spirit, he had a 
unique ability to communicate. He made the coach's locker-room exhortation a new form of strategic 


art. Grown men would emerge from between-halves sessions shaken, but fired with will-to-win that 


swept Notre Dame to seven perfect seasons. As a fleet end, young Knute perfected the long-distance 


forward pass. It transformed the game from close-in power play to today’s open 
game with emphasis on performance and versatility the kind you expect 


from Dow Latex 630 coated paper Turn the page for reasons why 








Performance counts... 


in sports and in printing 


Knute Rockne’s record reads 151 victories, 17 defeats, 8 ties 

and seven perfect seasons. This kind of consistent performance 
superiority can be yours, too, when printing requirements 

demand the finest results. Dow Latex coated paper delivers sharp detail 
and faithful reproduction of a wide range of bright colors and 

subdued tones; as witness the painting of Knute Rockne, and the 


photograph, on the front of this insert. 


Dow Latex for paper coatings provides closely controlled ink 
receptivity and good resistance to water. Blended with other coating 
materials, Dow Latex delivers excellent dimensional stability, 
fracture-free folding, and surface smoothness. 

Dow Latex 630 coated papers are available for both letterpress 

and offset, in a wide selection of both dull and gloss papers. Ask your 


paper supplier about them, or write THE DOW CHEMICAL COMPANY, 
Midland, Michigan, Coatings Sales Department 1936. 


<> 


This four color 150 line screen reproduction 
is printed on 100 lb. Offset Enamel 


THE DOW CHEMICAL COMPANY MIDLAND, MICHIGAN 





l 
WIN NATIONAL DISTINCTION 


FINCH ,PRUYN 
AWARDS 


FOR QUALITY PRINTING 


AWARD WINNERS WILL 
RECEIVE FULL SCALE 
LOCAL, REGIONAL AND 
NATIONAL PUBLICITY 
THROUGH THE 
ADVERTISING AND SALES 


PROMOTION DEPARTMENTS 
OF FINCH, PRUYN 
PAPER COMPANY 


FINCH, PRUYN NATIONAL AWARD FOR OFFSET PRINTING 


OF EXCELLENCE 








Enter a brochure, folder, direct mail piece 
or other similar job printed on FINCH OFF- 
SET or COOPER’S CAVE OFFSET. These high 
quality, economical papers offer you new 
profit opportunities as well as a chance to 
win. FINCH OFFSET and COOPER’S CAVE 


Printed on 70 lb. FINCH OFFSET 


OFFSET satisfy customer demand for qual- 
ity printing at lower cost. Both papers are 
adaptable for house organs, booklets, pro- 
motion pieces and many other uses. 


SEE NEXT PAGE FOR FURTHER 
CONTEST INFORMATION 





NEW 
FINCH, PRUYN 


AWARDS 


WILL BE MADE 
IN THE FOLLOWING 
CLASSIFICATIONS: 


PRINTED ON 

FINCH OFFSET 

Gi More than 2 colors 
Ge 2 colors 

Game 1 slcolor 

PRINTED ON 

COOPER'S CAVE OFFSET 


ME More than 2 colors 
Ge 2 colors 
GM 1 color 


See one of these 
fine Paper Merchants 
for complete contest details 


ALABAMA 


Sioon Paper Compony Birminghom 
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FINCH.PRUYN WILL 


@ present winners with a handsome award plaque 


@ list winners’ names in national magazines 


@ publicize winners’ achievements in regional 
and local publications of their choice 


@ pay for photos of winning firm and winning 


piece for publication 


@ present winners’ customers with framed 
award certificates 





FINCH, 
PRUYN 








AND COMPANY 


INC GLENS FALLS NY 
GLENS FALLS. N. Y. PHONE RX 3.2541 


J. & FB. Garrett Company 
Troy Paper Corp 


Syrocuse 
Troy 


Partin Paper Company Mobile 
ARKANSAS 
Rooch Paper Compony Little Rock 
CALIFORNIA 
Kelly Paper Company Los Angeles 
K. L. Moses los Angeles 


CONNECTICUT 

Corter Rice Storrs & Bement 
John Carter & Co., Inc 
Carter Rice Storrs & Bement 
John Carter & Co., Inc 


DISTRICT OF COLUMBIA 
Stanford Paper Co., inc 
The Whitoker Paper Co 


FLORIDA 
Jacksonville Paper Company 


East Hortford 
Eost Hartford 
New Hoven 
New Hoven 


Washington 
Washington 


Jacksonville 


GLEN ST 
MASSACHUSETTS 
Corter Rice Storrs & Bement Boston 
John Carter & Co., Inc Boston 


The J. C. Campbell! Paper Co Brockton 
judd Paper Company Holyoke 
Carter Rice Storrs & Bement Springfield 
John Carter & Co., Inc Springfield 
Carter Rice Storrs & Bement Worcester 
The J. C. Campbell Paper Co Worcester 
MICHIGAN 

Chope-Stevens Paper Company Detroit 
Service Paper Co Detroit 
Central Michigan Paper Co Grand Rapids 
The Weissinger Paper Company Lansing 


MINNESOTA 

Minnesota Paper & Cordage Co 
Inter-City Paper Company 
MISSOURI 

Corpenter Poper Compony 
Tobey Fine Papers, inc 


Minneapolis 
St. Paw! 


Kansas City 
Kansas City 


The Alling & Cory Company Utica 
NORTH CAROLINA 


Caskie Paper Co. Inc Charlotte 
Epes-Fitrgerald Paper Company Raleigh 
OHIO 

The Millcraft Paper Company Akron 
The Chatfield Paper Corp Cincinnati 
The Whitoker Poper Compony Cincinnoti 
The Millcraft Paper Company Cleveland 
Central Ohio Paper Compony Columbus 
Central Ohio Paper Compeny Dayton 
The Whitcker Paper Company Dayton 
The Millcraft Paper Company Toledo 
Poper Merchonts, Inc Toledo 
PENNSYLVANIA 

Wilcox-Walter-Furlong Paper Co Bethlehem 
The Whitoker Poper Company Erie 
The Alling & Cory Company Harrisburg 
Gorrett-Buchanon Company Philadelphia 
D. L. Ward Company Philadelphia 


Wilcox-Walter-Furlong Paper Co. Philadelphia 








Everglode Paper Company Miami 
Central Paper Company Orlando 
Capita! Paper Company Tallahassee 
Tempo Paper Company Tampa 
GEORGIA 

Sloan Paper Company Atlanta 
Ationtic Paper Company Savannch 
ILLINOIS 

Berkshire Papers, Inc Chicago 
Bradner Smith & Company Chicago 
Carpenter Paper Company Chicago 
Empire Paper Company Chicago 
Midland Paper Co Chicago 
Reliable Paper Co Chicago 
INDIANA 

The Milicraft Paper Company Fort Wayne 
Central Ohio Paper Company Ind polis 
MacCollum Paper Company Inds polis 
1OWA 

Western Newspoper Union Des Moines 
KENTUCKY 

Rowland Paper Company, Inc Louisville 
LOUISIANA 

A to Z Paper Company New Orleans 
MAINE 

Corter Rice Storrs & Bement Augusta 
C. M. Rice Paper Company Portland 
MARYLAND 

Mudge Paper Compony Baltimore 
The Whitoker Paper Compony Baltimore 


Tobey Fine Papers, inc St. Lovis 
NEBRASKA 

Corpenter Paper Company Omaha 
Western Paper Company Omaha 
NEW HAMPSHIRE 

John Corter & Co., Inc Concord 
C. M. Rice Paper Company Concord 
The J. C. Campbell Paper Co Manchester 
NEW JERSEY 

Central Paper Compony Newark 
Central Paper Company Trenton 
NEW YORK 

Hudson Valley Paper Co Albony 
W. H. Smith Paper Corp Albany 
Binghamton Paper Co., Inc Binghamton 
The Alling & Cory Company Buffalo 
Union Paper & Twine Co, Inc Buffalo 
The Millcraft Poper Company Jamestown 


Henry Lindenmeyr & Sons Long Island City 
The Alling & Cory Company New York City 
H.P. Andrews Paper Company New York City 
Baldwin Paper Company, Inc. New York City 
Beekman Paper Co., Inc New York City 


Bulkley Dunton & Co., Inc New York City 
The Canfield Paper Company New York City 
Linde-Lathrop Paper Co., Inc New York City 


New York City 


Millbrand Paper Co 
New York City 


Reinhold-Gould, Inc 
Ris Paper Company, Inc New York City 
Schlosser Paper Corporation New York City 
The Whiteker Paper Company New York City 
Fine Papers, Inc Rochester 
The Alling & Cory Company Syracuse 


The Whitaker Paper Company Pittsburgh 
Megargee Brothers, Inc Scranton 
Wilcox-Walter-Furlong Paper Co Scranton 
Mudge Paper Compony York 
RHODE ISLAND 

The J. C. Compbell Paper Co Pawtucket 


Carter Rice Storrs & Bement 
John Carter & Co., Inc 


SOUTH CAROLINA 


Powtucket 


Providence 


Col b 








Epes-Fitzgerald Paper Company 
TENNESSEE 

Sloan Paper Compony 
Southland Paper Co 

Clements Paper Company 
TEXAS 

Clampitt Paper Company 
Clampitt Paper Company 
Clampitt Paper Company 
Shiner-Sien Paper Company 
VIRGINIA 

Caskie Paper Co., Inc 
Epes-Fitzgerald Paper Company 
Epes-Fitzgerald Paper Company 


WASHINGTON 
Kaplan Paper Company 


WEST VIRGINIA 
Copco Papers, inc 


WISCONSIN 
The Bover Paper Company 


Chattonooga 


Memphis 
Nashville 


Dallas 


Fort Worth 


Houston 


Sen Antonio 


Lynchburg 
Norfolk 
Richmond 


Seattle 


Charleston 


Milwaukee 
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UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


Business Picks Up Some; 
Total Volume Still Rising 


Paperboard Volume Down 
4% Below August, 1959 


PIA Ratios Show Profit 
Still Under 3%, But Up 


Paper and Paperboard 


Increase First 7 Months 


Cuba Seizes Time and 


Reader's Digest Plant 


Sees One Powerful Union 
For Paper, Graphic Arts 


Fall pickup in business has started . .. will run through 
Christmas. Start of upturn lacks pep and vigor of recent 
years .. . little thought that recession will begin this 
year. Profits may be lower than advance estimates 

makes for caution . . . many bemoan rough competition, think 
it will get worse. Total business volume still rising. 

no sure signs of any recession in 1961 as yet. 

















Paperboard, key industrial material used in manufacture of 
shipping containers, was produced during August at rate of 
about 4% below that of August, 1959 ... usually a good 
barometer of general business conditions. 














Profit in the printing industry is still less than 3%, PIA's 
1959-60 Ratio Study, just released, shows (see pages 60-61). 
Profits after taxes were 2.93% compared with 2.53% previous 
year. Printing and litho sales increased 9.10%, compared 
with increase of 2.54% previous year. 











Paper and paperboard output estimated at 20.1l-million tons 
this year's first seven months, 3% higher than for same 
1959 period, American Paper & Pulp Assn. reported. Paper 
up 6%, paperboard up 1%, construction paper and board 
production down 3%. 











Cuban printing plant that produced Reader's Digest and Time 
taken over by Castro Sept. 5... block-long plant belonged 
to Pastor Lagueruela, whose family is one of best known in 
Latin-America. Seizure includes special presses for RD's 
Spanish edition . . . Time's L-A edition will be published 
in another country. 














"One great, powerful international union for all workers in 
the paper and graphic arts field" should be formed, Paul L. 
Phillips, president of United Papermakers and Paperworkers 
Union (AFL-CIO) told the International Typographical Union 
convention in Denver late last month. Phillips explained 
printing presses are now moving into paper mills in several 
areas to print comics, supplements, other matter at source. 








(Over) 
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W. Va. Pulp & Paper Co. Earnings of W.Va. Pulp & Paper Co. declined about 12% in 
Earnings Down, Sales Up fiscal third quarter while seles reached record level for 
any quarter, according to David L. Luke, president. 











Flexographic Printing First flexographic printing course offered by major school 
of printing to be announced Oct. 1 .. . based on syllabus 
prepared by Flexographic Technical Assn. 








Course to Be Announced 





‘M-G-D Sales, Earnings Miehle-Goss-Dexter, Inc., manufacturers of printing presses 

Up Sharply in 3rd Quarter and graphic arts machinery, reports sharp increases in both 
sales and earnings for third quarter of fiscal 1960 . 

sales up 20%, earnings up 42%. 








ITU Inventors Show New Official inventors of International Typographical Union 
showed their brainchildren at recent ITU convention. Among 
them: ITU Wash-a-Mat to clean Fotosetter matrices rapidly; 
ITU ruling machine to lay out intricate copy with great 
precision; ITU Brewer keyboard to make it possible for 
Linotype operator to run Teletypesetter without special 
training. 








Inventions at Meeting 





PIA Production Meeting, Printing Industry of America will run one-day Production 
Todhuleal Ferem Set Conference and one-day Technical Forum as part of annual 
convention in Washington . . . Friday, Oct. 28, for 

Production Conference; Saturday, Oct. 29, for Technical 


Forum. 











Gravure Paper Problems "The Paper Problem in Gravure” is subject of one-day seminar 
Gravure Research, Inc. will hold Sept. 15 at Hotel Sherman 


in Chicago. 





Proofreading Conference First national conference on recruiting, selecting, and 

in New York Nov. 10-11 training of proofreaders coming Nov. 10-11 in New York . 
sponsored by Education Council of Graphic Arts Industry, 
Research and Engineering Council of Graphic Arts Industry, 
Proofreaders Club of New York . . . aptitude testing plans 
will be discussed. 














NY Times Paris Edition New York Times will have new Paris edition in October. All 
editorial matter will be by Teletypesetter across 3,000 
miles of ocean. Times has been flying mats from New York to 
Amsterdam for European edition, carried news 24 hours late. 





On Teletypesetter Circuit 
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MILLS AT CLOQUET AND BRAINERD, MINNESOTA 


SALES OFFICES 


420 Lexington Avenue 
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ALWAYS MAKE GOOD PRINTING BETTER 


* 





The Inland and American 
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Ever-increasing cost of labor and downward trend of profits will 


seriously affect future of lithography, says Walter E. Soderstrom, 


Executive Vice-President of National Ass’n of Photo-Lithographers 


Lithographic Management Must Protect 


Jobs and Costs by Holding the Line 


Lithographic management today ts very 
much concerned with the ever-increasing 
cost of labor. The lithographic industry is 
largely organized by the Amalgamated 
Lithographers of America, Int. Labor, 
management, and capital must play the 
game as a team over the next decade with 
neither labor nor management planning 
or trying to take undue advantage of the 
other 

The profit average for the lithographic 
industry over the last year or two has been 


about 3% after taxes. | sincerely believe 
that lithographic management has come to 
the place where it cannot increase its labor 
costs without both jobs and profits passing 
out of the lithographic picture 

To be sure there has been a great in 
crease in the volume of lithography in re- 
cent years. Some of this growth is the re 
sult of new plant owners coming into the 
industry. More of it is the result of inflated 
dollars. It is more important to know that 
there is good nourishment in the business 


Chart below shows the relation between average weekly earnings of production workers in the 


lithographic industry and the consumer price index (all items) in the U.S. 1947-1959. The average 
weekly earn'ngs ranged from low of $55.46 (January 1947) to high of $109.60 (September, 1959) 
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than to know there is tremendous business 
with no nourishment in it 

I believe I know how some unions op 
erate; they agree after considerable de 
bating to listen to a deteriorating financial 
situation of a firm or an area, and then 
they blandly comment, “Well, what of 
it?” It is high noon for some lithogra 
phers, a time when the lithographic in 
dustry, including labor and capital, would 
do well to sit tight on wage costs until oth 
er process groups catch up to them 

The first thing lithographic manage 
ment must do is to protect both jobs and 
profits by holding the line, particularly on 
labor costs 

We live in a changing world of lithog 
raphy. Equipment, material, and methods 
all are under study in the laboratories of 
big business. It has been estimated that 
some $50,000,000 is being invested in 
research by such firms as E. I. du Pont de 
Nemours & Co., Eastman Kodak Co., 
Harris-Intertype, International Business 
Machines, Lanston Monotype, Miehle, 
Mergenthaler, and others. 

There is much more to this than betting 
on a horse. These well-managed firms have 
confidence in the future of lithography 
So the next “must” as far as management 
is concerned 15 to keep abreast of new de 
t elopme nts as they occur. 

Lithographers long have been easy 
marks for those who have merely peddled 
a patent, a formula, or what seemed to 
them to be a good idea. Lithographers 
should secure first-hand information from 
experienced workmen who actually use 
the new items—the pressman, the plate 
maker, or the cameraman. It is vital that 
the lithographer buy proved items as 
quickly as possible and that he safeguard 
himself against the unproved items 

Equipment, too, should be kept in top 
condition so that it is suitable for produc- 
ing quality work for customers in the least 
time possible. Lithographers should know 
why and when to buy a new, large or mul- 
ticolor press, whether they should install 
a photomechanical department, or, on the 
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other hand, whether they shouid cut loose 
from departments such as a typesetting de- 
partment, a bindery where they do not 
have sufficient productivity and, conse 
quentiy, pay a high price or suffer a real 
loss on such operations 
Another management “must” for the 
period ahead is that of carefully analyzing 
self-advertising: the sales program; the 
methods of ascertaining costs; the sound- 
ness of basic estimating data and estimat- 
ng. It must analyze plant layout, produc- 
tion control, and production procedures 
Having analyzed these very important 
factors, management should take steps to 
correct what is wrong or, where they are 
entirely lacking, to bring uncommon com.- 
mon sense into play 
We find much good self-advertising at 
the grass roots level; yet much more prot- 
itable business could be brought into the 
ndustry if more firms carefully planned, 
regularly mailed, and everlastingly fol 
lowed up on the leads which resulted 
Lithographers must carefully select, 
supervise salesmen, estimators, 
p supervisors, and apprentices Alto- 
gether too many lithographers lack an ac- 
curate knowledge of their costs. The data 
used by their estimators 1s a series of 
guesses Or comes from competing plants 
Many superintendents or foremen have 
or no time for establishing methods 
quality control, for checking into 
lage, or even for determining whether 
fair day's work came from a particular 
partment. Much of this comes about be 
ause management has failed to train key 
The lithographers who will lead the 


of tomorrow will carefully select, 


and supervise their sales force. There 

nt owners who help Create an 

between sales and shop and 

fhce, as well as between management and 

customers, so that everyone feels he is part 
wer-all esprit de cort 


the net result attained by the 


i the team the 
those who win the game 

ize by saying that man 

or the future include 


1 establishing a mora 


ind advertising pro 
at will be carried through 
reach desired prospects 


program that will 


rr 


costs for every depart 


jollars spent in the 


of markups on materi- 
e€ work—one in which the 
put in writing 


and 


customers 
cost rates and pro- 


lity for quality control, 


reasonaDie productivity 
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Cleanliness, codrdination, and craftsmanship are 


essential to success of any attempts to control quality; 


quality control is really standardization in practice 


How to Have Practical Quality 


Control in Your Offset Plant 


By Robert A. Luciani 
Supervisor of Quality Control 
Heynes Lithograph Co., Rockville, Md 


The 3 C’s of quality control are Clean 
liness, Coordination, and Craftsmanship 

Cleanliness is most important. I do not 
mean the cleaning done by a porter, but 
the maintenance on equipment, neatness 
of personnel, and orderly surroundings 
that experience has shown make for better 
jobs. By orderly surroundings I mean the 
layout of your department for maximum 
ethciency. In reference to equipment, you 
should know the basic fundamentals of all 
the machinery in all of your departments 
Regularly-scheduled maintenance of your 
machinery is another very important item 

The second ( 


sists of the cooperation and understanding 


is coordination. It con 


of department supervisors and personnel 
in regard to all procedures set up to pri 
duce a quality product 

The third (¢ 


mansh:p is experience, ability 


is craftsmanship. Crafts 
skill, and 
interest in the latest techniques. A crafts 
man never stops learning 
Quality control is really standardiza 


tion. Set up standards in regard to inks 
paper, lighting, and specifications for su 
pliers and departments 
Start out with properly-balanced inks 
and take optical density readings on a den 
sichron. Use the same type stock, with the 
same weight and finish, from the progres 
Don t 


proof on coated oftset pay and ith 


proofs to the final product 


Sive 
graph on uncoated offset pay 

Lighting plays an important part in 
quality control. Make it a practice to ex 
amine printed sheets under constant light 
ing conditions. The same practice should 
be followed in viewing transparencies 
The customer, the art supplier, and the 
lithographer should view the transparen 
cies under the same type of illuminator 

We all know that temperature and hu 
midity control are important factors in 
quality control. There’s no need for me to 
say more, except we do know that all kinds 
of problems come up when there's no such 


control 


At this point I would like to indicat 
r 


highlights in the various departments 


Camera 

The camera room should have vi 
control because of the short ex posure 
sensitive film emulsions 

Temperature-controlled sinks are nec 
ed to control developing 

Use the gray scale guide and sensitivity 
guide aid in viewing development in the 
larkrooms 

Cameramen should know the different 
types of halftones and whether halftones 
should be high, medium, or a low con 
trast for the different types of paper 
in lithography—such as newsprint 


papect 


coated or uncoated offset pay 


The cameraman should standardize 
screen size and angles for color separation 


He should have his punch system 


’ 
chronized with that of the stripping ¢ 
to get best results in registra 

It is important for the conta 
the cameraman to lay th 
same way as the sul ject matt 


r reeistration 


Stripping 

I have already mentioned the 
tance of having the punch system 
camera room synchronized with 
the stripping room. It reduces errors when 
master layouts are used and obviates the 
need for new layouts if a job is printed 
weekly, bi-monthly, or month! 

Blueprints, ozalids, and ozachromes are 
useful for checking customer's OK's and 
corrections and for catching any errors 
made before press plates are prepared 

Some people use blueglass or plastic for 
tlm supports. These make registration 
easier 

Color charts can be used extensively in 
the stripping room where you are match 
ing flat-color tints 

One man should check all work done 
betore it goes to the plateroom. This man 


should also check for customer corrections 
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and make a final check on makeready 
sheets in the pressroom 

It is important to have good tools and 
stable base film to obtain accuracy in the 


stripping room 


Plateroom 
Start the platemaking process with a 
uniform grain and plate thickness 
Check your whirler speeds for constant 
emulsion thickness 
One man should responsible tor 
mixing chemicals 
The Baume of your gum solutions, 
emulsions, and developers should be tak 
en daily 
The platemakers and photocomposers 
should check for dot size with progressive 
proot books 
Always use a sensitivity guide to check 
emulsion sensitivity 
Whenever your platemaker develops 
plates, he should always use the progres 
sive book to check his developing 
The composer should always follow the 
same procedure in photocomposing his 
plate 
When developing plates, the platemak 
er should measure the amount of chem: 
cals he uses 
Always shoot uniform marks in the 
plate so many inches from the gripper end 
and center of the sheet to aid in the press 
makeready 
Use the three-punch system with a jig 
on press plate to standardize plate register 
Pressroom 
Rule and check sheets for 
makeready 
Keep the lighting at th 


resses the same 


Print colors according t ORTESSIVE 
proofs 

Have standard tountain solutions 
alanced inks 

Samples of hourly sheets must be taken 
and brought to quality control stations 
proofs with custom 


ers OK’s at press at start of all jobs 


Have progressive 


The foreman’s personal OK must be 


signed at the start of every jot 
Bindery 

The bindery should start the job by 
checking the customer's dummy OK for 
match up pages and paginations 

Make hourly checks in the binders 

Packaging and shipping should be done 
carefully 

The foreman’s personal OK must be 


signed at the start of every job 


Human Relations 

Become interested in your men and give 
them honest and sincere appreciation 

Encourage them and make them feel 
important in whatever job they are doing 

The foreman and supervisor should 
know the art of getting along with their 
personnel 


Have Presses... 


will Print ! 


sexton 


<> 


Printing Company 


Sexton uses a billboard, moves its location monthly and changes copy quarterly, to promote more sales 


Kansas City Offset Printer Has 


Unusual Promotion Methods 


A Kansas City, Mo., offset printer is ad 
Verusing his services on television and be 
lieves it's giving his business an enormous 
boost. Donald E. Sexton, president of Sex 
ton Printing Co., says, “We have expended 

of our gross sales on all sales promo 
tion programs. We feel this has paid off in 
tremendous dividends, not only financially 
burt in business friendships that will last 
indefinitely. Our sales volume has in 
creased 43431,°% over the previous year, 
from $355,000 to $470,000, and we 
showed a net profit after taxes of 5.81 
on our gross volume 

Sexton Printing Co. has been using 
television to tell its story for two years 
Originally, the firm sponsored a weather 
program that went on the air for five min- 
ites every Sunday evening. It was an un 
isual program because an attractive young 
lady gave the weather news outside 

Later, Sexton began another program, 
Sports Headlines,’ which runs tor five 
minutes each Wednesday evening. During 
that time, Merle Harmon, a local sports 
announcer, presents the latest sports news 

The company also sponsored half of a 
professional golf game played in Minne 
apolis and one-fourth of the Miami 
Orange Bow! football game last Jan. | 

All programs have been created by the 
station, WDAF-TV. Sexton's advertising 
messages are prepared by its advertising 
agency, Jay Mark & Associates of Kansas 
City. The commercials include films show- 
ing Sexton's plant in operation 

Mr. Sexton says, “We try to talk ‘soft’ 
and limit our commercials to a bit less 
than the station allows. After printing a 
consumer catalog for a firm, we secure 
their permission to show it on TV and ask 
our audience to be sure to stop in at the 
particular firm, get a copy of the catalog, 
and take advantage of the values offered 


We also throw in a few brags about the 
quality printing job.” 

The firm decided to use TV for an ad- 
vertising medium not only because it felt 
it had great pulling power, but because no 
other Kansas City printer had ever used it 

Mr. Sexton says the firm has received 
several “nice” accounts with no sales ef- 
fort. The customers on their own initiative 
brought their printing to Sexton 

We didn’t go into this to do a lot of 
shouting and then sit back and wait for 
the phone to ring,” said Mr. Sexton. “Our 
salesmen must make calls. But now the 
intreductions are easier; the buyer seems 
to know of us already, and conversations 
are opened in a very relaxed and informal 
atmosphere 

Besides television advertising, Sexton 
uses a billboard that moves 12 times a year 
to the 12 best traffic locations in the city 
Moving the board, the firm pointed out, 
gives the impression of having many bill 
boards up all year long. Furthermore, the 
copy on the billboard is changed every 
four months 

As part of the general information pro- 
gram, Sexton subscribes to a service di- 
rected to its plant workers, telling them 
about the part they play in the company’s 
operations and encouraging them to do 
their best at their jobs 

Salesmen and management personnel 
receive a pamphlet at their homes each 
week. It informs them of the necessity of 
a strong sales effort and presents rules and 
suggestions to follow. 

An unusually vigorous advertising pro- 
gram for a printing firm, it is, Sexton man- 
agement thinks, an extremely valuable 
one. Company officials attribute to it a 
large share of the credit for pushing net 
profit to nearly 69%, considered an excel- 
lent profit picture for any printing firm. 
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You can’t pay your bills with old iron; here are some good ideas 


for getting cash so you can hove better peace of mind now; many 


printers and lithographers have like problems but you need not 


Ten Tight Money Tips You Can Use 


To Improve Your Business Procedures 


While political partisans debate the rel 
ative merits, or demerits, of “tight mon 
ey,” “high interest,” or whatever you call 
it, thousands of small printers (and some 
not so small) are faced with the problem 
of managing their operations to stay com 
fortably liquid 

Stripped of all the verbiage, the prob- 
lem is to keep enough dollar bills so that 

u always have enough on hand for fore- 
seeable needs 

There is no way for anyone to tell any 
printing executive how to handle his mon- 

without knowing his individual obli- 

and potentials. But there 

pointers that every printer might 

these hard-to-get-ade 

yu-need-it-most days 

10 tips are not given in order of 

Perhaps one printing plant 

ip more than he 
ling upon his own 
But it is possible that 
of all these 


y's puzzling 


going t 
can ofter a cash discount, which 
warranted, to those who are 

buying for cash. Sooner or 
cash-paying public in this coun 

is going to demand a cash discount on 
because they realize 


both for their own pur 


By Larston D. Farrar 


chases and for part of the carrying costs 
of credit-buyers 
If you run into a job that almost de 
mand ome extenst1on of ¢ redit fo cussion 
ers, do the next best thing ball prompli 
Let's say a customer wants to buy a larger 
than-usual order of mailing pieces for a 
special project. Investigation shows that 
he is a reliable credit risk, but he can’t pa 
all at once. You can't afford to carry him 
a day longer than necessary. Get al 
can in cash and be sure that the | 
out on the first day of the month 
I have had 
which I was not 
months. One time a printer called 
and threatened to sue Investigation 
showed he had mailed the bill « 
the wrong address for two months. He 
failed to get his money in as fast as he 
could, t ecause of his own carelessness 
If you are suffering with cd shor 
and afe wondering why 
that the big reason lies in 


extension practi 
those bills out 


addressed 


again and again. Dx 


piece Of property extra / 

two or three 

examine your list Of assets 

ones you Cai at the highest 

ice? 
You may kill two fat 

stone by se lling certain real estate or other 

properties you may own. You may also get 
of a continuing expense item (taxes, 


resent cash position 


and better 
to ease the pressure 
4. Study better methods of inventor 
control. Remember, any paper, envelopes 
or other stock that remains on your shelves 
long enough to gather dust is similar to 
money in a sock becoming mildewed 


while you suffer a cash pinch. Be careful 


amounts Of INK, paper, 
you order and keep 
amounts in line with your 
needs 
Material that has been in your shop for 
a long time is not only tying up shelf 
space, it is immobile money, maybe not a 
lot, bue some. You should study your sales 
to be tamiliar with what is moving rapidl 
and what is moving slowly. Keep in 
supply the materials you are using quickly 
t rid of the ones moving slowly 
l On AaTe reall hort of ca t 
irrangement ut 
Kiteé )On more 
keep as many items 
stock, but stay close t 
fering the replacements 
need them. In this wa 
f your capital tied up on actual g 
If a customer wants to 


the 


POSSIDIC 


money and pick uf 
lon't hesitate to take 
j 


er. This is like m 


Put He 
Put off pays 


ran complete 
The important thing is not s 
at ONCE 4S it 1S tO pay within 


time, and fo stay 


in hu ine 
the correct managerial poli 
{ling accounts, those you collect and thos 
uu pay, you ll be able to squcak 
when others fail 
6. Go over your bu ine operation 
phase of them every month, with 
Of cutting out all the fat 


really tight for money, go over 
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home bills with your spouse, and cut out 
the frills there, too. When you go over 
the outlays, take the small ones into ac 
count as well as the large ones. But don't 
be penny-wise and pound-foolish 

A lot of 


hould read and think about business op 


small businessmen—-who 


crations—actually start out economizing 
by cutting off this or that subscription to 
a business magazine. This is the height of 
shortsightedness, as any good printing 
manager will verify. The amount of in 
formation you can get from reading .. 1n 
calculable Although it Costs little, it is 
priceless. But you can stull cut items that 
ou know do not return you anything, or 
very little, for the sums invested 
You also might discharge employees 
who cost you money by their own sloven 
habits or their inability to make money 
for you. Poor personnel fritter away mor 
rHOnE than the ever could ul orth fo 
many asmall busine 
Make an tmtentory) of jour hour 
ork habits, as well as a list of your 
¢ you getting as much out of a 
you should? If not, examine your 
practices with the view of getting 
rest at night, going to fewer civic 
functions at noon, and devoting more time 
uur business 
Times This is a bromide. Bur 


is a lead-pipe-cinch bromide that man 


? 
printing executive overlooks to 
If you save some hours by 
2 OM unproductive activities, 
these “extra hours” count 
ng them to good effect, businesswise 
Sell all the time, at work, at play, at 
lime at rest on the feleft hone 
re. lonce played golf with a den 
As soon as he would mect a tour 
some, he would go up and introduce him 
self, identify himself as a dentist and tell 
where he was located. | have never known 
him to want for a full house at his office 
He is a rich man today 
I knew another dentist who played golf 
it the same course. He was as quict as a 
mouse. You could play golf with him all 
year and never learn he was a dentist un 
less you asked him what he did for a liv 
Alas, he has never moved from the 
same poor neighborhood. He kept his pro 
fession a secret, and of course he never 
found the secret of success which is selling 
dl the time 
If you are suffering trom ‘aught money 
it probably means you are suffering from 
a lack of sales. The way to remedy the sit 
uation is to sell more, and the way to do 
this is to learn how to sell all the time you 
are awake, in all phases of your activities 
Incidentally, if you don’t like to sell, 
and dont know enough of the techniques 
to learn how to sharpen them, what in the 
world are you doing in business, anyway 7 
9. If, in going over your accounts re 
cetvable, you find lots of money owed to 
ou that is overdue, get in touch with 


those who owe you and try to collect. Vt 


this is not possible on a reasonable basis, 
take their notes payable. With these notes 
receivable, you may be able to go to the 
bank and get cash for them at a discount 

Money owed to you that you can’t col 
Do the 


same thing with the notes receivable as 


lect immediately is not useful 


you would with unneeded equipment 
jettison! Let the buyer collect them over a 
period of time, while you wse the cash 

Do just the opposite if you have large 
bills that you know you cannot pay. Go to 
your supplier and tell him that you will 
sign a note payable. This is the business 
like way to do business if you are short. It 
indicates to him that you have no inten 
tion of skipping town or taking a last re 
sort. You have confidence in your future 
Your creditor likely will have more con 
hdence in you as a result of your own 


conndence 


10. Watch more closely the expenses 
you can deduct from taxes. In long years 
of advising small businessmen, I have ob- 
served that many, many of them seem to 
think that all men who do the same 
amount of business pay the same amount 
of taxes. Nothing could be farther from 
the truth 

By carefully keeping a day-book, keep 
ing account of all the little sums that 
dribble out from any businessman's pock 
ets, some businessmen deduct literally 
thousands of dollars more each year than 
others who may even seem more extrava 
gant. The reason is that little things mean 
a lot, and little expenses mean a lot. 

If you'll follow these 10 tips, you'll get 
some other good ideas about how to con- 
serve cash. If you will just think about the 
problem every day, you'll come through 


tight money” with cash to spare 


Cleland Exhibit of Typography 


Features 64 Years of Design 


August the New York Public Li 
rary placed on display an exhibition of 
the work of Thomas Maitland Cleland, 

one of the most dis 
tinguished of all 
American graphic 
artisans. During the 
month, Mr 
Cleland celebrated 
his SOth birthday as 
as his 64th 

as a book de 
signer, illustrator, 


typographer, type 
— 


T.M. Cleland 


lesigner, and mas 
ter of period typog 

It was in this last role that Cleland 
collaborated with the Overbrook Press of 
Stamford, Conn., in the production of an 
edition of Manon Lescaut. Published in 
1958, it was termed monumental in every 
facet of that overworked word. Since Mr 
Cleland wished to have no reproduced il 
lustrations, he decided to make every one 


an original print Atter copyhtting the 


text for typesetting, he elected to illustrate 
30 pages of the 200 in the volume. Each 
illustration used in the edition was printed 
in six colors 

Two hundred copies of the edition were 
produced, requiring 6,000 pictures. At 71 
ears of age he insisted that he be allowed 
to perform this task by himself. Cleland’s 
standards of perfection were such that be 
fore the job was completed six years later, 
he had destroyed more prints than he had 
accepted. The finished result has been 
called a tour de force in American book 
making circles 

The integrity of T. M. Cleland as an 


artist-typographer has long been recog 


nized. Born in Brooklyn in 1880, he art 
tended the Artist Artisan Institute in New 
York City. Along with many young de 
signers of the period, he was excited by 
the William Morris revival at the turn of 
the century, and worked with a number 
of the important printers of the time 

As a type designer, Cleland produced 
Della Robbia in 1903 for the Bruce Type 
Foundry. Later he helped Morris Benton 
lesign ATI 


Cleland has worked in every area of 


Garamond 


the graphic arts, including advertising and 
commercial printing. He served as art di 
Magazine and de 


rector of McClure’ 


signed a number of magazines 


Front of 9'4x12'4 French-fold brochure issued by 
Press of A. Colish features Cleland association 
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Printing Sales and Profits 


Up, PIA Ratio Study Shows 


Of 977 firms reporting, 20% made more thon half of the total profits. 
Total sales reached $719-million. Cost of material and wages remained 


the same. One firm out of every seven reporting operated at a loss 


Peter Becker, Jr., who operates the Arrow Press in 
Washington, D. C., is chairmon of the Printing In 
dustry of America Ratio Studies Committee ond 


often present talks to PlA-offiliated organizations 


Ual ratio study, cover Ir will be note 
ber companies, shows that printing 159-60, and 
or the 1959 car increased 10 
ot only 2.3 tor previous year 
fit trend was reversed,” said Peter Becker 


t the Ratio Studie mittee released tt 


higher 

) period. Eighty-one 

»f rotal sales volume 

was 2.83 of sales 

ar, when reports came 

which, like the 

reacned since 
ng Managemer 


$256-mullion 


1959-60 1958-59 
Materials (Paper and Outside Purchoses 35.75 35.75 
Factory Payroll 32.50 32.50 Higher Profit Lower Profit 
Foctory Expenses 9.75 10.25 Firms Firms 
Tota! Factory Costs 78.00 78.50 Soles per employee $ 14,558 $ 13,707 


Production (Soles less Materials 


Administrative Salaries 6.00 6.50 
Administrative Expenses 2.25 2.25 
Selling Solories & Comm’ns 6.00 6.00 
Selling Expenses 2.25 2.00 
Income Taxes (corporation: 2.59 2.25 
Profit __ 3.00 2.50 
TOTAL SALES DOLLAR 100.00 100.00 


per factory employee 12,428 10,793 
Soles per Administrative Employee 102,685 111,373 
Sales per Sales Employee 200,568 182,952 
Payroll 

per Employee, All Employees 6,023 6,233 

per Factory Employee 5,531 5.696 

per Administrative Employee 5,735 6,853 
Tota! Payroll 44.50 45.00 per Sales Employee 11,909 10,965 


60 PRINTER and LITHOGRAPHER for September, 1960 








The Printers’ and Lithographers Sales Dollar 


FACTORY EXPENSES 


Rent. insurance, Toxes, 


Depreciotion, Supplies, Delivery 


eoretason, Soneon, Sure Where Your Money Goes 
934¢ 





es 







































































MATERIALS 


AND 
OUTSIDE PURCHASES 


35 %c 








TOTAL PAYROLL 


PROFIT 
lo¢ 
44'2 SELLING 


EXPENSES 
SELLING 


SALARIES & 24¢ 
ADMINISTRATIVE COMMISSIONS 


EXPENSES 6¢ 


2a¢ 


ducted by the Printing Industry of America, this is how the average printing and lithographing dollar was spent last year 


Each of the 9 articipants received a complin 


PIA Ratio Study. Other PIA men 


59.60 


j from Printing Industry of America, 
N.W., Washington 15, D.C., at $10 fer 


il association 


Will Develop PIA PAR Standards 


Edward W. Hill, Jr. has joined the staff of Printing Industry of 
a, Inc. at headquarters in Washington, D.C. His principal 
es will center on development of PIA PAR standards. This 


ll include release of PAR data sheets covering new equip 


t outstanding 
no change 


of Current Liabilit otal technical assistance in explaining methods for improving p1 

f Total Assets, at rtl iction, and preparation of a simplified PAR useful to the many 

Total Assets nall plants that find details of the present system too complicated 

following differences | n th tor everyday use. Mr. Hill majored in engineering and business 
i 


ministration at George Washington University. He has a back 


ind in industrial engineering and production department serv- 
s. His work includes four years at R. R. Donnelley and Sons, 


where he developed pressroom labor standards; two years at I 
Per Cent of Reporting Firms ju Pont de Nemours & Co., and three and a half years with the 


Allis-Chalmers Mfg. Co. Mr. Hill was born in Paducah. Ky., but 


rent most of his early life in Washington, D.C. He served in the 
Profit on Sales Before Taxes Navy during World War II 


Per Cent of Total Dollor Soles 


Per Cent of Sales Increase 
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For uniform plates, you must have uniform conditions. 


Do your pressmen understand how to control them? 


How to Make Deep-Etch, Copperized 


Offset Presses 


Aluminum Plates for 


By Charles W. Latham, Offset Editor 
PRINTER and LITHOGRAPHER 


For uniform plates, day in and day out, 


u must have uniform conditions, chem 


als and methods. Since certain hand o 


ions are required, such as smoothing 
jown etch and gum, perfect uniformity is 
legree of uniformity 


mpossible. So what « 


you want? One hundred per cent uni 


is impossible and probaDly 95 


iniformity would be too expensive 
‘So it seems that obtaining the highest 
ossible degree of quality in a plate is not 
nomically sound. It would require 
quipment too expensive and complex for 


i 


atemaking as well as controls that have 


t been develope 


So what do you st} cr’ That de 
If you 


simpie types 


put enougl 
platemaking to 


and 
ut uniformly good plates. Long-run 
free, high-quality process work re 


ng methods, condi 


i skill. The deep-etch 


r this wi 


tnis s 


In the previous article on 


latemaking steps the exposure were 
scussed, and the importance of tight con 

was stressed. For quality plates, tight 
maintained throughout 


One of those 


ntroi must De 
r ontrols 


he entire procedure 
Od als CONdiINioning 


} 


mn machine 


not enougn to instali a 
cool and dehumidify the 
This type of 


f z is excellent for the home or hotel 


Will 
degrees 


billige 
restaurant. It gives bodily comfort, re 
Ices fatigue, and helps prevent mistakes 


' 
is only half the an 
temperature and humidity must 


lowered, but they t 


ied within reasonable margins 
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must De 


As drying speeds are affected by tem 


perature and humidity, and as Baume and 
temperature 


viscosities are affected by 


control of atmospheric conditions is im 
portant to coating thickness and also t 


rubbing down etches, gum, lacquer, and 


developing ink 
Perhaps most impx it is that control 


ntrol the aging of the 


ot the air helps t 
plate, dark reaction, and coating sensitiv: 
ty. The accompanying chart No. | 
RH as at 70 RH. Chart Ni 
how rapidly plates age when expose 
higher humidities 

When a color in the py 


ng four col 


must 


produced f verprint 
of halftone dots, every dot m 


specific size. If the 
r the red dots too smal/ 


Ow tint 1s Out of Dalance, 


Everything 
proper do «. This means 


ain py! pet 


natch 
b y controlled 


exposure must 


All negative and halftone dots 
have a halo or soft 

tone camera shots have 

Burt they al 


a variaDie 


contact exposures 
halo. Therefore, 


produces dots of varying sizes 


will vary with the age of the , the RH 
of the coating, the formulation and thick 
ot the 


and other 


rlate 
pat 


ness of the coating, the intensity 


light, the duration of exposure 


variables. For quality platemaking you 
must control as many variables as possible 
We have discussed coating formulation 


Now 


inte 


and thickness and humidity control 


it is necessary to bring the coating 


balance with the air so that every plat 


will have the same moisture in its Coating 
This is 


at the time of exposure lone by 
having a rack or cabinet shielded from 


} 


but with good air circulation 


white light 
The plate is placed here for at least a half 
hour 

During this rest period, the plate cools 
off, the loses its ammonia and 
takes on enough moisture to bring it into 
Then, if the condi 


coating 


balance with the air 


tron of the air is tant, 4h) COaUngs 


will be uniform such conditions 


affected 


the coating will not be er 


luring a five-minute expos in the vac 


frame or a 


tour-hou 1 


uum 
photocomy 
ot d 


ortance 


®& Remember the im; 
the next critical condition is contact 
A high va 


{ 


ZOO « 


tween the film and the plat 


Im reading does not guarantee 


act. It is pOSssiIDIc 


tO trap air between tl 


the plate, parucularly with larg 
positives. The masking material of the flat 
iidenrod, can fe 


4 gasket Detwee VET BiasSS an 


an prevent 


with a high vacuus 


This condition happens most treq 


t have a 


with printing frames that 
cave Dacking under the 


Ww hen the COVCT ZIASS 15 
mechanical contact, the 


around the edges of the plat 


made 


ping air in the center areas 


Vac uum 
ipward in the center so that first mechan: 


cover giass 1s made 


frame blankets should 


cal contact to the 


If the first contact is made in 


this area 
enter, the air is pushed toward the ed: 


where it can more easily be evacuated 


the pump. To form an upward bulg: 
the blanket, soft springs are used berw 
backboard 

Blankets should also be soft and plia 


When they get old, stiff, and glazed 


the blanket arid the 
will no longer form a good seal. Ther 
will be air leaks and poor contact. Blankets 
Scrubb n 


the raised edges with pumice and a go 


must be 1 periodically 


replace 


lanket wash will keep them alive longer 


When the vacuum gauge does not com 
ip to the proper mark, scrub the blanket 
seal, hoses and valves, and 


inspect all 
tor lubrication and proper 
Always ke a | 
the cover glass scrupulously clean 


After locking up the frame and obtain 


I 


check the pumy 
belt tension if there is a belt 


ng the required reading on the vacuun 
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© 10 20 30 40 50 60 70 80 90 100 
Per Cent Relative Humidity 
FIGURE 1: Relation between relative humidity 
ond the exposure necessary to produce equiv- 
alent images in deep-etch coatings on both 
bere and Bruncked aluminum. Figured ofter 
plates cooled at 78° F and stood 90 minutes 


FIGURE 2: Relationship between relative hu- 
midity and dark reaction. Curves show ap- 
proximate time required for deep-etch coot- 
ingt to reach degree of hardness that would 
couse danger of i plete development and 
blind images. Coated plates were stored in 
complete darkness and developed ot 78° F 
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gauge, a visual inspection can be made to 
determine whether or not a good contact 
has been made. Place a magnifying glass, 
properly focused to the plate, on an image 
area. Illuminate that area with a pen-type 
flashlight held at a 45° angle 

If you have proper contact, you will sec 
only one set of dots. But if you see long 
dots, blurred dots, or dots with shadows, 
you will know that the positive ts out of 
contact with the plate. Make this test in 
several areas whenever there is any ques 


tron Of poor contact 


®& The next thing is the lamp. If the car 
bon holders are burned, it means that 
some arcing has occurred. If the carbons 
ire not receiving the required flow of elec 
tricity, the light intensity will vary, and 
the color of the light will vary. Color is 
very important, and when it drops from 
white towards yellow, exposure is very 
slow and erratic. Lamps must be kept clean 
and in perfect adjustment and trim for 
iniform exposures. An integrating light 
meter, when working properly, is the best 
timer. If a mechanical timer is used, it 
should be checked frequent! with a sto} 
watch 
Arc lam; tle, powerful 

will prod iarper dots on the 

than double arc lamps. There is no such 


perfect contact between the dots 


thing as I 


on the positives and 


} coating on a 
grained plat The tl emulsion has 
thickness, and the plate coating follows, to 
a degree, the contour of the plate grain. So 
with ad a certain 


imount 


ise Of the sensitivity guide 
+ , 
me variabies that are get 
out of control ¢ fecting the sen 


plate coating. On | h 


sitivity of the 
lates, so ympensation can be made 
tor such variations if they have not thrown 
the plate too far from normal. By watch 
ing from the sensitivity guide while the 
print develops and stopping development 


at the proper number, small errors in ex 


posure will be erased 

On a deep-etch plate the scale appears 
n reverse; that is, the developed steps are 
lear and the numbers are black. More 
lear steps than normal means that the 
coating is more sensitive than normal, that 
the plate was overexposed, or that it was 
underdeveloped 

The sensitivity guide will show changes 
in sensitivity, exposure, or development 
no matter what caused the changes. It will 
not indicate what is wrong, but it will 
point in the direction of the error that has 
occurred. It will also give the platemaker 
a good idea of how far wrong the plate 1S 
so that he can judge whether or not to dis 
card it. It also tells him that he mvst do 
something about the next plate and shows 
in which direction to look for error 

As an example, suppose, under normal 


ly-timed development and exposure, the 


guide comes up with an 8 instead of the 
6 that is usual. It could mean one of sev 
eral things, such as coating too thick, too 
dry, or improperly formulated. It could 
mean that the arc lamp is not putting out 
normal color or intensity, or that the timer 
shut it off too soon. It could mean that the 
leveloper is too cold or weak 

Every platemaker should incorporate 
two Of more sensitivity guides in his ex 
posure and study the print as it develops 
He should also have a chart hung on the 
wall at the development table that will 
list the important variables. This list 
should be in two columns, one for too 
many clear steps, and one for too few 
During the rush of work in the plateroom 
it is difficult to think quickly of all pos 
sible causes of an error. Just changing 
whirler speed may not be the answer. A 
list can be a quick reminder of things to 


onside r 


& For consistent results in exposure it is 
necessary to have clean, dense positives 
with sharply defined lines and dots, and 
without fog. If the flat is stripped on viny], 
it must be free of dirt and specks. The cov 
er glass must be clean and contact as per 
fect as possible 

If the plateroom is air conditioned and 
the variation in temperature is below 5°f 
and the humidity is below 5% RH, no 
changes in exposure or developer Baum 
should be required 

If air conditioning is not fully effective 
or if the room is not air conditioned, the 
exposure time should be changed with 
changes in relative humidity. Chart (No 
3) and directions recommended by the 
Lithographic Technical Foundation pro 
vide an easy way to estimate the changes 
in exposure required. The sensitivity 
guide will then indicate how near the esti 
mate was to being correct 

As an example, select an exposure that 
has produced good results at a known rela 
tive humidity. Assume that this exposure 
is three minutes at 509% RH. Now, to find 
the exposure when the room humidity 
irops to 37 place a ruler across the 
chart at 37 on the left-hand scale. You will 
see that the ruler bisects the factor scale at 
about 2.0; so you double your normal ex 
posure and expose for six minutes instead 
of three 

The exposure chart shows only the 
changes in exposure that should be made 
to compensate for changes in relative hu 
midity. It does not take into account the 
effects of changes in coating thickness or 
dark reaction brought on by humidity 
changes. To keep coating thickness uni 
form when humidity changes, the whirler 
speed should be increased slightly when 
there is a drop of 20% or more. Decrease 
speed with a rise of 20% or more 

None of these controls can be used it 
there is no instrument to indicate changes 
in humidity. The most practical and ac 


Turn to page 122 
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| Why Authors Alteration Charges Increase as a Printing Job Progresses 





The price of author's alterations soars as a job progresses. To show its customers why, Charles Francis Press made this display 


Printer Explains How to Cut Costs of Copy Changes 


Ping able to exp'ain that chor poge form than in galley 


» basis of o simple chorge for eo c od »ss form thon in page form, et 


say so much per line. This might be possible ir _ @ ore required to make chan 


the simplest line-for-line galley f the higher char 


do increase for similar changes as the 
vances toward ss running, and this « 
an attempt to s 
rles Fras Pres why 
Stage !I—Manuscript 
Stage Il—Galley Please keep in mind that most printers operate 


!—Manuscript 
Stage Ill—Page Proof on a standard cost accounting system calling P 


Stage 1V—Locked up form on stone 
prior to going to press 
Stage V—On press 


10 units of 6 minutes each to the hour. Accurate . 2 make all changes. No printers 
time records ore kept for the number of units 

used on each job. Author's Alterations are re 1i—Galley Proofs 

corded on seporaote slip reports. These reports The most economical point to make changes after 
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material is set in type. Keep in mind that a single 


line change may affect several lines by making 
necessary their resetting in order to fit the po 
sitioning of the lines being changed. Illustra 


tion run-arounds ore particularly vulnerable 


lll—Page Proofs 
Pages ore made up from type and illustration 
matter to match the layout or dummy sheets pro 
vided by the editor. These printing elements are 
held together by string tying, and page proofs 
ore pulled from them. Changes made at this 
point necessitate untying the page form, lifting 
unwanted material, setting, inserting, and repo 
sitioning elements within the page form. This 
moy also offect other portions of the job, requir 


ng untoreteen adjustments 


Plan Your Business Development Program 


Be Alert to All Public 
Relations Possibilities 


KNOW 
nce 
While advertising manager 
nin New Jerse I live 


where | belonged to two local 

Two printers and an artist 

tite n the mere circumstance of 
tellow-membershiy 

utit bluntly, | would not look with 


! 
n a sales manager OF Saics 


IV—Pre-Press Locked-up forms 
At this point the O.K.'d pages have been as 
sembled, made up into forms according to the 
proper imposition and locked into chases. The 
forms ore ready for press. Any changes here re 
quire opening up (unlocking) the form, replacing 


printing elements not desired, rechecking for 


alignment, rereading and relockup 
V—Form on the press 

It is obvious that changes made after the form 
is lined up on the press, will require even more 
time to change or move printing elements. Make 
ready may have to be removed and redone, a 
new lineup sheet made and of course another 
reading. Press waiting time may be charged at 


this point os well os Author's Alteration charges 


Fifth of a series for printers and lithographers 


By Ovid Riso 


cial events. It 


mers. De 


make mentu 


} 
( 


f your activities, the public w 
1. But the editor must have a reas 
irning the spotlight on you 

must de mets 

} iblicit 


For example your secretaries, 


who turns out ’ working her way 


through college, is unexpectedly 


Miss 


named 
Miss 


Illinois preparatory to the 


America Pageant, there's a golden public 
relations opportunity. Here’s what could 
happen 
1.—Arrange a celebration party by her 
coworkers. Publicize it widely 
2.—Prepare a news story, including her 
biography, but emphasizing the period she 
has worked for your company. Include 
ample references to her interview wath 
ou tor employment 
Notify the press, radio and TV sta 
tions. Invite press photographers 
1.—Invite some local officials; they will 
add to the news value of the photographs 
Bring in the local college president if he 
is available—the picture will be sure to 
make the college papers 
5.—If the girl is from out of town or 
lives in a suburb, send the photos to the 
local town papers 
6.—Make certain that your company’s 
name and your name appear in all press 
be sure that the company name 
pears in the photos. Prepare, in advance, 
several good-size panels with the company 
name and instruct one of your assistants t 
get into every picture, holding one of them 
where it may be seen. Should he be chased 


ut of the group, he should be alert and 
brash enough to place one of the 
the floor in front of the group 
Before she leaves, obtain from 
lady a list of relatives to whom t 
send prints of the photo with a nice letter 
One of them may turn out to be the rresi 


der compan 


than w 


r this publication, 
promotuonal stand 
ays remind me 
verbial shoemaker whose chil 
shoes. This is especially strange 
have the “power of the press” a 
osal. It is ¢ stranger when 
exposed 
relations pré icast in 
their customers 


cc annudai 


and it doesn’t have to be a financial r 
It could be a bright, graphic report of t 
vear's doings, new accounts, employee ac- 
ties, additional equipment, the boss 
es, future planning, prize-winning 
entries, if any, and numerous other items 
»f possible interest to customer-readers 
relations run by 


The public gamut 


American companies in other industries 
includes open houses, exhibits, contests, 
press conferences, annual 

participation, advertising, feature articles, 
and so on. There is no reason why all of 
these subjects should not be analyzed t 
determine which are applicable, in full or 


modified form, to your own company 
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NAP-L Expects to Set Display 


. 


And Attenda nce Records STANLEY R. RINEHART 


At Oct. 5 Convention 


National Association of Photo-Lithog Is our build 1 plant 
28th annual convention Oct. 5-9 cient, are Our receiving, storage 
s Conrad Hilton Hotel, is ex ping departments set uy 
set new records for attendance smoothly and efhciently, and do we 
f displays sistently recover costs on these facilitic 
registrations indicate attend Do all officers, salesmen, office 
least 2,500 persons, and 116 pervisory personnel know their 
l] show their products in 196 Oo satistactorily throughe 
Walter I i and does each one earn 
executive vice-president from the business? 
be a workshop convention, Should we consider mer 
gathering,” he said. “It will n with some other well-managed firm WALTER E. SODERSTROM 
where executives and Since we have bought too many iten Executive Vice-President 
workers can hear experts deal, not on a pig-in-a-poke basis, where can we get 
general economy, but specifically information about the experience other 
lay lithographic business prob lithographers have had with new equi} 
zuest will be ment, materials, and methods? 
Again, as in past years, NAP-L invites 
representatives of nonmember as well as 
} member plants to attend its convention 
Many exhibitors will display new What Mr. Soderstrom calls a down 
Some will stage how-to-do-it earth program will run as follows 
atic Everyone working in the 


allied industries is cor Wednesday, Oct. 5 
view the displays. W« On Wednesday afternoon NAP-L presi Williom H. Glover, Jr 


George Carnegie 
convention program so jent Stanley R. Rinehart of Du Pont’s NAP-L Treasurer NAP-L Secretary 
ill have time for touring printing division will introduce Public , 
and learning first-hand all Printer Raymond Blattenberger, who wi 
ur changing lithographic world leliver the invocation. Financial clini 
us message announcing the pro Costs From a Small Lithographer's View 
Mr. Soderstrom listed the following point,” Frank R. Turner, Jr.. NAP-L cost 
iring answers in terms of accounting, pointing out how every cost is 


budgeted hourly rates. Regis 


re profitable business built into 


be given spread sheets detailing 


using the best equipment, ma trants will 
¢ tor our kind hourly cost centers on factory and all-in 
clusive rates for camera, stripping, plat 
a reasonable number of press, and other equipment 
ir presses throughout “Budgetary Planning and Control, Frank R. Turner, Jr. Robert S. Emslie, Jr. 
Thomas R. Johnson, controller, W. A Cost Accountant Executive Secretory 
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Krueger Co., detailing how this company 
uses budgetary planning and control for 
building volume and increasing profits 

Depreciation and Salvage Values in 
the Economy of Today,” Milton Hudders, 
vice-president, Recording & Statistical 
Corp., telling why every lithographer 
should evaluate the life of his plant, his 
equipment, and its probable salvage valu 
at the end of the road 

Profit Improvement Through Manag 
ment Controls,” K. L. Warren, treasurer, 
Package Products Co., Inc. He will stress 
} 


that what actually counts is not how big 


a volume you sell, but how much profit 


1 


you make on your volum« 


Thursday, Oct. 6 


Thursday morning, George G. Car 
negic, vice-president, Consolidated Litho 
graphing Corp., will moderate clinical dis 
cussion of quality control in practice 

How We Set Up and Install Quality Con 
trol,” Russell K. Johnson, assistant super 
intendent of the Du Pont Co.'s printing 
plant. “Materials and Equipment,” Louis 
D. Pollner, quality control supervisor, 
Consolidated Lithographing Cory A 
Robert | 
W ood, quality manager of Western Print 


ing and Lithographing’s Racine plant 


Quality Control Case History, 


Quality Standards in Lithography,” J 
T. Morgan, Jr., president, Litho-Krome 
Co. On Thursday afternoon there will be 
no session. Time is left open for touring 


the c x hibits n 


Friday, Oct. 7 
Friday morning LTF Takes a New 
Look at Zinc,” Dr. Paul J. Hartsuch, tech 
nical assistant, the Lithographic Technical 
on, will describ Its of 
esearch by LTF, the Amer 
Ball Brothers, the 
{i Matthiessen & Heecler 
lithographic pr 
lin a Small Plane 
resident, Howard Ce 
cheduling forms in the 
opies of this address will 
all fully-registered gucsts 
Together or Hanging Separat 
rt G. Kelley, pres 
an cxXaminatior 
: with a holding com 


purchasing, 


r selling 

nh and Management procedures 

of Growth for the Lithographer, 

( J. Minnich, Jr. of Stevenson, Jordan 

& Harrison, Inc., specific suggestions based 

on a current survey of the fiscal practices 
of many NAP-L member companies 

Photographic De 


rivatives,’ Donald R. Spear, production 


Friday afternoon 


specialist for Eastman Kodak Co. Slides 
showing special photographic effects in 
cluding the conversion of continuous-ton¢ 
prints to simulated line sketches. “New 
Tools in Management Decision Making, 


Turn to page 128 


R. Blattenberger Thomas R. Johnson Milton Hudders K. L. Warren 


*ublic Printer Raymond Blottenberger will give the invocation that will open the conven- 
tion on Wednesday, Oct. 5. Specialists scheduled to follow Mr. Blattenberger on the 
first-day progrom are Thomas R. Johnson, controller of the W. A. Krueger Co.; Milton 
Hudders, Recording & Statistical Corp., and K. lL. Warren of the Package Products Co. 


# 


Dr. Poul J. Hartsuch J. Tom Morgan, Jr. 


Russell K. Johnson Lovis D. Poliner 


Participating in a quality control clinic Oct. 6 will be Russell K. Johnson of E. |. du Pont 
de Nemours and Co., Inc; Louis D. Polliner of the Consolidated Lithographing Corp., 
and J. Tom Morgon, Jr., president of Litho-Krome Co.; Dr. Paul J. Hortsuch of the Litho- 
graphic Technical Foundation will describe LTF zinc research activities on the following day 


Rex G. Howard C. J. Minnich, Jr, Robert G. Kelley Dr. Roy B. Eastin 


On Friday, Oct. 7, Rex G. Howard, president of Howard Co., will discuss small plant pro- 
duction control. Management fiscal problems will be examined by C. J. Minnich, Jr., of 
Stevenson, Jordon, & Harrison, and Robert Kelley, head of the Columbus Bank Note Co. Dr. 
Roy 8. Eastin of the Government Printing Office will describe management technical aids 


William J. Stevens 


Michael H. Bruno 


Donald R. Spear James T. Trousdale 


Donald R. Spear of the Eastman Kodak Co. will speak on photographic derivatives, and 
James T. Trousdale of Anaconda Aluminum Co. will describe lithography on foil Friday, Oct. 
7. A workshop Oct. 8 will include M. H. Bruno of LTF and W. J. Stevens of the Miehle Co. 
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| Sold the Firm What It 


Needed, 
Not What 


It Wanted 


The printing salesman’s job is to 


it what the customer wants and to pr 
tor him. Sometimes, however, what 
uants and what he needs are 
hings 
case in point is a conversior 
Midwest to whom I had been sell 
eative printing for about three years 
ime, the firm's executiv 
i called me into his oth 
brochure he wanted 
nis saies departments 
articular Compan 
processes, had deveiope 
products. One, the principal 
iled through its own 
product with widel 
, Was soiaoona whe rlesale 
essary for the company 
juctive capacity for the 
on which its livelihood de 
ature of the process was 


In this Capacity 


aut 
Thus, the v 

nt was faced with the problem of selling 

yf this secondary prod 


\ 
ling additional Markets 


| nd storage requir 
products, the wholesale 
ond one must closely fol 

ail product Marketing arcas 
brochure under discussion, there 


; 


company and 


introduce 


wholesale 


lar product in the 


wherein retail markets had al 
been established. The buyer's con 
f the brochure called for a lim 


I 
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ited-budget item in two colors probably 
to be no more than eight pages in length 
I gave considerable thought and time to 
the selling job that this brochure was ex 
pected to do. It became apparent that in 
the small space of eight pages, we coul 
not get the necessary information to do 
the selling job. It was a case of sending a 
small boy to do a man’s work 
For example, the distribution points tor 
the secondary product were of prime im 
portance to the potential buyers. I felt that 
a fold-out map of these tacilities was es 
sential. Because of the selling job to be 
done, I felt turther that the piece cried tor 
the prestige value of a full-color cover 
By the time I had “reconceived” the 
brochure format to accomplish the sales 
job expected of it, I had incorporated lam 
inating on the cover, a die-cutting opera 
other features all ») add 
prestige, and impo to the 
presentation of l pre 
sented to the 
You can imagine what all of this 
the cost o 
the 
finished the lay 
mate, I could 


1ece Would [ 


tor it. How was | going to sell the job at 
this price to a budget-minded v.-p.? 

As a first step I got in touch with the 
customer's wholesale sales manager. | 
asked him if he had ever developed the 
cost-per-call of his salesmen. | was pleased 
to find that he had; the cost was $17.80 
tor each sales call. Armed with this intor 
mation, my layout and my proposal, | 
made my appointment with the company s 
Vice president 

He was pleased with the way in which 
we had put together his sales story. | could 
see that he knew that the brochure we 
were recommending was going to cost tar 
more than the budget figure originally set 
| asked him if he felt the brochure was 
going to be an effective selling aid. He said 
he thought it would undoubtedly doubk 
the sales effectiveness of his salesmen or 
their introductory calls 

He added that there seemed to be good 
reasons for sending the brochure out in 
advance of the salesman’s call——a move he 
felt would make the buyers more inclined 
to see and to listen to his salesmen 

At this point I told him that the average 
sales call for his company cost $17.80. I 
asked him if he fele the expenditure of $2 


more was good business——if it made thos 


sales calls twsce as eftective. When he sai 


yes,” | explained that the brochure we 


had designed was going to cost his com 
pany $2 each 
Although this was five times the 

customer was sol 
lett a haj Py, Satish 
order tucked av 

briefcase 

] gor itt 


i wanted 


The Printing Sale I’ll Never Forget—Number 19 of a Sales Series 


By Richard N. Doerfer 

As told to John M. Trytten 

RICHARD N. DOERFER is vice-president of Litho 
Graphic Corp., Milwaukee. He is also president 
of the Graphic Arts Young Executives Association 
of Milwoukee. He has spent some 10 yeors in 
the printing industry, separated by four years in 
selling insurance, and in manufacturing produc 
tion control Although college trained in indus 
trial management, he believes that selling print 
ing is his life-time vocation and that it offers him 


a real challenge ond personal satisfaction 


This article is the 19th of a series of 
case histories on selling printing and 
related services by John M. Trytten, to 
whom outstanding members of the 
printing sales fraternity have told their 
stories. These case histories can be used 
to provide live ammunition for your 
salesmen. Mr. Trytten has had many 
years of experience in selling printing in 
Milwaukee and other cities. 
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Estimating for Small Printers and Lithographers 
Paper Estimating Trick Saves 


Materials account for average of 45% of manufacturing cost, and paper is 


cne of most important; here’s a way to get more pieces out of a sheet 


who said he set 
press, 


non hand 


ANncCW a } rint 
daughter ted the 


Once 
his 


his 


t the stock, which had 


me, so the $6 he received tor 


the direct manu 
which rey lirect cash 
Paper mo imes the 
art of the material requirements 
necessary ntrol this por 
it ist 


The 


the order 


this is 


u cannot deny 
ippose the cost had be 
6OYO, a difference 


it which might 


a WCOCK 
} } 
1 


for 
reer quantity to justif 


Turn to pag 


By M. D. Binford 



































cut out of this 17x22-inch sheet 


he 





14 pieces 3 


x6 inches can 














on fora much 


It this stuffer order ha 
INnninkR 























XxX 


this could mean considerable saving on large run 





a little careful juggling, 15 pieces result 
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Major share of printing impressions world over 
still produced from duplicate plates on letterpress 


equipment; here’s what platemakers are doing 


Improvements Coming Rapidly 


In Duplicate Printing Plates 


I ed piastuc backing mats pric 
By Floyd C. Larson d to proper plate thickness. It weighs borious mat packing, cut production time 
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uch as and made the stereotype process ever 
the spl 
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Is it hard to build a house? 

Not © hard, when vou're 
building a bird house 

And so you had set to work, 
carefully sawing the pieces, nail 
ing them together and chiseling 
out the littl doorwa\ 

Dhree hours, two splinters and 
a bruised thumb later, it was 
finished 

But it needed a tenant. And 
soon one came. Circling. Inspect 


ing. And suddenly— popped right 


ATLANTIC 


EASTERN FINE PAPER AN 


1.000 IPH. Sheet 


% Y | 
a 4 


into its new home. That was the 
proud moment 

Can you recapture another like 
it? You often do. But today, your 
tools are presses, inks, papers 
and your undiminished pride 
You use them all to build your 
good printing, your good reputa- 
tion 


And we 
goes Into Our product, too. The 


help, because pr ide 


paper you're looking at right now 


is a good example. 


PAPERS 


ORPORATION - BANGOR, ME 


tic Opaque Ve im finisl 


sequence was 


ich alumin n rm line screen positives 








What a color line-up 
for creative printing! 


French Cream. Mistie Blue. Ocean Green. Dustie Pink. Daffodil 





Yellow. Smokie Gray. Only Atlantic Pastel Offset has them all. Use them 
to spark your creativity. Use them to provide an extra color without extra 
pre sswork. 

Atlantic Pastel Offset’s well-closed surface takes inks beautifully. High 
bulk and even caliper mean trouble-free presswork. And this versatile 
pape! folds and refolds without cracking 

Your choice of basis 50, 60 and 70 in velvety Suede finish. For a perfect 
match «ate, specify Atlantic Pastel Cover. Ask your Eastern Franchised 


Merchant for samples of both papers. Or write us direct 


i EASTERN FINE PAPERS 


EASTERN FINE PAPER AND PULP DIVISION STANDARD PACKAGING CORPORATION BANGOR, mE 


Production facts: This insert lithographed on new, brilliant white Atlantic Opaque, vellum finish, basis 80, on a 52 x 77 4-color press, 30 up at 
4,000 IPH. Sheet size 4942 x 76%. Color sequence was yellow, red, biue, biack. Press pilates were deep etch aluminum from 175-line screen positives 





THE PROOFROOM 


Questions will be answered by mail if accompanied by a stamped envelope. 


By Burton Lasky 
Answers will be kept confidential upon request. 


onsistently overlooks more than this pro 


to reexamine his proofread 


ee eee 
t rn ) i n ng techniauc 


Closel; related 1s the q 


For Proofreader’s Work nce e pen ga 


m of how 


Did Mr. Churchill Violate 
Basic English Grammar Rule? 


() l wonder ‘ 


< 


[rom angi 


have been st 


stituted fe with the phrase, such 


“Well, it’s better than I'd hoped ; - 
a substitution would detract trom the pre 
for but not as good as I’d ; 
cision of thought. It would seem that Mr 
expected!” Churchill knew just what he was doing 
wrote the sentence 


when he 
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LESSON OF MONTH 
FOR COMPOSITORS 


@ The spread below is plainly that of a pre- 
conceived design idea, cooked up without re- 
gard as to how the copy in type would fit. 
Folded for an envelope—along top and bot- 
tom of first color panel—it suggests fear of 
folding across printing, also that the designer 
had an idea the three even sections should 
be individual display units 

With so much printed in the lower part 
and so little at the top, the whole is over- 
balanced at the bottom. With the bottom 
third all but crowded, the one word in the 
first seems like an atoll in the Pacific. Type 
may be too small for space as well as too 


SPECIMEN REVIEW 


By J.L. FRAZIER 


Work Combines Force with Dignity 
PUBLICATIONS DEPARTMENT, NEW YORK 
UNIverRSITy of New York City—Lest, we 
suppose, at all “showy” design and typog- 
raphy might take something away from con- 
tent of their printed items, universities have 
long tended to lean over backward in ultra- 
conservatism. Not long ago, we 
vised of a sort of schism within the sizeable 
group made responsible for deciding on a 
school’s new letterhead. It seems a majority 
rebelled when larger type for the name was 
proposed. The majority insisted the type 
should be no larger than 12-point, and that 


were ad- 





§.... ing 


Glass-Daklstrom Printers 


ame LiTwOGearmses 








large. As there is a comparative glut of type 
toward the bottom, there is one of white 
space at the top. And it doesn’t function to 
give unity and force to display elements as 
it should and would if it were, in effect, 
around. As space fades, so much for form 

Now, as to What should stand 
out is copy emphasizing or related to the 
object of the circular, that is to announce a 
new company name. Of itself, the word “An- 


function 


nouncing” means nothing, and it is given 
outstanding prominence after the big squares 
What's in the second section, then, should 
be in the first—and in a great big size 

With the squares dominating, the type is 
reduced to a whisper, except that of the top 
line which is saved by white space. The con- 
text is not comprehended, further- 
more, because the type is so scattered. From 
“Announcing” to lines in the second section 
is a long journey. Instead of holding together 
as a unit, the effect is of the parts flying apart. 


easily 


14 


rigidity. A much oversized fancy initial “B” 
in color, at start of second word (title) adds 
color and interest without the ostentation 
red would express. It is in deep blue-green 
on the light primrose paper. Even though the 
lines are centered on the cover of the booklet 
containing the Founders’ Day address, the 
design has moderate impact through use of 
Bulmer, 
that the right-hand edge of heavy paper is 
deckled. Adding even more to the impact 
the blind-embossed between the first 


introduces a 


a grand roman type, and the fact 


seal 


two lines near the top also 


note of quality and, of course, creates in 


SEQUOIA PRESS 





When type for text of an ad, or other printed display, is sufficiently lorge, it is proper enough to print it in a 


color, as on 9x6-inch card from quality printing house reproduced above. If 


block or a color of deep tone (near black) is demanded to provide adequate contrast with paper 


type must be small, however 


Here, our taste 


leans to the red of original rather than green forced by ovr makeup. The shift, represented here, from the 


usual color break-up can add both impact and distinction 


would be ridiculous to reverse the colors, especially with illustration in red 


lightface. The restraint just shouldn't apply; 
the schools do advertise for students, even 
if in a dignified, formal way. The booklets 
you send are refreshing in the that, 
though not at all ostentatious, they are not 
drab the typography no mere 
succession of lines of type centered one on 
another. Take the cover “The Brazilian In- 
stitute.” With sizes of type not at all large, 
“life” is introduced by the positioning of the 
three lines. The first and third, in quite small 
type, are flush-right with the right-hand limit 
of the whole. The second, “The Brazilian In- 
stitute,” is in larger, but still only 12-point, 
bold roman caps, flush at the left of the 
form. This line is more closely related to the 
first one than to the third. This and the fact 
that the lines are not centered circumvents 


fact 


and severe 


Though tone of whole would be better balanced, it 
there'd be too much in o warm hue 
terest. Of sound modern design, the cover 
for the 1960 summer school prospectus seems 
bound to direct many a student to you and 
your city. It features a full-color illustration 
of skyscrapers from tne river. This takes up 
two-thirds of the lateral space on the &'4x 
5¥2 page. Type matter, mainly in sans serif, 
with “School of Education” given dominant 
display in extra-bold upper-and-lower case, 
appears in the right-hand one-third in black 
against bright yellow. Both the yellow and 
the process-color illustration bleed off, as 
does the continuation of the picture over to 
the back cover. All the work reflects quality 
best expressed by the word “class” and dem- 
and skill from inception to 
completion, and that includes the presswork 
It’s good to see college printing improve 


onstrates care 
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Items submitted for review must 


be sent flat, not rolled or folded 


Replies cannot be made by mail 


“Dated” Printing Has Its Place 
Pappock Press, Rochester, N.Y 
In a city blessed with top-flight print 
ers, made so, possibly, by a clientele 
that is probably the most critical and 
any, the letter-size bro 
submit’ rank 


layout 


demanding of 


chures and folders you 


high in every respect-——design 
typography, presswork, and process 
color printing. Manufacturers of cam 
eras and photographic equipment will 
naturally have nothing but the best re- 
production. Printers able to deliver 
that 


criminating in other respects. It is quite 


can not but be, themselves, dis 


probable that there are more printers 
to the square mile or thousand of pop 
ulation able to meet the highest stand 
Rochester other 
place in the world. Most items are han 
like the 


Bausch & Lomb pamphlets of a series 


ards in than in any 


dled in a sane modern stvle 
punched along the left for loose-leaf 


titles 
Ophthalmic Glass” on the 


binding. The Orthogon Panop 


tic’ and 
first pages are in reverse color, printed 
violet and deep 


in brilliant hues of 


are in the same letter form. Viewing 
the book and reading the text on right- 
hand pages—-each facing a page-size 
process-color halftone throughout 

one knows instinctively he is reading 
history. It represents “period” styling 
at its best and, as a contrast with most 
of the present work of the character, 
must attract by the contrast it offers 
The color illustrations with figures in 
costumes of the times would, further- 
more, seem incompatible with the sans 
serif type and blocky composition 
Whether it is offset or letterpress, your 
presswork is the best 


Spotting Letterhead Designs 
CuHarces C. We Ls of East Lansing 
Mich.—-Our first 
company letterhead is that the design 
is about to hop off the top of the sheet 
as do all in 
stances of balance being violated. With 
the design dropped just a pica, the top 
heavy effect would be eliminated. Side 
margins are already wide enough that 


impression of your 


That makes us nervous, 


there would be no disparity between 
them and the top margin. We're also 
disturbed by the large hand-press orna 
ment, once seen on every hand, printed 
It overshadows all the type in 
black. It is either too big or printed in 
too bright and strong a color It would 
stand being printed in a light blue, 
when all its decorative benefits would 
handicap to 


in red 


be retained without any 


the type The device also crowds the 


design laterally. We consider it would 
be better if it were placed to the right 


of the middle of the three groups of 
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On original, unique, striking menu cover by LeRoy Barfuss, Houston, the small 


type and rule are in black, decorator in deep gray, and name in a dull blue 


~ = ro 08 eR PER 


Other Then, 


the color in 


type, instead of at left, as it is 
the name would get better attention, 


orange type matter overprints 
black bleeds off all 


the brochure for the 


and 
“THAT'S HOW FAR HOFLUND-SCHMIDT IS MOVING (90 FEET) 


OF AULT 11TH WE WHA 68 Om OUR BEW HOME We'll have lols More room Our Customers 
will be more comtortabie, and we will be even more efficient. There will be the same 


too, coming first. After all, the object 


in the use of the ornament was to add 


sides. In contrast 


same customer entitled “Milestones in 


Optical History 
something old to give correct atmos- 


iS printed to suggest 
phere. The title on the cover is in a 
shaded and highlighted type surrounded 
decorative but not 
and the 


with too ostenta- 


tious borders printing is in 


black and gold. Giant size ornate Old 


color and brighten the design. We have 
no idea as to the purpose of the leaf 
on which the only type is a line “Print- 
ing——from Birth to a Great Industry.” 
With the word “Printing” in a script, 
a la Spencerian, and the rest in larger 
and much stronger extrabold sans serif, 


Competen' siet pive a tee new peopte, more equipment. more Machines and customer 


Derting in the reer. 


Same phone number—AComa 2-4871 
Almost the same address —-700 LINCOLN STREET 


HOFLUND-SCHMIOT TYPOGRAPHIC SERVICE 


top emphasis is backward. The second Figures make it look like long move for Denver typographer. Cute 


part of the copy, in fact, is only inci- 


English initials, bendayed to a middle 


gray, appear on inner pages Page titles original card is printed in warm combination of violet on pink stock 


Crisp, classe and continental 
Torino, a sensational new type 
face of !talian origin, is cer- 
tain to capture the fancy of 
the imaginative art director 





Crisp as a sparkling jewel with 
its beautiful. angular contrast- 
ing thicks and thins, Torino 


YOU AND YOUR FRIENDS 
ARE CORDIALLY INVITED 
TO VISIT AN 


is as classic a roman letter as 
has ever appeared from Italy 
Specify Torino when you wish 


your printed word to empha- 
size beauty and authority 








Front of self-covered booklet, at once an invitation to and prospectus of one of 


Effective area dimensions and distribution of white space give impact to folder of War 


wick Typographers, St. Louis. Top of “T” and dot of “i” at upper edge of page is a novel continuing exhibits of the great R. R. Donnelley & Sons Co., Chicago. Grouping of 


conceit, increasing interest. On the original, illustration is blue against yellow, type black = words in lines is perfect for quick reading, end of each representing natural pause 


75 





GALLEY 
PROOFS 


by the 
Worese: County Chub 
of Preung House 
Craftsmen 


LADIES NIGHT MAY 19, 1960 


Featuring o big red rose against pink (benday) background, cover 


on bulletin of Worcester County Club of Printing House Craftsmen 


promoting “‘Lodies Night” is decidedly appropriate. With leaves, along 


with type, in green, illustration is “natural,” and tone of the bold 


elements is rather minimized to better represent the feminine touch 





r 


PRODUCTION 


[ TC AJ 
GHTSON 
Typesetting Service 


74 india Street, Boston HA ncock 6-1150 





Fronk Lightbown, creator of the weekly mailing cords of his Boston 
company, dares bold ventures in layout and display to get them read 
by printers and advertisers to whom the copy is directed. The orig- 


inal of this one, of course, is in a less common, blatant combination 
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dental. A good guide to what should 
have top display in any piece is had 
from the answer to the question 
“What”? A study of Bachelder’s “Prin- 
ciples of Design” or our “Modern Type 


Display” would especially help you 


An Angle on Shape Harmony 
JOURNAL PRINTING Co., Springfield, 
I1]l.—What you feared most in the pro- 
duction of the program booklet for 
the Illinois Lions state convention you 
needed to fear least. The process-color 
halftones—one on the front cover and 
two on the back—are very well printed, 


quite brilliant, in fact. As the conven 


the 
printer's 


Ask any 


the most overworked and most 


and. most bhely 


reputable printer 


his first response might be 
Then ask him about the word 


he will 


stance, as a rule, manipulation of white 
space in the wide page may minimize 
The nature 

numerous 


the discordance of shape 

of the cover picture, with 
trees in the scene, compensates to some 
extent for the monument not being 
given the prominence we think it de- 
serves. If the picture had been cropped 
along the sides, the monument in a 
larger illustration up and down, it 
would be featured more than it is and 
the consequent narrow illustration 
would conform with the proportions of 
the page. On the back page, with one 
picture at top and another at bottom 


with space for type of about the same 


whet & 


sehen 


word im the industry's vocabulary and 


rush 
price 
quickly retract 


ruth” and substitute price It's more 


mvement ¢ 


price Because 


become the whing 


crutc 


printers and thei 


Printers satisfied ¢ 


a tf their 


F 


should take a lessor 


careless usage of thu: word 


blame everything on 


4 urantelligent and 


price” has 


ng boy for many 


taleumner 


blame price for 


roblems and troubles 


froen thew wiser 


jeagues who think and act wm terms 


curate knowledge 


4 costs 


1 enable the former group * 


wmpute the 


harges for each job on 


mteligent basis which would be 


Dramatic layout 


ed magazine of Maran Typographers, Baltimore 


most suitable color, the identical illustrations 


s exemplified on virtually a'l pages of every issue of 


for both the 


offset-print 


Type Talk 


On the original of this one, where light blue is a 


ore variously reproduced. Crossed-rule lines in 


black of first suggest coarse tweed cloth, and top one on right is screened to about middle gray tone 


tion was based on the sesquicentennial 
of Abraham Lincoln, testing our memo 
ry—and with of the 
untitled pictures, we'll aver the one on 
the front illustrates the Lincoln monu 
ment at Springfield, that at the top of 
the back cover shows his Springfield 
home and the the 
New Salem log cabin 
narrow illustration on a wide page is 
less objectionable than a wide one on 


some purpose 


one at bottom is 


To us at least, a 


a narrow page such as those of this 
414x914-inch booklet. In the first in- 


height between, the discordance is by 
no means so pronounced. On the front 
there is more than enough space for 
the 
we know process-color 


the traffic 


the type-matter above and below 
picture. Now 
plates cost money, which 
this 


you had to use the set of plates you 


wouldn't bear” in instance, and 


did or nothing. We hop on these things 
Front and back cover 
pages are brightened by a 2'2-pica 
“gold” band at the edge of both pages 
As 


for the record 


except where folded and stitched 
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the “gold” was required for the Lion emblem 
on both pages, the border seems natural. We 
the main title on the front 
prominent enough in comparison with the 


do not consider 


type size of the following copy, and the three 
sections of the page—space with type, pic 
ture, and second space with type—create a 
monotonous effect. So, the picture could be 
dropped somewhat to accommodate the larg- 
er type at the top. So much space is not re 
quired below the picture. The equality in the 
space divisions is monotonous and uninter 
esting. With unequal space, there should be 


pleasing proportion, that ts variety 


Publicity Printing at Its Best 

LUND Press of Minneapolis— The consid- 
erable number of samples of a widely differ 
ent character impresses us as we have not 
been impressed in 
of printing. Spread before a 
prospect along with the comparatively 


ind they 


a long time with the po 


tentials color 


few 


simpler two-color items, as are 


us as We write just 


ot 


seen 


spread out before we 


cant selling him out the 


colortul 


Imagine 
We 


ences to tests proving that added color adds 


more 


beheve we have refer 
to results all out of proportion to added cost 
It is 


presswor k 


all the better when the color 


of course 
is top-grade like yours. Design 
layout, and typography 
tic I he \ 


than the esthetic stvle 


are in keeping, often 


dram are of the advertising rather 
which ts not to say the 
look at they 


strength within good 


items are not good to 


The Te Ca 


good tas ar 


afe 
and 
With so 


to a 


be taste 


vesnt require delicacy 
in only refer 


many tems im view 


of 


we 
those 


rs. With 


course having greatest 
ing the 
the call 
North 


respect 


th Ss 


x eal | ‘ i f ! 5 SC 


The 


Wester 


innual report 
ImMpre j w things 

While it is of striking. effective desig 
The t< 
in comparatively 
In 
the 


nality one merit iture 


monotone, Caps 


line extends from 


from the left 


distance 
sents the pole for electric 

is such is made positive by the 
ofa 


up 


1 halftone ill 


than 


Stration 


less half 


of PRime 
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THe 
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Our frequent admonition that groups in the craft, supposedly made up of the especi 


ally talented 


should give up trying to be cute with the printing they 
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JAP Anvlulv: 


| 
Ragged vertical splitting of the big 


fect Suggesting growth yes splitting at the seoms 


it. Other copy, in comparatively small type, 
is near the wider the 
left. Inner of modern 
layout, but can there be like the 
hot the 
yellow 


bottom in space on 


pages are excellent 
symbolism 
representation of selec 
of the 


The lightest tone-wise é 


wires, in 
as second color? 


nearest white 


tion strong 

It may be excellent as 
the front 
but it is too weak from lack of contrast with 


of all hues is vellow 


background, as on inside cover, 


Characterful type ‘makes’ simple, neot business card 
by G. H. Petty of Indianapolis. The red here is much less 
satisfactory than the light brown used for the original 


ite paper for lines of display, even in bold 
> subheads, or for type reversed in a solid 
Yellow black 1s 
is reference to another of your 
the folder the 


irst Citizen's Bank, will 


in the color against 
very striking 
advertising 


fine specimens, 


drive-in service at I 
demonstrate 
Back to the 
vellow is s 


the 


Comparison proves the point 
Annual Report”; the particular 


» by dazzles a reader and 


mht it 
reduces of type overprinted 


n black 


impression 


It seems to us that a medium-light 


SrEeAKeEr 


evevecrT 


quit ON/LBEm OS so 8H O° 


° ° 
* Primer? 


ssve seems 


SVDANCION 
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a 
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bold line, as in folder page above, creates a dramatic, interesting ef 


the idea would seem to have merit for removal notices 


brown or even a not-deep green or blue 
would be far better. We're inclined to believe 
that, as is too often true, the customer dic- 
tated. We greatly admire the Bernhard Cur- 
letter and companion Tango initials, 
used in the right places. It is one of the too- 
neglected type styles. It should not be used 
with sans serif, having opposite design char- 
acteristics, as on the title page “Minnesota 
State Centennial Dinner.” Note much 
closer and pleasing relationship with the 
moderately contrasty roman on the front of 
the testimonial to G. Aaron Youngquist 
One can't make round pegs fit square holes 
Well, back to found little to 
criticize, so, with space giving out, wind up 
with the start, the 


Sive 


its 


business; we 


saying, as at work sub- 


mitted is fine 


Double Use From One Picture 

H&H TypoGRraPHic SERVICE Co. of Pitts- 
burgh.—On cover-weight coated white pa- 
per, the front the 12'2x6'2-inch folder 
announcing an extension of the service of 
the highly-regarded Herbick & Held Printing 
Co. to include trade and ad composition in- 
dependent of printing is very impressive. The 
page is covered by a halftone print illustrat- 
ing the common California job case as viewed 
from almost directly above, the angle provid- 
ing mild perspective indicating the third di- 
mension and showing the depth of the boxes, 
in which shading lends an assist. Printing 
the halftone in brown simulates the effect of 
than any other color 
\ few pieces of type, faced with the 


proper letter in each case, appear loosely in 


of 


a wooden case better 


could 
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to fall upon deaf ears. The young and little-talented assume such groups stand for 


fine printing, and are often influenced to turn out atrocities like this folder page 
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PITTSBURGH CHEMICAL COMPANY 


JOOU¥d IVNI4 
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PITTSBURGH CHEMICAL COMPANY 


PITTSBURGH CHEMICAL COMPANY 
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PITTSBURGH CHEMICAL COMPANY 


30 pt. Condensed Gothic 


FINAL PROOF 


18 pt. Bank Gothic 


24 pr American Old Style 


FINAL PROOF 


PITTSBURGH CHEMICAL COMPANY 


right of and in line with blue of picture 
across top and bottom. Though clad in shop 
clothes, our director seems directing with all 
the grace, dignity, and aplomb of a concert 
symphony skipper. Except for Mr. Salvaggio's 
full name and a few other words being all- 
cap and in the blue, for deserved emphasis, 
the block of text in upper- and lower-case 1s 
printed in a warm gray of middle value. The 
comparative light tone of the gray is com- 
pensated for by the medium weight of the 
18-point News Gothic used. What we will 
call “shop atmosphere” should insure a warm 
interested reception of the item by printers 
and ad agencies likely to use your new and 


special service 


“Massed” White Space Grips Eye 


Hittison & Etten Co. of Chicago—Our 
good friend Higdon, editor of probably the 
best-printed company magazine in the coun- 
try or the world and connoisseur of fine 
printing, to whom second best is not enough, 
has advised us you are his printer. We have 





30 pt News Gothic 


FINAL PROOF 


PITTSBURGH CHEMICAL COMPANY 


FINAL PROOF FINAL PROOF 


24 pt Futura Bold 


ALL. Sai hd ALLS ails 


Which way would you print our new name? 


Typography is one way to express the character of a com 
pany. But, over the long pull, the growth and reputation 
of an organization like Pittsburgh Chemical Company 
really depends upon one factor—the untiring effort of 
everyone in our company to constantly serve the needs 
of our customers more efficiently 

When you deal with Pittsburgh Chemical people. you'll 
be aware of thw desire-to-serve-you-better, immediately 
We promise you high quality products. delivered on sched- 


A Basic Producer of 
INDUSTRIAL CHEMICALS - ACTIVATED CARBONS 
PROTECTIVE COATINGS 
Piastice - Marine 


for Chemical + Paint - Petroleum + 


anc Process incustries 
7 


Regions! Seles Offices Pitteburgh + New York + Naeshvi 


our new name 


Chicego + Houston 


ule. because we know it's a promume we can keep We offer 
vou full assistance in the more effxvent and economica! 
appleation of Pittsburgh materials because our technical 
service staff has helped scores of customers produce better 
products at lower cost 

{ you'd hke to see a practn 
service in action in your plant, write, phone or wire us by 


al application of our umque 


Pittsburgh Chemical ( and watch things 


happen—for vou 


PITTSBURGH 


COMPANY. INC 





(Ce) CHEMICAL CO. 


GRANT BU'ILOIN PT’SS@vUFGH 'O Pa 


4 Subsigeary of PIT TSNUA me £6 CHrEemicar cc 


Los Angeles Sen Francisco 





This is new! Important company in chemical field looks to specimen lines of type to draw attention to and in 


vite reading of its ad in notional business magazine 


pressioas of its name. If the advertiser were serious in selecting a particular style, we'd say 


and, maybe, as a justifiable “dodge” to register six im 


look farther 


Text of ad is worth reading, may be read even here. Opening sentence, at least, has typographical significance 





LINOTY PI 


407 £. SARATOGA ST. BALTO 


TO 


RIN RAS At N 


POSTMASTER THiS PAMCEL MAY BE OFEMED FOR POSTAL IMBPECTION 17 mECES. 
SAST (Ff UNOEL/YERED (6 15 OATS RETURN POSTAGE GUARANTEED BY SENDER 





Cute character in label not only adds picture interest, but 


suggests quick service. Color on the original is a light brown 
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each box. Initial interest is accented by die- 
cutting the bottom of the lower-case “i” box 
to permit a small part of the illustration to 
show from page three. Showing is an arm, 
from a bit above the elbow, and a hand hold- 
ing high a baton, this cut is in black against 
middle-blue background. In our opinion, 
such die-cut panels are mightily well worth 
the added cost; apart from the interest-whet- 
ting novelty, the effect is of the die-cut leaf 
being printed in two colors. Turning to page 
three, the complete illustration is disclosed 
An outlined halftone of a maestro in black 
is comparatively small in relation to the near 
5x5'2-inch solid-blue background. The fig- 
ure is undoubtedly that of Herman A. Sal- 
vaggio, who is named director of the new 
service in the squared block of text to the 


Distinction and impact are given package label of well 
known advertising ogency by its square shape and two 


circles. Second color on the original is a “cool” yellow 


never seen such dense black, so pleasantly 
soft (without gloss) put on paper as on the 
uncoated, rather soft paper of his magazine, 
printed letterpress in your shop. Many print 
ers should see copies to know “it can be 
done.” The two brochures, for Loyola Uni- 
versity and the University of Chicago, re 
spectively, you sent us are similarly repre- 
sentative of top quality. While the presswork 
measures up to your standards, it is of the 
design and typography of these two items we 
wish to write. Strange though it may seem to 
some, the over-all effect of the two is mod 
ern, though conservative roman types, in 
cluding Centaur, are used. In the case of the 
Loyola item, modernity is achieved by mass 
ing rather than equalizing white space and 
bleeding off of halftone illustrations. The ef 
fect is smashing, yet, achieved in light tone, 
wholly agreeable. Page styling of the other 
item seems to offer most by way of sug- 
gestion to other readers. On the 8x11-inch 
page, text is in 18-point of the Centaur, set to 
43-pica measure. This leaves relatively scant 
side margins, and top margin conforms. Dis- 
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play heads in 48-point lower-case of the type, 
in short lines, are cut into the left side of the 
text after the first three lines of text set full 
measure. It is surprising how this all-type 
ensemble gives an effect of brightness. Now 
to the point of distinction. Text occupies 
little more than half the page vertically, the 
rest more often than otherwise being left 
blank. The really surprising impact of this 
whiting out is what gives the piece its 
oomph. It is, of course, something to be 
done only occasionally for the benefit of 
change of pace, and big type is a considera- 
tion even then. On some pages, delicate vi 
gnetted halftones are printed in the open 
space below the type. The vignette is seldom 
employed any more because of high plate 
cost and incidence too often of hard edges 
on extremities, but your pressmen know how 
to have ink blend off to paper tone as deh 
cately as cou'd be asked 


Color in One-Run Printing 

Beckett Paper Co. of Hamilton, Ohio 
We welcome the sight of your folder. “How 
to put COLOR in your printing at little more 
than the cost of black and white.” The rec- 
ord will show that the idea has been pro 
moted in this department at every opportuni 
ty over many vears. With probably 95% of 
il printing wholly or in part accomplished 
with black ink on white paper, it stands to 
reason that items printed in colored inks and 
going farther. on paper other than white 
must tremendously increase interest. There 
can be, too, at least subtle significance to 
keep viewers in mind of the qualities of a 
product. In this connection, we call to mind 
a washing product known as “Blue Cheer.” 
Since our mother used “bluing™ in washing 
our clothing, and as blue has alwavs been as 
sociated with clean, pure washing.—to the 
point where one current manufacturer shouts 
about the “blue particles” in his powder 
it would be silly to print the “Blue Cheer” 
carton with anything but blue. Indeed, black 
could be considered necessary only in the 
case of printing very small tvpe. Black is 
stronger in tone than any hue, and provides 
the maximum contrast to white and light pa 
per hac kgrounds to make definition of letters 
sharpest. Inversely. printing in black on 
black paper would be scarcely distinguish 
able, so, it can be said that on papers the 
tone of which ts nearer black than white 
type in light colors of ink are clearer than 
in dark ones. Exhaustive research some years 
ago disclosed that auto license plate figures 
in light vellow against black were visible 
farther than any other combination. Theo 
retically, the combination should be of black 
and white, but it 1s probable that in bright 
sunlight glare might have an effect. Anyhow 
vellow is the nearest white of all colors. Your 
7x9! -inch folder of cover-weight vellow pa 
per is printed in deep purple—one impres- 
sion only, and, don’t forget that two color 
combination. The two are complementary; 
each “sets off the other to best advantage 
An up-fold on page three holds 12 small 
commercial items which should be in every 
printer's idea file as stimulants. Only one of 
these is printed in black, and that one is of 
very bright, light yellow paper. Indeed, now 
that we look closer, this is just near-black, 
being toned blue. With this item you have 
rendered a real service to printerdom 


) LET TERHEADS 


LUPIN, TEXAS PRONE NE 4-0715 





7 © BON 14621 PHONE JA B-3114 


Mastexr ced one eg, ice’, aaa 
Bilt 
Ei-xtures .. 


@ Designersand Manufacturers of Supermarket Interiors 





BOX )0686 PASADENA TEXAS PHONE HU 6-337 








GREENHEAD 


Sling and Supply Co. 





* JOHN FREDERIC PRINTING COMPANY 


908 (AWREMCE STREET - OEMVER 27, COLORADO - Cc 2.2891 





orrrcees 


- IRIish 
INSTITUTE, 


INCORPORATED 


FISHER-HARRISON 
PRINTING COMPANY, INC. 


106-106 N. DAVIE ST GREENSBORO. N. C. PHONE BR 2-1138 


Two of top three letterheads, all by LeRoy Barfuss, art director of the Sorg Printing Co., Houston, emphasize 
his layout daring. His penchant for the unusual seems sometimes to lead him to over-emphasize not so importont 
elements, as in the Pasadena design. On it, decoration is in very deep gray, name in rather medium, dull blue 
With black, color on first is red and on third it is green, this to make the mallard realistic. On original 
of Frederic design, the circles and letters of the made up emblem are in black and four colors. The address 
line, in light and rather faint blue on original, is put in black above to be seen better. The Irish Institute 
heading is featured by a form of letter reminiscent of that of the famous ‘Book of Kells,” so it is decid 
edly appropriate. The list of officials at left, being so deep, might better be at right. By Deluxe Check Printers, 
Clifton, NJ., it is in green and black. On the original of final design, the dots are so small they seem gray 
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Offset Lithography « Letterpress « Flexography 


I BR E q © - re ] re ] he Gravure « Screen Process « Collotype « Embossing 


Questions will be answered by mail if accompanied by a stamped envelope. 
Answers will be kept confidential upon request. 


Small Offset Presses Save Money for Large Printer 


Mode! 350 and 360 A. B. Dick offset presses handle “good will” jobs 
Prevent loss on ““good-customer” jobs too small for other presses 


Run 15,000 or more impressions on letters, order blanks, envelopes, etc 


By Wallace Weinress, President 


Lithographers 


ssensitized sma.!-press plate soves the mpany 


f the cost of preparing a plate fora arger 
After a negative is made, it is placed 
with the plate in a vacuum frame (left), Next 
plate ‘below 


exposed 


the negotive is 
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aoa | Re Vis orig re sake b J o i 
October's bright blue weather 


will intensify your interest in up- 
coming features next month. 
You'll find a number of articles 


etched quickly ond easily preparatory to being put on the press 


if you don’t want to tie up your 


to the A. B. Dick 360 capital. How it’s done will be ex- 


to 11x17 inches 


to 5,500 impres 
akeready on the 


y 15 to 20 minutes 


iil le i i ‘aie adi 5 mean salad 


Seale eaeetiditeetadneniceta tots iee aie eat 





THE COMPOSING ROOM 


By Alexander Lawson 


Composing Rooms Must Face N 


Questions will be answered by mail if accompanied by a stamped envelope. 


A quiet revolution is beginning in composing room procedures 


Precision, heretofore ignored, now more necessary than ever before 


Many new materials, besides typesetting machines, are called for 


Atrer listening to politicians in the re 
ntions tell about the 

new America,” and 

t decade, I was moved 

f thinking « 

these years might do for composing 


across the land. Perhaps a look at 


the perspective 


tm 


constantly chang 

f typesetting ma 
ns to have settled down 
wth, expansion, and general 
there appear « 


ar changes in the offing. Instead, 


jer the regular apprenticeshiy 
indergone n« 
urneyman 
ete Stagnation « 


man who has 


stry remains 
in its application 


rs airead 


vertising 
-quality commercial 


indoubtedly a strong 


n most plants the 


ept whatever the printer 


ronpr 


Since increasing hour costs tend to price 


many jobs into substitute processes, the 


if 
if 


only answer is to increase productiv 


The customer can be talk« what 


may call standardization 
savings to himself. The 
know how to go abou 


productive but 


hours, 
around, he can find mu 
proved upon 

Before we ment 
available for composit 


Ze rox 


around the shop i loose en 
plants, just a good house clean: 
crease the rate of 
changes should zg 
always surprising 
riety of layouts 


®& Too man 

ton. To their n 
precision can De 
outmoded composing 
chasing a single piece 


Actually, 


precision De 


ithout explanat 


if we 
talents in the fac 
Uy grading 
stimulate the apprentice 
beyond static requirements 
serving 
Even in the adaptation 


ment, the human factor is the 


" ¢ 
mos 


portant element, even though machiner 


Answers will be kept confidential upon request. 


eed for New Methods 


alone may appear to be the simplest solu 


tion to an immediate problem 

While working with what we have in 
a more precision-minded atmosphere con 
stitutes an important step forward, we 


must continue to remain abreast of the 


technological changes. For the composing 
} 


NOTIZOT 


rooms, there 1s nothing on the 
which is going to change the picture rapid 
lv, but the well-known tools 


ng made more 
For example, wood 
as lightweig 


maKkc ul 


The drive-in trend hos come to typography. Wes! 


ern Typesetting Co. Kansas City, Mo., hos on 


outdoor copy depository easily identified by the 
firm's nove! upside-down-name trademark. The 


drive-in solves nroblems of downtown parking 
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placeable ends for use with lightweight 
furniture and precision quoins. Acetate 
sheets for squaring or registering pages 
will be attachable to these galleys 
Working frames and banks are already 
becoming more efficient, with better stor 
age facilities to eliminate sight-secing 
trips around the shop. Some of these are 
equipped with both a flat working surface 
for makeup and a sloped bank 
The type case has received new treat 
ment, which in some instances completely 
changes the California layout to that of 
the cap ABC approach. Furthermore, all 
the boxes are of plastic and are removable 
When a box is empty it can be replaced 
from a sorts storage with a full one. Sucha 
system is best in a plant with single-type 
casting cquipment 
The removable receptacle principle has 
ted to the lead and slug 
of walking around the 
frames with a galley of slugs, it is simpler 


fey ' 
nsert full containers in the slot where 


ictc 


} i / 


ertain size has been 
It seems that the continuing controversy 
n whether { ! pat with 
; 7 

Will 

it’ the 

all magnets to 


fing find appre 


The important 


in the air, 


with which we 
mvention four 
faced his au 


nz, Oh, how 


Lanston Monotype Selling 
New Italian Typesetter 


Inc. and Societa 


irin, Italy, have ac 

nt owne rshij oft Societa ( Ograt, 

A., Italian manufacturer of typeset 

ing equipment. Co-ownership of Societa 

Cograt is through Monotype (Internation 
il) Corp., a Lanston subsidiary 


William P 


man, announced that Societa Cograf, also 


Hunt, Lanston board chair 


located in Turin, had perfected “a revolu 


tionary typesetting machine” which Lans 
ton will market in the United States under 


the trade name Nebitype. (S« 


Your Slugcasting 


MACHINE PROBLEMS 


By Leroy Brewington 


Mr. Brewington will answer machine problem questions addressed to him in care of this magazine 


Mold Slide Adjustments 


The mold slide should be adjusted to 
bring the face of the mold about 0.006 
inch from the face of the line of matrices 
or the back of the vise jaw. The mold 


} 


should be in this position at the ume of 


alignment. Adjust it with the eccentric pin 
in the mold cam lever before the pot 
comes against the mold 
To test this adjustment, turn the casting 
mechanism until the first elevator jaws arc 
n the vise cap; place a pig of 
metal or a short screwdriver under the 
head of the slide and of p of the vise 
automatic stop ro ld two thicknesses 
of newspaper, which will measure about 


0.006 inch. close the vise jaws: place the 


pl 
paper between the mold and the vise jaws 
urn the machine forward by hand until 
the metal port is just ready to move for 
ward, pull up on the paper, which should 


bind slightly as it is | 1 withdrawn 


If the paper ot bind or binds toc 
ughrely, the slide 1s f adjustment. The 


mold disk locking pins should enter the 
bushings smoothly as the mold slide comes 
forward. Adjust them with the screw un 
ler the mold d 

Be sure the Id disk is pushed back 


against the cams when this adjustment 1s 


made, because there 1s consider 


able play between the is and the cam 
vachines. If the 

ns freely and 

easily. the } ul I pushed back 
against the backlash 
that there 
ls and 


is ONLY VAN he m« 


the 


mold and the 
late on the adhere to 
the mold ver losely he other 
hand, there is t ittle room, the line will 
refuse t machine will 
squirt” 0« rally | s on long 
lines as well 
the line 

The adjustment ts one of the most im 
portant on the machine, and perfect align 
ment rests almost wholly upon the success 
of this adjustment. In locking up, it is well 
to remember that the following actions 
take place in the machine 

The line is delivered to the first ele 
vator and descends into the vise jaws. The 


mold disk advances until the mold ts with 


in 0.006 inch of the assembled line of 
matrices. To remove the strain on the as- 
sembled line of mats and perfect justifica- 
tion, unlock the line of mats and allow 
them to relax 

Almost instantly, however, the line is 
again rejustified. This time two justifica- 
tion levers, instead of one, drive the bands 
into position. The metal pot now comes 
up behind the mold, and considerable 
pressure is brought to bear on the line of 
assembled mats 

t is readily seen that the first, or free, 
justification of the line is vitally impor 
tant. If this adjustment is not perfect, the 
machine will soon show the effect of the 


improper lockuy 


How Mats Should Fall 


Q.—When the distributor screws are 
running full speed, how should the mats 
fall’ How should they fall when the 


screws are being turned slowly by hand? 


A.— When the screws are turned slow- 
ly by hand, the mats should drop on the 
preceding partition, but not in the pre 
ceding channel. At full speed we depend 
on the momentum of the traveling mat 
to Carry it Over into its proper channel as 


it falls. If the combination bar is nicked 


and worn, it will not give good results. A 
small knife fle may be used to remove 


burrs on the rail 


24-Point in Model 5 Distributor 


Q.—Can 24-point bold mats like cap 
M” and “"W 


tor bar by the lift on a Model 5? I have 


be lifted onto the distribu 


no trouble with the other characters that 


run pi 


A.—Cap 24-point mats will pass 
through your distributor box provided the 
box is equipped with the proper rails and 
a bar with a long bar point. The machine 
should also have two-pitch distributor 


screws 


Important Linotype Adjustments 

Vise Automatic Disk Dog or Plunger 

Should just clear the automatic stop 
rod. Adjust it by the screw at the right on 
top of the first elevator 

Metal Pot 


piece holes align with the smooth side of 


Adjust so that the mouth 


the slug. All adjusting is done with square 
screws in the pot legs 
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THE SPECIALTY PRINTER 


Greetings, Millions of Them, Are Firm’s Specialty 


In 1850 Gibson brothers became the first lithographers in Cincinnati pecial lettering ar {raw th 
The company pioneered greeting card sales in the United States in 1880 


Last year Gibson Greeting Cards, Inc. recorded sales of over $21-million 


SON .CAROS 


outgrowth profitable specialty, the productic greeting cords, which was begun in a 10-square-foot shop 
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Gibson greeting cards originate in a large studio 


called “Sentiment Center,’ where 48 artists cre 


ate card designs. Seven writers handle the verses 


Novelty touches that 
require special hand 
work are applied in 
assembly department 
Next, the cards are 
packaged and sent to 

OO.OOO0 ¢ i) «har . one of two storage 
i oreas. One is for the 


r "| , everyday line and one 

ns cthcient peration, large and 
, ' for the seasonal line 

all-inclusive production facilitics, 


ind constant inspiration in Sentiment 
Center,’ are obviously a highly 


ful combination 


SUCCCSS 





PROMOTION 


FILE 


4 Idea Sketches 


Put these 4 “Bees” in your 


By HARRY B. COFFIN 


prospects’ “Bonnets.” Many will 


find at least one idea for you to print. 


Few ideas on 4asic forms for direct mail 
and other promotional pieces are really 
neu’. However, there are thousands of pos- is being revived 
sible combinations of layout and design 
ideas that will give a novel twist to a sell- 
ing message called 
A style of fold or 


lar 10 or 20 years ago, 


layout that was popu- 
or more, can be re tinually 
vived to advantage today and still seem 
quite new to your trade and, in turn, to 


their prospects 


In the evolution of style trends in print- the 
ing, just as in women’s fashions, the 
continually, but re 
adapted to current conditions, so that it 
seems newer and fresher than what was 
new” only yesterday 
What is important is to suggest con 
to your prospect many 
ways in which he can tell his sales story, 
afresh, to his prospects. Nearly every man 


ufacturer, supplier, or service firm tires of 


usual way of telling his story. He 
old knows that many of his prospects have 
never bought in the past simply because 
he has thus far failed to get his selling 
message across” to them. Often simply a 
new style of layout and illustrations will 
do that job 

So, this 


to reéexpose ideas used successfully in the 


different Promotion File” is designed 
past, perhaps in unique combinations, for 


review. You, in turn, can reproduce those 


The four captions below are addressed to the printing buyer 








“V-Mail” Picture Letter 





























Signed 

















515” 
Fold 
Inner Area 


Final Fold ~ 


Final Fold A 


ww 


Outer Area 








Picture Window 
Novelty Mailer O 
Address Window 
Seal 
Picture 


letterhead 
| ———— 





Letter 











Address 





S 
Cut-Out 

















V-Mail”’ saved time and cost during World War II. We can produce same 
economies for you now. We run 34-inch gummed strip on one edge of 8!2x11 
inch bond or offset book paper. Two angle trims make a pointed flap one-inch 
deep. The piece folds twice the 8'2-inch way, twice the 11-inch way, once at 


the center and once at the flop. Has room for pictures, captions, and letter 


A bit of mystery will often arouse extra interest in opening and reading your 


mailing piece. Here we cut “picture window” (almost any shape) on address 
area, also a window for address to show through from the inner panel, which 
serves as a detachable reply cord. It will bring bock automatically your 


prospect's nome, address ond key number of the mailing list his name is on 








Letter and 
Folded Reply 





Caption 
8'2” 
Letterhead 

















Signed 


























Four-Page Letter 
Reproduces Writing 











Letterhead 
Dear 








Se teeteen med 
~~ 


SS eel 
et 
- =. 
~—e 


—” 


rteottan: 
a al Signed 




















Fold 
Page Two Page Three 


Fold 


Page Four Page One 











When you wish to have a reply to your letter longer than a reply card will 
accommodate, consider 8'2x11-inch form we con make for you. Two parollel 
folds moke it 4%x8'2 inches for mailing. The name and address of your pros- 
pect inside on the reply form is exposed to address the outgoing piece also 


becouse of the short fold. To reply, tear off the bottom panel, fold, and staple 


6 


No one is fooled by offset or letterpress reproduction of handwriting, but 
the personality revealed by an individual (but legible) handwritten note 
can crouse more reader interest in many cases that can be stimulated by a 
So consider this idea 


letter that is set in type. It seems more personal 


for sales letters, perhaps run with colored ink on colored book or bond paper 
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of many ways for you to present 


say, 2, 3, or all 4 of the Idea Sketches 


from the opposite page to your trade. 


you choose to submit to your trade by For example, 
hand and by mail. Promotion pieces you below, with the “| 


old stuff 


prospects, for they will visualize 


may call will often seem new 


to your and appointment 


their own products and services pictured 


within them ideal form to be 


Don't overlook showing ideas from the 


right-hand page. Your trade can use them The 


as Well as you Caf You can reword the 


inch sheet gumm«e 


d 


aptions if you reproduce them, as they are 


now addressed to the printer 


the calendar memo form 
box” for each day during 
the next six weeks, is a handy 
form a 
{ keep on his desk for constant use, thus, an 
included in nearly any 
kind of promotion program 
Le tter and Re} ly 

on this page below, is simply an 814x11- 
along one 11 


ige. The perforation at I 


is corn down one inch from the top before 
folding at Fl, F2, then F3. This makes 
a gummed flap for the handy reply en- 
velope portion. The same gummed strip 


reminder 
prospect will 
also seals the outgoing mailer (but can be 
inspected as third-class mail). Any adver- 
tiser who wants an extensive but semi- 
form, sketched private reply can use it. 

The “Self-Mailer,” also on the right 
inch hand page, shows any advertiser how to 


3 on the sketch get a two-color effect with one press run 


The four captions below are addressed to the printer 








Memo Keepsake 





_ letterhead 


Signed 
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Dummy or Quote 
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Letter and Reply 
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Left End 1 
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F= Fold 











A reminder form for future dates and deadlines is o valued keepsake. Run on 
8'2x14 bond or book paper, cover or cardboard, it folds to 3'2x8'2. One of 
four panels is for reply cord requesting dummies, quotes on any of four ideo 
Sketches shown. On the other side ore three remaining ponels for six columns 


vertically and seven horizontally, making date boxes for the next six weeks 


By gumming the 11-inch edge of a letter-size sheet of bond or book paper 
and perforating to divide it into two sections—seven-inches for your letter 
and four inches for a detachable reply—you provide a flap to seal the out 
going piece and one for the reply. There is room for three Idea Sketches 


Leave spoce below each caption for prospect to request dummies, quotes, etc 








Self-Mailer 





Letterhead 
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French-Folder: 353x4'4" 








Letterhead 











— 














Idea 














Signed EF 




















Page One Page Two Page Three 


ja——— ” —_—-» 


7\4" High 











An 8'9x14-inch sheet of bond or book stock has a 7-inch wide area for letter 
and a fold-over panel 3'% inches wide to which is stapled remaining 3'2x8'2 
inch piece trimmed off ofter the press run and before the folds are made (F 

Attached piece has room for two Idea Sketches and captions on each side 


Split the press run using two colors of paper. Use one for tip-on, one for letter 


Here's a 359x4'4-inch French-fold piece that advertises your service and shows 
your prospects four ideas they can use in their promotions. Your ad is on the 
back of the address area on page four. When the prospect opens the piece 
the first thing he sees is your letter written on page one. Turning this page, 


he sees your four ideas on pages two and three. Opened piece is 8'2x7'4 
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IN EQUIPMENT AND 


Electricon Direct-Image 


Camera From Robertson 


The Electricon electrostatic, direct-in 


sirect-image c 


line copy fr 


ATF Named US. Distributor 
For Univers Type Family 
[ ‘ n Type I 


foundry accord 
ment standards 
serif Unive 
asic desizn 
aw ial 
Founders C 
abeth, N.]J 


Amsterdam Distributes 


Two-Color Kolibri Press 


h t le Se Ss 


sheet 


er which grips she 


< if CGsranhic 
Park Ave. 8, New Y 
Circular 40-Inch Contact Screen 
Introduced by Royal Zenith Corp 
A 40-inch P : , ir _ 
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SUPPLIES 





W7= 6 [-1e miele 
10] el-ige) 
reproduction— 


OxrorpD 
NORTH 
STAR 
PAPERS 


























The practical value of any printing paper starts with 
its AVAILABILITY, for need may dictate delivery at 
furious tempo. Availability of Oxford quality coated 
text and matching cover papers is assured by fore- 
sighted Oxford merchants who maintain abundant 


inventories to satisfy every printing and budget need 


Oxford North Star Papers, pride of the line, are a 
new family of trailing-blade-coated papers, distin- 
guished for their remarkable levelness and excep- 
tional polish. North Star superiority among coated 
papers can be demonstrated for you by your nearby 
Oxford merchant. For his name, drop us a card at 


230 Park Avenue, New York 17, New York. 





NORTH STAR LETTERPRESS PAPERS 
Polar Superfine Enamel 
for this insert, basis 25 x 38 —100 Ibs.) 






16>. 4516) 40) 
<a Mainefoid Enamel 


rey\e “ya 

NO eS NORTH STAR OFFSET PAPERS 

Bo Polar Offset Enamel 
H ELP BI ILD Polar Offset Enamel Dull 


S A L E ~ Mainefiex Offset Enamel 


Mainefiex Offset Enamel Dull 








OXFORD PAPER COMPANY 


SALES OFFICES: NEW YORK « CHICAGO + BOSTON 





Perry Printing Process Co. has developed a new direct curved original plate process. The process is shown above (left to right 


1) Bonding film on base 
plate prior to placing the printing plate on the base 


2) Zine printing plate after curving on the Perry plate curver. (3) The printing piate is being 
pinned in register on base plate. (4) Plate enters Perry plote-mounting machine for bonding to base plate under heat and air pressure 


unted plate is then placed on the press in the conventional manner. The entire oper 


5) Complete 


m< 


ation, from curv ng the plates to mounting, requires only a few minutes 


Direct Curved Original Plate — 
Process Developed by Perry arrepemonerart 


inch sheet. It will hold 14 
ivery arms Can De 


n the | lat 


tne arms abDove 


means of an 
w on the outside of the press 
magazine has also been redesigne 
makes it possible to feed 
and shapes as tags or open 
s with a single attach 
ther attachment changes the ad 
inch t 


tor thick stock 
eo bias . 
inc. Nas intr attached to 


b changeover. The rul 
1 and coordinated with Klu 
tympan sheets 


w-oft handle has been enti 


i, the impression now being ¢ 


| ing 
f a pull knob located 
ontrols The knob 
» be printed when the 

ing used as an open press 
Kluge automatics now are being set 
queeze of 0.015 inch between the 
n. Rotation of the ink 
1 indefinitely trom 0 
thus permitting 

Brandtjen & Kluge’s ‘'D’’ Series ; 

Brandtjen & Kluge, 
at Como Ave., St. Paul 3, 


Colored Magnetic Inks 
The California Ink Co 
three new magnetic ink colors—re 
green, and brown. They do not have the 
brilliance of conventional colored inks but 
permit many color combinations when 
used with colored stocks, the company re 
mint, ocher ported. Ink formulations are suitable for 


either letterpress or lithography 


| For information: California Ink Co., 
168 N. Michigan Ave., Chicago | 


Inc., 545 Sansome St., San Francisco 11 
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Two Roll-Handling Units 
Introduced by Champlain 


The Champlain Co., Inc. has intro 
luced two high-speed roll-handling units 


lesigned for use in conjunction with we 
fed, multicolor, flexographic, gravure, off 
set, and letterpress rotary printing equiy 
ment. These turnover type units, c 
the C-15 (unwind) and ( ) (rewin 
in be used where sensitive « 
teed web tension, rewind web 
roll hardness 1s essential 
According to the manutactu 
terrupted press Operation it 
possiDic 


transic! 


new Nebitype typecasting machine includes the type caster (left) and matrix cabinet. Not ljustment 
the picture is the typecaster’s automatic metal feeder. The new Nebitype machine man 


cim increased production capacity for typesetting in 6- to 72-point type in 42 ems length 


Nebitype Typecasting Machine 
Marketed by Lanston Industries 


receive ma 


linecasting 


M 


Philadelphia 


Central States Develops 
New Plastic Skid Covers 
Plastic “KI 1 covers that Maintain mois 


per which has 


A 23x28-inch light table complete with acces 


sories has been added to the nuArc Co.'s line 


cide dee cine ws ars nuArc Co. Adds LT-23 Light 
tion. The covers can be used o1 Lon Table and Accessories to Line 
again The nuArc Co. has 
For intormation tral St apet x28-inch light table 
& Bag Co., , 342 Madison / . essories. The LT-23 has 
| straight 
glass top, 
silver hamme 
. a re steel ste 
, 3 j i. e }. tap 1S acjuste: le 
Dp we pe inirpayse. DBMy! able's accessor 


all shelf. The work table and shelf 


dA 


« used on only one lesired 
Eight individuai composing sticks, 42 or 84 ems, ore available from the Lanston Monotype Co. to For information: 


permit roman ‘shown above) and italic Nebitype composition from Nebimats and Ludiow matrices 1110 W. Grand Ave 
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Fairchild’s line of equipment for processing all types of Dycril photopolymer printing plates in- 


clude both flat and curved exposure and woshout equipment, plate conditioning cabinets, arc lamps, 


and collimators, as well os a plug-in type modulor contro! unit for use on the washout units 


Dycril Equipment Line 
Developed by Fairchild 


A complete line of « 


pecn in 


Equi 


control 


mechanism. These 


parts which may 


sCNniINg 


of the 
of the 


permits 


$izes 
nexposed Dycril photopolymer printing 
plates and gives access to both sizes while 
onserving cabinet space 
Fairchild Graphic 


Fairchild Drive, Plain 


Forinformation 


Equipment, In¢ 


view, L.L, N.Y 


New 1961 Pioneer Platemaker 
Models Introduced by Photorapid 

The Photorapid Corp. has introduced 

161 models of the Pioneer II and Pio 
neer II] platemakers. Both models have 
been given a new vacuum system and a 
redesigned type tray and guide plates 

The company reported that both mod 


els now have a one-switch operation on a 


single lever control which operates both 
vacuum motor and drive motor. The Pio 


neer 11-1961 has a 14x17-inch printer 


surface, while the Pioneer 1961 


| 
takes 


Original COpy up to 14x. 


For information: The Phot raj 


142 Oregon St., El Segun 


* inne he s 


Calculagraph Computer 


A new, automatic clapsed-time compu 


been enginectr by the Calcula 
omponent 
computer au 
taneously 
between 


a given 


nt rvals such as 
| breaks, 

ual time 
and shape tab 

nserted into the 

the date and act starting 

me are automatically {1 on the 
urd. At the finish of ; peration or 
again in 
or actual 
hours and 


tes. In ¢ 


The Calculagraph elapsed time computer auto 
matically computes and simultaneously records 
elapsed time, or the difference between the 


start’ of ‘‘finish’’ times of a job or operation 


tion, the construction of the Calculagraph 
makes it possible to obtain from four to 
six legible carbon copies on an individual 
punch operation, the company reported. 

Encased in an aluminum cover, the 
computer employs a positive jump ad- 
vance of either 1/10 hour or one minute 
and provides a positive reading of lapsed 
time. The over-all dimensions are 8x 
97,x103% inches. It is powered by an 
electrically-driven motor that operates on 
standard ac current. 

For information: The Calculagraph Co., 

06 Sussex St., Harrison, N.J 


Seven New Graphic Arts 
Films by Eastman Kodak 


Seven Kodak graphic arts films—all 
new additions to the Estar base series 
have been announced by the Eastman 
Kodak Co. They are Kodalith Royal Ortho 
Film, Estar Base; Kodalith Contact Film, 
Estar Base; Kodalith Ortho Matte Film 
Type 3, Estar Base; Kodalith Ortho Film 
Type 3, Estar Thick Base; Kodalith Pan 
Kodak Pan Masking 


Film, Estar Base, and Kodak Autopositive 


Film, Estar Base 
Film, Estar Base 
Kodalith Royal Ortho Film is usec 

naking halftone images from color se; 

arations. The film is on a 0.007-inch sup 
port for maximum dimensional stability 
Kodalith Contact Film is designed for 
graphic arts use in the contact room for 
making contact prints from negatives or 
ositives, facsimile results, and dot-for-dot 


copies without requiring special darkroom 


procedures 

Kodalith Ortho Matte Film can be used 
in producing line or halftone negatives 
It has a matte surface on both sides for ad 
litions of pencil or ink lines. The film can 
be used for photolithography, drawing re 
production, and map work. The Kodalith 
Ortho Film, Type 3, Estar Thick Base has 


a 0.007-inch polyester support to 


| provide 


t 
limensional stability 

Kodalith Pan Film is an improved 
high-contrast panchromatic emulsion on 
0.004 inch 


polyester support for making 


iccurately-registered direct-screen half 
tone negatives from color originals. Ac 
cording to the company, it replaces Koda 
lith Pan on acetate and is approximatel 
five times faster with better dot quality 

Kodak Pan Masking Film is designed 
for camera-back making of relection color 
copy. The material is on a 0.007-inch 
polyester support for maximum dimen- 
sional stability and ease of handling 
Kodak Autopositive Film is designed to 
produce a negative from a negative or a 
positive from a positive with a single ex 
posure and development. This film can 
be used to make duplicate line or halftone 
negatives or positives with or without lat 
eral reversal 

For information: The Eastman Kodak 
Co., Rochester 4, N.Y 
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Santofome Plastic Film 
Developed by Monsanto 


A new flexible astic hlm manufac 


GALVIN - 9 Point 


Composition on the Justowriter is the easiest and fastest 


CE euraine ssi method of obtaining justified lines of type for photographic 


reproduction, A standard typewriter keyboard with elec- 
trically powered type bars combined with a light which 
indicates when justification is possible reduces the work 


of the operator to a minimum. 











Friden has developed new Galvin 9-point type for its Justowriter tope-operated composing machine 


Galvin 9-Point Type 


1 packages, wra 
‘ ; en, Inc. has developed a Galvir 


or highl 


ieniy 


ATF Retnec Technique 


ee 
Kenro Incorporates New Lighting 
System Into Vertical 24 Camera 


Kenro Graphics’ new Vertical 24 pr 


Koroseal 60 Vinyl Engraving 
Material Developed by Goodrich 
A Koroseal vinyl engraving mat 
‘ Perfalum Plate Backing Sheet 
iSiof t CSW 


The aluminum plate backing sheet, when molded 
with o specific type of plastic in sheet or granu 
lar powder form, molds, backs up, and makes oa 
Plastalum printing plate for letterpress presses 
yr anformation: Americat [ 
rs Co., 200 Elmora Av Elizaby 


Northwest Watermarked Papers 
A new line {N i; Writing i 


r information: The Northwest Paper 


0) N. Wacker Drive, Chicago 6 
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soak 


TRADE MARK 


Kodak announces 


2 important new emulsions for 


the graphic arts 


Both on Estar Base 


KODALITH CONTACT FILM (ESTAR BASE) ESTAR BASE: Kodak's own 
is the new film that lets you operate your con- polyester support—size-holding, 
tact room in near roomlight for easy registering flat-lying, flexible, optically 
clear, kink-resistant——with 
built-in anti-Newton-ring 
properties. Moisture-resistant, 
Th , rapid drying Estar Base will 
his new film is easier and cheaper to proc- 3} “ : not be affected by the repeated 
ess, too, because of its high safelight tolerance. a ~ 2 wetting and drying of dot 
You can use less expensive single-solution » wt etching. Your Kodak dealer 
Kodak D-11 Developer, which has longest tray now has all the films pictured. 
life. It will give you optimum results. : Use them when you want 
performance to live up to your 
expectations. 


It’s blue sensitive. Permits easier-to-work- 
under yellow safelights. No need for blue- 


filtered light when exposing 


Kodalith Contact Film is high contrast, lets 
you obtain precise dot-for-dot reproduction 
over a wide range of exposures and develop- 
ment. Lets you produce excellent tints from a 
master screen tint. And this film can be dot no momers 
etched using standard solutions. What's more, wie | COREY CONTACT itt 
dots stay hard 

Your Kodak Technical Representative will 
demonstrate if you ask him to. But try this 
new contact film soon. 

KODALITH ROVAL ORTHO FILM (ESTAR 
BASE) is a new fast emulsion for color work 
halftone negatives and positives. 

Its big news is in its speed and the dots you 
can produce with it. This film is four to five 
times faster than Kodalith Ortho Type 3, yet 
has the same wide development latitude. 

Dots you'll get with this film are hard—hard 10112 (ZEST) PAN OT 
all the way through. Dots that can be etched a rise 
drastically to a pinpoint without graying out. 


oe eeeets ESTAR 
No other fim we know of will tabe dot etching wii | Coy PAN MASKING 


like this one ~«: 

I | . : ave . “7 so erent ESTAR 

And working it yal Ortho through the re iia Kodak nvroposiTive Baa 
peated wetting and drying of dot etching gives sl = 
you no register problems. Its 7-mil Estar Base 


‘eg ap wii | CERO ORTHO MATTE 3 











Use it where only premium quality will give - 
you the results you want, where only the very wide | CORT ORTHO 3 
best will do. Your Kodak dealer has it now — =. 
also available on plates). 





Graphic Reproduction Sales Division ) EASTMAN KODAK COMPANY, Rochester 4, N.Y. 
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Moto-Too!l routs out blemishes, high 


etterpress and rubber printing plates 


Dremel Moto-Tool Developed 
For Small Routing Jobs 
The Dr | Manutacturir 


Sinclair & Valentine Announces 
Magnetic Inks in Three Colors 
Magnetic inks in color as well < 


x 


OCESSES 


Sinciair 


ColorTran 


onverter, designed 


28 inches high, re 


yw feature, previ 
models, the 
150 


tion: The Natural Lighting 


wer St., Burbank, Calif 


Verilux Lighting Unit 
From Wheeler-Fullerton 


For the first time in the history of art: 
ficial light, a constant balanced approach 
North 


light” has been achieved, according to the 


to a duplicate of several types of 


manufacturer. Verilux, a product of 
Wheeler-Fullerton Lighting division 
the Franklin Research and Developn 
Corp., is the result of nearly a d 
research and experimentation | 
engineers and color consultants 


Verilux consists of eight s 


signed and colored 40-watt 


Standard Electronic Counter 
Batches in Quantities up to 100 
electroni predetern 


, the Tally-Count 


Datching in quantities ut 


manutactured by the Standard Instrument 
Corp. It has all the advantages of electron 
ic counting—high speeds, non-moving 
arts, and instantancous resect to zero at 
the completion of each batch 


Designed for automatic control of in 


dustrial processes, Tally-Count 242 actu 
ates equipment at any pre-set count from 
two to 100 at speeds up to 1,000 opera 
tiONs | ninu hrm reported. Tally 


Count can De sti 


magnetic switch, toggle switch, 
For in ati 
ent Cory Jroadway, New Y 


Actuation on Standard’s Tally-Count 242 is by 


microswitch, magnetic switch, togg'e switch, re'ay 


Two-Step Wash-Up for Litho 
Plates Introduced by Rycoline 


The Rycoline Solvent ¢ hi 


¢ 


Watching Owen Gore, vice-president of engineering for the Dexter Co., a division of Miehle-Goss 


Dexter, Inc., Chicago, exp'ain a key point about the new Dexter planetary gatherer to A. E. Peck 


man, vice-president, at a recent sales meeting held at the firm's Pearl River, N.Y., plant are 


to r.), S. R. Larrabee; J. E. Doyle; M. S. Burroughs, vice-president and Eastern district manager 


C. E. Carlson: F. |. Walsh president; C. Wall 


R. Weinstock; A. F. Bekassy; T. Redstone: G. Bawden 


J. D. Pickering; P. deFlorez, the deFlorez Co.; W. S. Werneke; J. Bellanca; N. R. Sheeley, vice-pres 


dent of manufacturing. Details on the gatherer will appear in a future issue of Print 


Ss icy 
7 : 


Be 
r \\ 


rand Lithographer 
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HATS OFF 
TO THIS’ 
IDEA... 


You'll see 
good business 
ahead 

with U. S. E. 
Envelopes 


More paper and envelopes will be printed in the next ten years than 
ever before in history! You can get your share of this profitable busi- 
ness when you ask for the envelope order, too. Your U. S. E. Paper 


Merchant is ready to help you—with U. S. E. sales aids and samples. 


United States Envelope Company 


General Offices © Springfield 2, Massachusetts Sh 
Helping Printers sell more envelopes profitably to more users 





R.30 Trichrome Plate 


Trichrome plat 


pushbduttk 


Ss rt 


the spray th 


synthetic rubber 


Vacuum Camera Back 


The M. P. Goodki o. has anne 


MGKTT 


ectangies torn 


assure €Xtra-Sstrong vac 


unts, Goodkin company oth 


t 


7 


Para-Paque Overlay Sheets 


A 1 adhesive-back«e 


; 


, according 


: will withstand 
Magnet Lock is strong enough to hold a full-page 
according 


For in 
W. Burlington 


newspaper form for 100 reproduction proofs 


Foster Magnet Lock 
A Magnet Lock f 
Film-Based Vari-Typer Ribbon 


The application Of a plastic s 


new pr 
image 
Mosstype Plate Spray smear, or distort 
A new surfa ating bbher pl For intormation: Ce 


Carbon Manufacturing 


Cove, N.Y 


Mosstype ( orp ( alled Platekote the coat 


ing is said to reduce the normal tendency 


Introduced by ilford pops: — subject matter 


According to Mossty; 


natural 


vformation: The M. P. Goo 
112 Arlington St., Newark 2, N.] 


Double-Header stapling machine operates on 


110 ac and features a patented solenoid drive 


Double-Header Sta 


A two-headed, automat 


pler 


been intr 


Known as the 


hor mtormatior 
tomatic Stapler Division 
Brooklyn 32 
Web Tension Control Unit 
A new oscillating unw 
init has he en deve hoped 
trols Corp. According t 
r, different sized 
nz weds fr 


width. The 


Two New Dycril Plates 
Pont de 


Unbreakable Graduated Measure 
] ‘ ] al Ir I 


entimete 


wrriation 
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fresh 
as a... 


», bright, BRIGHT white 


Rising Winsted Glo-Brite Vellum, 


istingly bright 


RISING WINSTED GLO-BRITE RISING WINSTED GLO-BRITE 


white 
as the... 


see 
the 


; ' 
difference! ve made it easy for you to compare the uniformity, texture and brightness 
> Rising Winsted Glo-Brite sheet with any other bright white paper 





RISING WINSTED GLO-BRITE 


deal sheet for reproducing sparkling detail in 
sharp ear definition in type areas 

aliveness by steel engraving, offset 

press, thermographic, photo gelatin and 

esses and as you also see, perfect 

ossing nm addition to its outstanding printing 

tres, this warm white paper affords good opacity 


r folding properties and excelient bulk-for-weight 
Available Through Your Paper Merchant 
n the Following Sheet Sizes and Weights 


Velium Finish 





Sub. Basis 17 x 22 24 








Text Basis 25 x 38 


Cover Basis 20 x 26 





Bristol Basis 22x 34 2/36 3/56 





Bristol Sasis 222 x 282 2/50 2/60 





Thin Plate Finish 





Plate, Medium Plate, Calender Plate 
Calender Medium Pilate, Linen Finishes 





Denotes Grain C 
e and Line C 
a onverters t Gio-Br William 
house, Inc. for Envelope 7 Announcement 
and ideal Cards, Inc. anc Otten Bros. Co., inc 
rds. Sampie ustrating the fine work of 
these houses w be sent on request 


Write for Rising's New Winsted G/o-B8rite Sample Book 


RISING PAPER COMPANY, HOUSATONIC, MASS 


sing Winsted G/o-Brite 80 /b. Cover 


This is printed on 
Rising Winsted 
G/o-Brite 
80 /b. Cover 


RISING WINSTED GLO-BRITE 


halftone hart ea 
fa aliveness tc 


Available Through Your Paper Merchant 
» the Following Sheet Sizes and Weights 
Vellum Finish 
Sub. Basis 17 1 22 24 
2134 96M 


Text Basis 25 x 38 


Bristol Basis 22 1 34 
2s 
Bristo! Basis 22\/2 « 28/2 
x 281% 
Thin Plate Finish 
Bristol Basis 22% x 28 


Pilate, Medium Plate, Calender Pilate 
Calender Medium Pilate, Linen Finishes 


‘“* > anuartar nected Brite The William 
house, Inc. for Envelopes, Weddings and Announcement 
1 ideal Cards, inc. and Otten Bros 


trat 


4 ating e fine 


nt on request 


Write for Rising'’s New Winsted G/o-Brite Sample Book 


RISING PAPER COMPANY, HOUSATONIC, MASS 





discussing his name. You see, a mans 


name is One possession that is absolutely 
his own. Even if it’s Jones, he obtained it 
through inheritance 

If it's J. P. Jones, it’s a safe bet he’s John 
Paul. What's more, if he is descended 
from the original of the same name, he'll 


tell you all about it. On the other hand, if 


he’s not related, I'll bet you he will ex 
plain that, too, in the same detail 


Many a man will tell you he doesn’t like 


ton 


his name. By all means agree, but not t 
heartily, because he doesn't mean it. True, 


he may have a given name he considers 


sissiied or awkward, but all this means t 
ou is that he has a nickname he does like 
" 


It's an easy way to get On a nickname basis 


with him, so go after it 


Avoid Misspelling Buyer’s Name “vi Sis oame sisi 


right away. If you don’t get the name right 


is 
the first time, you will find it harder to de 


it the second time ‘around. What yo 


By John M. Trytten 
nt, | hav J 
lecisions of thos ho do bu after is first name, middle initial, 
name. Don't settle for less 
If you are introduced in a meeting, 
aurant, or even a taxicab, repeat bi 


name as you shake hands. Vf his name is 


mumbled or neglected, ask him for it, 
clearly and with interest 
Whenever you are at all unsure of the 
spelling, ask for this, too. Do it clearly, 
forthrightly; it's nothing to be ashamed 
nversation as of. Then, at the earliest opportunity, write 


our meeting it all down. \f your memory is unusually 
asking it right in front of him. He'll be 
himself job, his family, his red at your display of interest. And, 
hobbies nosily, but pleasantly, and it so you can read it later 
here's a promise: Follow these 
at how quickly he will ip to the rules, make them part of your every 


with sincere inter ‘ou will be amazed 
| | 1 
lay working habits, and | will gain a 


} wae 


task of talking 
reputation as that chap that net 


name 


hint enjoy TELE: 


A Business Reply Card You Can Use... 


This business reply card was inserted by the E. F. Schmidt Co. of Milwaukee in its regular mailing 


of small booklet to customers and prospects. Original colors were light blue and black. Any printer 


or lithogropher con assure inquiries by the use of ao card like this :n his direct mail campaigns 
G 7 paig 





| WOULD LIKE TO KNOW 


WHAT YOU CAN DO FOR US 
IN PRODUCING 
THE KIND OF LITHOGRAPHY 
on as OR LETTERPRESS PRINTING 
: THAT GETS RESULTS. 
F 


e, 


f ree s\ ad 
ames rt yall i 
A 
crested it e person | ” 
y 
the m rundamental 














tied 1,000 Craftsmen Elect R. M. Edgar 
NEWS 


President at Atlanta Convention 


Robert M. Edgar, a partner in the Ney in the membership contest. The Atlanta 
hardt Printing Co., Pittsburgh, is the new Charlotte, and Toronto clubs won th 
president of the International Association three top awards in the Share Yous 
of Printing House Craftsmen. He was Knowledze Review cover contest 
elected at the 41st annual convention of A_E. (Gus) Giegengack received “The 

Devoted to timely items concoming men ond the organization in Atlanta, Aug. 7-10. He Outstanding International Craftsman 


events associated with printing. Copy must reach 4 : 
editor by 15th of month preceding issue dote had been serving as vice-president award, a Benjamin Franklin plaque, fro: 


More than a thousand Crattsmen, their THE INLAND AND AMERICAN PRINTEE 
registered f AND LITHOGRAPHER 


- S, 2 i childr : cre 
LPNA Bank Stationers Help Adee cael A which has presented the 


° New vice-president 1 ichael Imperial since 194 
Fall Meeting Oct. 0-2 t Sct. Louis, former! a member of the As the new pr int, 
tT} rationers ‘ 1Of t ti 


. ra + , ere er r ) } ee hairmar + rh ( 

" oard of governor ar aunce of iul Giesey as Chairman of the work 

n Bank Sta le! 

Boston succeede ar arr ner mm ind Gilbert LaV« 

Dallas « reasurer r arr ers nad waukee as Chairman ¢ 
committee. Most 


renamed 


hicago was seicct 


NEW OFFICERS OF THE INTERNATIONAL ASS'N OF PRINTING HOUSE CRAFTSMEN: Front + 
to right: Michael Imperial, St. Louis, vice-president; Robert M. Edgor, Pittsburgh, president; Hari 
Faunce, Boston, treasurer; Thomas Ll. Cooper, Atlanta, post president, and Pearl E. Oldt 
cinnati, executive secretory. Back ro Alan S. Holliday. Kutztown. Poa.. new member of 
governors; Pau! O. Giesey, Portlond, Ore., new governor; Robert B. Foerber, Birmingham, Alc 


overnor; Roy Gurney, Toronto, governor; Robert M. Ritterbond, West Los Angeles, govern 


Harold £. Sanger, Chicago > e 1961 convention will be held Aug. 610 in Chicag 


cm 
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WHAT'S 
IN 
THE 
BOX? 


Plenty. Especially if that box is supposed to attract customers to buy what 


it contains. 
A good package begins with good design—and ends with good printing. 
That’s where Econo comes in—serving converters with the best materials 


on the market for good printing. 

You can’t beat Econo for uniformly high quality plate and matrix mate- 
rials, for quick-accurate service, nor for practical technical help on sticky 
printing problems. Call us in, anytime. 


Materials and methods 
—— a for better printing from 
A resilient plates 


PRODUCTS, INC.., 132 Humboldt St., Rochester 10, N.Y. 





TIASAADSA 


peaker, Arthur L. Harris, vice-presi 


ge ge 


of the Mead Corp. Then followed a 
Is Now,” with 


chairman of the associa 


SSSA 


nission, presiding 


if" 


on the photomod: 


polymer printing 


IAI AS SSS A a 


winners 
Main 


now as 


A €E Giegengack right former U. S. Public Printer and International Craftsmen's 


president, receives 1960 Benjamin Franklin plaque from Wayne V. Harsha, IAPL editor 


as ths : ver scar 1960 Outstanding Craftsman 


on. Del gates spen 


Award to A. E. Giegengack 


Outstanding International Craftsman of | ¢ plaque was presented ¢ 
Mr. Giegengack by Wayne V d editor of INLAND AND AMERICAN 
PRINTER AND LITHOGRAPHER, at the annu nvention of the International 
Association of Printing House Craftsmen in Atlanta, Aug 0. Tt 
has been made annually sir by PRINTER AND LITHOGRAPHER 


Rutherford, Rumford Join Forces 
Rutherford Press, Rutherford, N.]., has 


mftord Printir 
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Web Offset Problems Are 
Explored at NYC Meeting 


Ways and means of solving some of 
the problems involved in web offset oper 
ions were explored by representatives of 

web offset printing 
companics, cquij 
ment manufactur 
ers, suppliers, and 
the Lithographic 
Technical Founda 
non ata July meet 
ing in New York 
City. Paul Lyle, ex 

itive vice-presi 
dent of the West 

Paul H. Lyle ern Printing and 

Web Offset V-P Lithographing C 

ident of the Web Offset Sec 
ron of Printing Industry of America, was 
hairman 

Since then, LTF has 

vduct research aimed ; 

the | roblem of radical] 
lanonshiy of pa} 
Cesults of this analysis, including 


procedut and cost tor 


oblem, will be reported at 

5S meeting in Washington, DA 
t this service I Tt has 

or developing ma 


web offset operation 


j 
grams. Funds for this purpose 
provided Harris-Cortrell Ce 
ree Hantscho Co., R. Hoe & Co., Fred 
rick H. Levey Co., Inc., Miller Printing 
Machinery Co., B. Often & Co., American 
Iype Founders Ce Inc., Michle-Goss 
Dexter, In ind the W Offset Se 


n f PIA 


LTF Gains 147 Members, 
May Hit 1,000 This Month 


hographic Technical Founda 


re 


18 sustaining 


nonth period 


Willham H 


sent tO supplier i 
ting that total compan 
as rising close to the 1,000 mark 
ast September or October as the 
when this level would be reached 
his message he reported the put 11 
sand the membership committees 


that su might 


ppler members 
n this achievement, tor their 
is LTF’s benetit | 
journal adver 
nted out that I Tt iS a SUucce 
of suppliers and plants joi 
ial and technical forces for 


This has | 


niy in this country and Canada, but on an 


maustry 


nternational scale. We have 21 members 


n Australia, 30 in England, eight in Ja 


an, tive in Switzerland, and others in 


most countries of the tree world. Stock 
markets put premium values on compa 
nies spending substantial sums for re 
search and education. Census figures show 
ing a 49° increase in lithography during 
the five years ending with 1958 prove that 


graphic arts research also pays off 


PIA Affiliated Managers Plan 
Safety Discussion on Oct. 19 

Bernard J. Taymans, general manager 
of Printing Industry of America, has in 
vited managers of athliated associations to 
attend an open forum at Chicago's Conrad 
Hilton Hotel on Oct. 19, second day of 


the National Safety Council's 48th annual 


convention. He will lead discussion of 
what managers can do to promote safety 
in printing industry plants. 

Plans for the council's Printing and 
Publishing Section session call for Walter 
R. Smith, personnel manager of R. R 
Donnelly and Sons, Old Saybrook, Conn., 
and Stanley L. Juroff, safety coérdinator 
for the New York Times, to serve as dis 


cussion leaders 


Label Manufacturers to Meet Oct. 17 
The Label Manufacturers Division of 
the Lithographers and Printers National 
Association will meet Oct. 17-19 at the 
Edgewater Beach Hotel in Chicago 





OXY-DRY INK OFFS 


ELECTRONIC DISPERSAL D 


@ Operates Automatically—completely cqved 


fine coot of dry starch powder. 


@ Faster Press Speeds—positive ink offset pf 


desired and full press loads. 


@ Removes Static Electricity—provides perfeg 
quent binding and finishing production, 


@ Most Efficient, Costs Less—uses least pow 


operate and maintain. 


@ No comparison—there is no other method o 


OXY-DRY ...it is the best! 











NY-DRY 





T PREVENTER’ 


RY POWDER SPRAYER 


entire width of sheet or web with even, 
pvention permits fastest press operation 
}, jam-free delivery jogging and subse- 
ler and by far less time and effort to 


ink offset prevention to compare with 


American Photoengravers Assn. to Meet in Buffalo 


The American Photoengravers Associ The morning session will end with a 
ation will hold its 64th Annual Conven panel discussion of wrap-around plates 
tion and Machinery Exhibition Oct. 10-12 and printing, entitled “Our First Year in 
at the Statler Hilton Hotel in Buffalo, the Field With Wrap-Around 
N.Y members will be Charles E. Wortman, the 

Arthur B. Langlie, president of Harris, both of 
McCall Corp., New York City, 
tt the convention on Monday, Oct. 10, 


Panel 


moderator, and Charles (¢ 
will start 
an address entitled “The Printed 
Its Values for Today and Tomor 
Mr. Langlie is expected to stress 
in advertising, the 
session 
ot only the importance of 
} quality in pri 1 repre 
tion will be Henry Hotz, Jr., assistant 
iendent in 
at the Curtis 
John G 


la, assistant Manager of the engrav 


Frank J. Schreiber 


Executive Secretary 


E. Bartlett Brooks 


President 


ishing Co., Philadelphia, and 
} 
at Curtis. In the last talk of 


D. Crain, Jr. of Advertising 


Inc., Chicago, will urge ad sion « 


livis 


session G 


the Harris-Seyb« 

f Harris-Inter 

themselves to give active Thomas, vice-pre 

& Thomas, Inc 
Afternoon sessions wt 


Wilfrid 


associatior 


erica. 
Mule 

nd Donald 
Rochester 


Printing Industry of the Corolinas, Inc. elected new officers ot its recent annual convention. They 
Fred E. Little, Jr 


Williom B. Harley, the R. L. Bryan Co 


cre (front, |. to r Wilmington Printing Co., Wilmington, N. C., vice-president 


Columbia, S. C., president; Linwood B. Christian, Christian 


Printing Co., Durham, N. C., ex-officio; (rear, |. to r.) Charles E. Stone, Crawson-Stone Printing Co 


Columbia, secretary-treasurer, and Eugene H. Salmon, executive secretor The association also 
y 


opproved a plan to sponsor a Management Institute at the University of North Carolina, Chapel Hill 


superintendent at R. R. Donnelley & Sons 
Co., Chicago, will be panel moderator 
Members will hear an explanation of 
the Hell Klischograph by Orto  Isen 
schmid, vice-president of HCM Cor; 
New York City, 


conventuon. New and efhcient methods ot 


on the last day of the 
cost accounting will be explained by C. A 
Bostwick of the American Photoengravers 
Association, and the need tor up-to-dat 
equipment will be the subject of W 
Bayne Gibson of Robertson Photo-Me 

anix, Inc., Chicage 

Ending the tinal convention session 

Duensing, 


ill speak on the subject “S 


Vandercook & Sons, 
r Color Prooting,” and Ches 
of Chesley F. Carlson ( 
| stress the need for cor 
le business Operation 
luncheon the associatior 
Will Stage an tilustrat resentation Call 
Profit The conventior 
reports of th 


littecs 


E.R. Britt, Sr. to Be Honored 

At Testimonial Dinner Sept. 20 
Earl R. Britt, Sr., 8 

f Britt Printir 


Eor! R. Britt 


Ash Khan Cr 

F. McArdl 

will address the dinne 
M. Wolff of Wester 


astmastcr 


Color Control Seminar Dec. 14 
Dec. 14-16 are the dates set for the s 
nd annual Col ntrol ft r the Grapt 
Rochester Instit 

N.Y. I 

Ink division, Int 

al Corp., 1s serving again as techn 
viser. Warren Rhodes, director 

IT's Graphic Arts Research Department 

Harold Kentner, director « 


planning the 
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The printing performance of Mead Papers is being tested — fold, perforation, and printing quality on different weights 
during manufacture — at new quality control print shops and grades. Another example of Mead's constant striving 
at all Mead mills. Diversified machines test for surface for improved printing papers . . . made better by research 
strength, surface contamination, uniformity, character of and maintained by quality control production methods. 


. papers 
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made as a result of the purchase, according 


To Discuss Need for Graphic © RN, Kaufman, Crocker president 


Established in 1847, the Strobridg 

° ° nrm is one of the oldest lithographing 

Arts Information Service companies in the United States. James G 
Strobridge of New York, grandson of the 

graphic arts so thi reter arch tounder, Hines Strobridge, is chairman of 

he graphic arts in ing of all fh an | asily. There board. Harold A. Merten is president 

an Oct is little or no cox among infor Che firm provides complete lithograph 


nation services tf duplication ng at ! ICTLCT Press Printing service 


Existing ( uld be exceedingly cializes in greeting cards. It 


well coord! duce expensive dut i>] about « ( nits L[OO.000 
lication an rf retrieval are ( wand 1 1ul {1 with 


Mr. Rh noted that RIT 


central 


UrpoOses are 
with the problen 


trust so that a join Tort can ra } ‘ ices throu 


mutual 


all segments of the printin itr rOcKer OF ates Major 


iuncheon 


ouone copy of the proccesungs Resists Electrotypers-Stereotypers 
ee «ean, ae 
Rochester Institu ( nol he International Associ 

Rochester 8, N.Y rs and Stereoryp. 


i annual convents 


H. S. Crocker Co. Buys nental Hilton Horel in Me 
Cincinnati's Strobridge ~ gistrauon wall 


ling the convent 
Negotiations have been completed for Plaza Mexico to view 
irchase by H. S. Crocker Co., San Frat tor delegates who arrive 
1] The convention w 
ray 4withal 
The sale 
, with cl 
complet 
largest 
Crocker 


will give Crocker a M: 


The AFL-CIO presented Merkle Press, Inc. with a copy of a film in the “Americans at Work series 
The film, showing the printing industry at work, was made at the Merkle plant in Wash ngton, D< 
and will be shown on television programs across the country. At the presentation, which was made 
at a meeting of the Printing Industry of Wash ngtor D.C were ‘left to right David Porterfield 
Jr. of Arrow Printing Service, president of PIW; Edward A. Merkle president of Merkle Press; Arder 
Weisenburger, president-business agent of the Pressmen, Press Assistants and Offset Workers Union 


who helped prepare the script, and Donald Gregory, assistant public relations director for AFL-CIO 
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-E SPERRY AND HUTCHINSON. COMPANY = 


To get action from 27 million housewives 
TEXCARD is again the choice of A‘ 


Turn page to see how TEXCARD will cut 
your cost of making the best impression... 





Texcard is Eastex’s solid bleached sul- 
phate board, coated two sides, for post- 
cards, greeting cards, tags, book covers, DISTINGUISHED MI REHANDISt 


catalog covers, menus, and specialized ‘. 
printing. ae * 


Its whiteness and brightness make ® i. 
process colors stand out. ‘ = 
It is ideal for spot or over-all var- 
nishing. 
Call the mill, the office nearest you 
or your paper merchant for complete de- 
tails on Texcard and other sales-winning 


stocks from Eastex. 


OFFSET OR LETTERPRESS — The 
Sperry and Hutchinson Company, of fset- 
ted this Idea Book cover on Texcard 
timulate interest among 27 million 
S&H Green Stamp savers. Texcard also 


perb lette rpress reé production. 


4 


PRINTED ON TEXCARD 


IFAasT WEXKXAS 
Pil anil Paper Compan 





Book Manufacturers Will 
Meet in Florida, Oct. 18 


Book Manufacturers’ Institute members 
attending the 28th annual convention Oct 
18-22 at the Boca Raton Hotel, Boca 


Raton, Fla., will hear survey reports pro 


Ben D. Zevin Malcolm H. Frost 


President of BMI Executive Director 
jecting cost, sales, net profit, and other 
trends during the 1960-1965 period 
Ata management conterence tor active 
members only, A. J. Ammon of American 
Book-Stratford Press, Inc. New York 
City, will report results of a survey madk 
ce-Waterhouse & Co. The program 
session also calls for a talk 
Albert J. Bergfeld of Stevenson, Jordan & 
Harrison, Inc., New York Cit 


Timed for the third 


hy 


IS aN Open ses 
n during which Sidney Satenstein of 
rican Book-Stratford Press will 


results Of a marfket-trends survey 


Stanley B. Hunt Associates, New 


PIA Self-Advertising 
Contest Deadline Sept. 30 


Sept. 30 is the 


the Ninth Annual PIA Printers and 


thographers Self-Advertising Contest 


deadiine for entries 


Printers and lithographers in this countr 
and Canada who have not sent entries to 
the Miller Printing Machinery Co. should 
possible before that date 


Entries received after Sept 


1 $0 aS SOON as 
0 will not be 
nsidere the five jurors when they 
lect award winners 

$1,000 cash prizes will be 
{along with nine bronze Benjamin 


ttes, first, second, honor 


ertificates 


conven 


Ww ashing 


Preparation 
s d rding to Mill 
be PIA members 


ut Ave., N.W., Washing 
ym Miller Printing Machin 
Reedsdale St., Pittsburgh 
Miller's Canadian agents 


Spadina Rd., Toronto 4 


York City. C. M. Flint of the Chas. 7 
Main Co., Boston, will forecast letterpress, 
offset, gravure, and flexographic process 
levelopments which may have an affect on 
book manufacturing 

An open session on the second after 
noon will feature panel discussion of the 
industry's five-year potential in terms of 
the survey results. Russell Armitage of the 
United States Testing Co. will describe 
measurement instruments and their uses 
Book cloth is the fOpic assign {to Law 
rence Prucino of Joseph Bancroft & Sons 
Co., and John McCahon of the Smyth 
Manufacturing Co. will deal with accel 
erated drying of adhesives 

Storage, packaging, handling, and shiy 
ping operations are due for study during 
an open session on the fourth day. Discus 
sion will follow a talk by Irving M. Foot 
lik of Irving M. Footlik & Associates, 


Skokie, Il 


A meeting of the board of directors to 
elect officers and handle various business 
matters will be held on the final day 
James Low of the National Association of 
Manufacturers will be guest speaker at the 
annual banquet 


Christopher Holland Named 
Head of Monotype of Canada 
Christopher Holland, formerly with the 
Monotype Corp., Ltd. of Great Britain, has 
been elected vice-president and general 
manager of the Monotype Co. of Canada, 
Ltd., Toronto. He served the British com- 
pany first as technical sales executive and 
later as manager of its branch office in 
Lagos, Nigeria 
Carl ¢ 
ston Industries, Inc., also announced an 


Sorensen, president of Lan- 


agreement with the Monotype Corp., Ltd. 
for mutual sales representation in Great 
Britain, Canada, United States, and Brazil 





Only the all-new Simonds 


“SI-MAMI Y Paneer Knife 


1 NEW FINISH 


2 NEW STEEL 


3 NEW PACKAGING 


SIV oP S 


SAW AND STEEL CO. 





than unrivaled in versatility 


in features as well! 


nai? 


JOU 


Mass L¢ 


jt ry } Nii is (ie ¢’)} DaASé 


INVESTIGATE THESE AND THE MANY OTHER OUTSTANDING FEATURES! 


r TpA04 The Miller TPJ Two Color -Pe) fector is ac knowledged as “The World's 
(lt Most Versatile Offset Press’ because of its amazing ability to produce 
DW at high speeds and with unexcelled quality either two colors on one side 

i or one color on both sides of a sheet! But more than that, the Miller 

Pap TPJ has the features most wanted for consistent, dependable, profit- 


making operation. 


du fs For firms looking to future expansion, the Miller SJ Single-Color is a 
0 logical choice. The addition of a second color unit transforms the Miller 
inca SJ Single-Color into the Mille: TPJ Two Color Perfector. 


MILLER PRINTING MACHINERY CO. 


1115 Reedsdale St., Pittsburgh 33, Pa 


In Canada 
SEARS LIMITED * 253 Spadina Road * Toronto 4, Ontario 
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Wayne V. Harsha (center), editor of The Inland and American Printer and Lithographer, was one of 
judges in NPTA contest. Other judges were David B. Eisenberg (left), 
ly, and E. F. Trotter, editor of Printing Magazine. Contest was judged Aug 


editor of Graphic Arts Month 


National Paper Trade Contest 
Has 200 Entries, Three Winners 


Imagineering Contest 
for paper, sponsored by the 
National Paper Trade Association, Inc 
New York City, have been announced | 


Obear, vice-president of the 


William I 


’ 
association's Fine Pay er Division 


The contest, designed to stimulate the 


further use printing and paper, was 
closed on July 
NPTA's mer 
nt members and their staffs, were re 


1. The NPTA is made up « 1,100 


iors whe 


200 entries, | 


wholesaler-distri 
for $3.1-billion in sales « 
ucts 
ry gratified by the results of 
Mr Obear 


I believe that printers, adver 


Imagineering Contest, 


and merchants will benefit tremen 
by the unique, unusual, and ol 

ire samples and/or ideas of creative 
printing submitted to the contest 

Judges for the contest included Wayne 
V. Harsha, editor of THE INLAND AND 
AMERICAN PRINTER AND LITHOGRA 
PHER, Chicago: D. B. Eisenberg, editor, 
Graphic Arts Monthly, Chicago, and 
Ernest F. Trotter, editor, Printing Maga 
ine, New York City 

The first prize of $1,000 was awarded 
to Jack Mackaben, Springtield Paper Co., 


Springfield, Mo. Second prize of $500 


I 
Arline Schmidt, 


Papers, Inc., St. Louis, and the third prize 


went to Mrs Tobey Fine 


of $250 was awarded to R. C. Halavin, 
Alling & Cory Co., Buffalo 
In addition to the cash prizes, each of 
the three winners will receive an award 
of merit in the form of a “Pappy” statuette 
named for papyrus ); statuettes were also 
awarded to the following 12 merchant 


} 


members and 10 printers. Printers re 


ceived the award when printed specimens 
accompanied the merchant's entry 

The 12 
ceived Pappys included: Blake, 
Towne, Long Beach, Calif.; E. ¢ 
& Co., Dallas; Tobey Fine Papers, Inc., 
Kansas City, Mo., Alling & Cory Co., 
Buffalo; Genesee Valley Paper Co., Ro 
chester, N. Y.; Henry Lindenmeyr & Sons, 
Hartford, Conn.; Central Ohio Paper Co., 
Columbus; Carter Rice Storrs & Bement, 
Inc., Boston; Willmann Paper Co., New 
York; Henry Lindenmeyr & Sons, Hill 
side, N J Rhodes Paper Co., Philadel 
phia, and Epes-Fitzgerald Paper Co., Rich 
mond, Va 


The ten printing concerns who received 


merchant members who r 
Mother & 


Palmer 


*ress, An 


Pappy statuettes were Town 
gola, N. Y.; Faust Printing Co., 
Beach, Calif.;: Widener 
Dallas, ¢ hristoy her Press, Inc., Rochester, 
N. Y.; Olin Mathieson Chemical Cor; 


New Haven, Conn 


Long 


Printing Co 


Paperlynen, Colum 
bus, Ohio; Yankee Artists, Inc., Keene, 
N. H.; Peter F. Mallon, Inc., Long Island 
City, N. Y.; Display Corp. of America, 
Philadelphia, and the Capital Printing Co., 
Richmond, Va 

NPTA plans to display the entries at 
various graphic arts centers around the 
country. Entries in the contest may be re 
produced at a later date and distributed 
to paper merchant members, printers, and 


advertisers tor promoting new business 


New York Typographers Merge 
Graphic Arts Typographers, Inc. and 
the Empire State Craftsmen, Inc. of New 
York City have merged their facilities for 
specializing in advertising typography 
Empire has become a wholly-owned sub 


sidiary of Graphic Arts Typographers 


12 in New York City 


Carl C. Sorensen Elected 
President of Monotype Co. 


Carl C. Sorensen, has been elected pres- 
ident of Lanston Industries, Inc. In 1961 
he will have completed 25 years of Lan- 
ston service, continuous except for five 
years of military service. 

He joined Lanston Monotype Co. in 
1936 after completing his mechanical en 
gineering studies at Temple University, 
Spring Garden Institute and Drexel Insti 
tute of Technology in Philadelphia. After 
his 1940-46 experience as a U. S. Marine 
Corps warrant officer he returned to Lans- 
ton, served on the engineering staff, then 
headed the sales engineering staff, and in 
1953 was named general sales manager. 

In January, 1958, he was named vice 
president for Lanston Monotype sales. He 
was serving in that position and also as 
senior vice-president of the parent com 
pany when he was elected president of 
Lanston Industries 

Mr. Sorensen is a member of the Re 
search and Engineering Council of the 
Graphic Arts Industry, the Lithographic 
Technical Foundation, and the Club of 
Printing House Craftsmen, Philadelphia 


C. C. Sorensen R. M. Campbell 


Robert M 


vanced from vice-president to executive 


Campbell, who was ad- 


vice-president of Lanston Industries, has 
been with the company since April, 1959 
He completed his formal education at the 
University of Pittsburgh, where he took a 
specialized course covering management 
problems for executives. Prior to joining 
Lanston he was associated with the metal 
fabricating and the lighting equipment 
industries 


Farrington Mfg. Co. Acquires 
Mendes Corp., Collator Maker 

Farrington Manufacturing Co. has ac- 
quired the assets and business of the 
Mendes Corp. of New Bedford, Mass., 
makers of collating and forms preparation 
machines. William M. Tetrick is Farring 
ton president. Mr. Tetrick said that the 
acquisition Was a stock transaction. 

The newly-acquired business will be 
operated under the name of Farrington 
Business Machines Corp., a wholly-owned 
subsidiary of Farrington headed by Don 
ald G 


Mendes Corp., as executive vice-president 


Colley, former president of the 


Mendes was established in 1945 
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SEPTEMBER 
Mail Advertising Service Association Interna 
{ 


onal, annual convention, Sheraton Cad 


Hotel, Detroit, Sept. 17-20 
National Paper Trade Association, fall conver 
tion, Conrad Hilton Hotel, Chicago, Sept. 18 


1 | ' 
mee 


Business Forms Institute, fall outing and 

ng, The Greenbrier, White Sulphur Springs, W 
Va., Sept. 19-21 

American Newspaper Publishers Association 
Multnomah Hote 


Pacific mechanical conference 
Portland, Ore., Sept. 23-2 
International Printing Pressmen and Assistant 
Union, annual convention, Hotel New Yorker 
New York City, Sept. 26-90 
Technical Association of the Pulp & Paper In 


dustry, annual testing conference, Pantlind Hote 


These past presidents of the International Association of Printing House Craftsmen were present , ‘R ich a 
sTand A ppid s “mn pt 
at the Aug. 7-10 Atlanta convention. From left to right: George Wise, Cleveland; A. R. Tommasini, OCTOBER 
Berkeley, Calif.; Gradie Oakes, Chicago; Walter Schultz, Dallas; A. E. Giegengack, Washington, D.C Tag Manufacturers Institute, genera 
Washington, D4 Oa. 5-6 


Albert Kolb, Buffalo; Ferd Voiland, San Francisco; Homer Winkler, Columbus; Howard King, York, Pa ne 5 . ' 
ational socjation of Photo thograp 
and exhibit, Conrad 


innual convention 
Hotel, Chicago, Oct. 5-8 
Technical Association of the Pulp an 
Industry, Deinking Conference, Conw 
Appleton, Wis., Oct. 6-7 
Direct Mail Advertis 
Hotel, Miami Beact 
American Photoengravers 
onvention, Statler-H 
mer | 
New Y 
Managemer 
town, N.Y 
Contecrence 
for he (.rap 
it ff Techn 
American Ne 
New England Me« 
er- Hilton, Bostor 
Label Manufac 
nd Printers N 





ng, Edgewater 


National Meta 


onvention, S 


te 


17-19 
Internatior 
ation imnmua 

Dallas, Oct 
Book Mar 


- cua 


Bank Stationer 
A : Nationa 
. i wick Hote New York City, O 
Glenn M. Pagett of Typographic Service Co., Indianapolis, is the designer of o new charter form Ceaghic Arts Association Exe 


to be used by newly-organized clubs of Printing House Craftsmen desiring International affiliation Shoreham, fall meeting, Washingt 


Ss rR PR a, a, 





Envelope Moar 
The picture you are looking ot wos included in the magazine shown being printed. The sheet was ecting, Waldor 
International 

SteTcotype4rs i 

n Hotel, Mexice 
Printing Ind 


Poughkeepsie, N » 


m, Sher t 


one of the first to come off the press for a recent issue of Investor's Reader. The magazine's editor 


right) thought up the gimmick when he decided to run a story and cover on Harris 


Henry Hecht 
Intertype Corp. and enlisted cid of Western Printing & Lithographing Co., 
Y. A spot was held open, and with some fast plate and camera work the picture made the book 
a a = 
eee A lll 
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“TANDEMERB 


ROLL-FED 


OFEFSEE PRESS 


PRINTS THE 


BULK 


Didde-Glaser's new roll-fed offset press prints a wide variety of 
work, and will outperform a small sheet-fed press 4 to 1 
It has the speed to handle long runs the low-cost makeready 


to handle short runs ...and the economy to make both profitable! 


In fact, the Tandemer brings “big-press” performance into your 


shop at half the price! 


PRINTS THE BULK OF YOUR JOBS —AT HIGH SPEED! 
8 LETTERHEADS ® PURCHASE ORDERS 
® INVOICES ® SALES LETTERS 

® STATEMENTS ® ORDER BLANKS 

® PRICE LISTS 8 DIRECT MAIL 

® CATALOG SHEETS INSERTS, ETC. 


OF YOU 


JOBS! 


The Tandemer is modular in design consisting of compact, 
self-aligning units that can be added or removed, according to 
job requirements. All units can be purchased separately 

For the business that makes up the major part of your volume, 
these units make up a “starter” set: one rollstand, one offset 
printing unit, one terminal cut-off unit, and one creeper delivery 
unit. Printing units, accessories, attachments are interchangeable 
INVESTIGATE THE TANDEMER TODAY! If you're look- 
ing for a low-cost, roll-fed offset press... with low on-press 
and operating costs — Look into the Tandemer! An inquiry on 
your company letterhead will bring a prompt reply. 


Write: Didde-Glaser, Inc., Dept IAP-9, 50 Hiway and West 
12th Avenue, Emporia, Kansas. 


Designers / Manufacturers 





Intn’'l Trade Composition Ass'n Will Meet in Dallas 


Management methods, human rela- 
tions, financial problems, quality control, 
technological developments, among other 

ypics, are scheduled for discussion during 
the International Typographic Composi 
tion Association’s annual convention Oct 
Statler-Hilton Hotel in 


>? 


19-22 at the 
Dallas 
McKinley Luther, executive secretary, 
has announced that Texas Governor Price 
Daniel will welcome registrants. His ad- 
dress will highlight the second morning's 
program 
You and 


1960's,” will be 


Keynote speaker, discussing 

Your Business in the 

William M. Tate, president of Southern 

Methodist University and co-author of 
Human Behavior in Industry 

Analysis of typographic composition 

justry growth and trends is the topic 

Cyril Wildes, head of the 

publishing division of the 

S. Bureau of the Census. He will show 

illustrate his report reviewing 

progress. This review, based 

m reported by typographic 

firms tor the 1958 Census 


is expected to De the 


omplete economic analysis ever 


ich of the graphic arts 


or this bran 


\AAAAAAAAAAAAAA 


\AABI 
KE 


Theodore Lawrence of Washington, 
D. C., will report results of an analysis of 
financial management and costs. As part 
of his talk, he will review ITCA’s 1960 
composite profit and loss statement. Mr 
Lawrence is a certified public accountant 
and a cost, tax, and financial adviser for 
typographic and printing companies 


Clarence E. Harlowe McKinley M. Luther 


President Executive Secretary 


How better management can improve 
profits will be told by Maxwell Clampirttr, 
who, as president of the Clampitt Paper 
Co., Dallas, is familiar with the typo 


} 


graphic industry and its problems 


Composing room technology and meth 
Charles V. Ed 


of the Commerce Clear 


Ods will be reviewed Dy 
Wards, secretar 


ing House, Chicago. He has been engaged 


B 
EFF 


in research and study of this company’s 
hot and cold composition and reproduc 
oon procedures He is expected to discuss 
technological changes, new equipment, 
and methods that became available for 
composition and printing during the past 
few years 

Human Relations and Your Em 
ployees” is the subject of an address to 
be delivered by Dr. Ike H. Harrison, dean 
of the School of Business at Texas Chris 
tian University; he is said to be an author 
ity ON Management-employee relations 

Glenn E. Owens, quality control ad 
ministrator for Convair Astronautics, a 
division of the General Dynamics Cory 


will describe quality control methods, and 


tell why and how they should be used 
in typographic composition plants 
Seminars held on the morning of Oct 


ry 


21 will deal with subjects discussed 
previous guest speakers. Members will be 
jivided into four groups based on plant 
SizZC 

During the afternoon, registrants will 
view the Monotype, Linotype, and photo 
composition operations at the John A 


Scott & Co. and the Jaggars-Chiles-Stovall 


IBBBBBBCCCCCCOCCCCCCEDDDDDDDDDDDAKKS EEF 
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KEEEEEEEEEEEEEEEEE 
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Take a short piece of copy—and a font of 12-point Bodoni Book 
caps. lowercase and figures. right in their ATI packages. 

Start the clock and get to work. Add 4¢ to the cost of your time for 

every 5 letters you set. That’s what you paid for them—1284 types 

for $10.15. When the copy is set. pull a good. clean proof and 

you'll say to yourself,* this is the way to set short blocks of copy. 
that is, if you appre 


beautifully sharp proolts 


ATF Type 
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The Graphic Arts in Washington . . . 





How Democrats, Republicans Stand on Postal Rates 


Compiled by Hal Allen, Eastern Editor 
PRINTER and LITHOGRAPHER 


What do the Democratic and Republi 
can platforms, adopted for presidential 
election purposes, say about the postal 
service: 

In the Democratic version of what's 
you'll find nothing 


Dest for country, { 
about raising rates again. Take a look at 
the Republican platform, and you'll see 
that rates must be placed on a self-sustain 
ng basis. This would mean a hike of at 
least $800-million annually. 

The Republicans call voters’ attention 
to the remarkable growth of the Post Of 
fice Department since 1952. Progressive 
Republican policies are credited for re- 
duced costs, decentralized operations, lib 
eral pay, fringe benefits, streamlined man 
agement, improved working conditions, 
and better service 

Then read the Democratic platform. It 
attacks Republican policy treating the 


postal service instead Of a 


national enlighten 


ment, social ethciency, and economic bet 
terment. Constant curtailment of service 
has inconvenienced every citizen. A pr 
gram must be undertaken to establish the 
department as a model of efficiency and 
service 

How? By restoring the principle that 
the postal Service 1S a | blic service; by 
separating public service costs from those 
borne by mail users; by steady improve 
ment in working conditions and wage 
scales, and by setting up a long-range 
program for research and capital improve 
ments compatible with highest business 
efficiency standards 

Political platforms, of course, are made 
for candidates to run on during their cam 
paigns ending on the night before election 
day. That's the day when every voter using 
the mails, especially for printing and other 
business purposes, will have to decide 
which postal plank he prefers anwhile 
nobody should worry about higher rat 
proposals coming up for Congressional 
action this year. What hay 


nr th 


can not be guess 


Ten Major Bulk Third-Class Mail Users in First Six Months 1959 


Number of Pieces Mailed 





Number of Mailers 





Publishing Use of Bulk Third-Class Mail in First Six Months 1959 


Number of Pieces Mailed 





Number of Mailers 


Publishing 


All Others 


Commerce Dept. Study Gives Data 
On Bulk Third-Class Mail Use 

Who uses bulk third-class mail and t 
what extent? The answer is of special in 
terest tO printers producing direct-mail 
advertising material. Many have found the 
answer in the recently-published Depart 
ment of Commerce report detailing results 
of a survey of the economic effects of bulk 
third-class mail rate increases on small 


business, mail users, and the 


national 
economy in general 

Now the August Economic Summary, 
issued for the printing, publishing, and 
allied industries, points out that 42.4% 
of the total number of pieces mailed dur 
ing the first half of last year came from 
users in 10 different kinds of business, but 


of the total number of mail 


only 16.9 
ers accounted for this volume 

There are more than 50 entries in the 
list of businesses which were using bulk 
third-class mail, 29 of which are listed be 
fore commercial printing. Among com 
mercial printers 0.64°7 of the total num 
ber of users mailed 0.81 of the total 
number of pieces 

Listed among the 10 major users ar 
periodical publishing, books, newspapers 
I of book stores, book 


stationery stores. These four 


presented only 3.9°7 of the toral 
f mailers, but accour 


the total number 


lishing, heading the list 


of all 


Periodical put 
of all users, represented only | 
third class mailers, but accon t 1 for 
t the total 


( number of pieces 


Book publishers, ranking fourth, num 
red less than 1 of the mailers, and 
accounted for of the total number 
f pieces mailed 
Single copy price for the survey report 
Oe. Copies may be obtained from the 
endent of Documents, Govern 
m Printing Ofhce, Washington 25 
D« 
New Patent Office Chief Examiner 
Previously Covered Printing Field 
Hyman B. Freehof, who in 1924 joined 
the U. S. Patent Office as a junior examin 
chief. He was 


r, has become examiner 


in 
pointed by President Eisenhower on 


4} 
May 24 and took the oath 
July 19 


f office on 


While serving as superv 
nce last November he su ise nine 
livisions which process 


patent applica 


tions from the printing and other fields 
As examiner-in-chief, he is a member of 
the Board of Appeals, which decides ap 
peals by inventors from examining divi 


sion re fusals to grant patents 
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MOBILE WHITE TAG 


W 


HOLLINGSWORTH & WHITNEY 
DIVISION OF SCOTT PAPER CO. 





Order 


for covers, posters, direct mail, sales books 


© for shop manuals, work forms, car 
signs, cut-outs 


for display cards, pocket folders, 
score cards, menus 


and flat for economical press 
runs, offset or letterpress 


Phone your local H&W paper merchant or write to 
Hollingsworth & Whitney Division, 

Scott Paper Company, 230 Park Avenue, New York 17 
111 West Washington Street, Chicago 2 


H&W brings out the best in paper 


Mobile White Tag, Mobile Ivory Tag, Mobile Index (White and Colors), Mobile Vellum 
and Mobile Cream Postcard in handy one-ream cartons from these H&W merchants: 


Rourke-Eno Paper Co. Inc 
Rourke-Eno Paper Co. inc. 


Virginia Paper Co. inc 
EC. Palmer & Co 
E. C. Palmer & Co 


Dillard Paper Co. 
Vuican Paper Co. 


Duron & Co 


Atwood Paper Co 
Empure Paper Co. 
..Hohart Paper Co. 
Mcintosh Paper Co. 
Messinger Paper Co 


Parker, Schrudt & Tucker Paper Co 


indranapotrs 
Indsana pols 


IOWA 

Des Moines 
Des Momes 
Ssoux City 
KANSAS 
Wictwta 
LOUISIANA 
New Oriean 
Shreveport 


James White Paper Co 
C. J. Duffey Paper Co 


The Milicraft Paper Co 
indsana Paper Co 
C. P. Lesh Paper Co 


Bermingham & Prosser Co. 
Western Newspaper Union 
Western Newspaper Umon 
Western Newspaper Union 


Alco Paper Co 
Western Newspaper Union 


JERSEY 
..»»- Garfield Card & Paper Co., inc 
‘saceiall .-» Paper Mart, inc 


NEW MEXICO 


Albuquerque Dixon & Co 


IF 
gift 


if 
i 


Epes-Fitzgeraid Paper Co 


i. 
i 
is 


Western Newspaper Union 
Ovttard Paper Co 


SRss 


Benson Paper Co 
£. C. Palmer & Co 
Natho Paper Co 


Dizon & Co 


Epes-Fitzgeraid Paper Co 

Virgina Paper Co 

WASHINGTON, D.C. 
Washington | Stanford Paper Co 
.. Virginia Paper Co. 


Woets Paper Co., tac. 





W. 8. Kilthour & Sons, inc Fred C. Strype, inc 


PRINTED OFFSET ON MOBILE WHITE TAG, 24 x 36-300/M 
HARRIS 23 x 35, TWO COLOR PRESS, 4 UP, 4000 IPH 
THIS SAMPLE IS PERFORATED FOR EASY REMOVAL 


HOLLINGSWORTH & WHITNEY oivision or 
(1) scott PAPER COMPANY 








National Packaging Forum in New York Oct.28-Nov.2 


The 22nd annual National Packaging 


Forum, sponsored by 


the Packaging Inst 
tute and scheduled for Oct. 28-Nov. 2 at 
the Statler-Hilton Hotel, New York City, 
will feature seminar discussions of flexo 
printing and folding paper box 


ictter] 


press printing 


halt-da 


been arranged by Ernest Green, vice-presi 


Programs for sessions have 
lent of the printing ink division of the 
Interchemical Corp., in cooperation with 
Tech vical 


ape! Box A ssn ation of 


the Flexogr: Association 


I | A cxecutl ian Ross W 


the morning 


Arts Designs 


IVANTARCS ( 


tinge the 


Elect Wayne Taylor President 


Of ies Printing Industry 


as Baile 


land, clecte 


Lincoln Letter Service Expands 
In Letter Service and 
New York City, 


direct Mall advertising 


Lithograph 


has expanded its 


ing a seven-story Dullding 


director of Photoengravers Research, Inc., 
will describe new letterpress platemaking 
methods. Albert Knerr, 


tainer Corp. of America’s design labora 


director of Con 


tory, will discuss designing for letterpress 
package printing. Letterpress printing, as 
it pertains to folding boxes is the suf 
sion by Mel Kernan, plant 
manager for the Ohio Boxboard division 
of Packaging Corp. of America. Robert I 
research director, Marathon di 


pect 


slated for discus 


Downie, 


vision of the American Can Co., will 


round out this session with a talk descrit 


ing wrap-around plates and their advan- 
tages for letterpress printing 

The Packaging Institute is conducting 
a series Of seminars for its professional 
Edward G. Penn of Riegel Pa- 


is chairman. Plastic packaging 


members 
per Corp 
pro 
the theme of a Sept. 28 seminar at the 
Statler-Hilton Hotel in New York City 
John J. Keville of Ludlow Papers, Inc 
will serve as moderator of a panel includ. 
ing Richard Kessler, W. Va. Pulp & Paper 
Co., and Adolph Miller of Milprint, Inc 


blems, potentials, and profits will 





Get your presses rolling...sooner 


fect support for plates, regardless 


Blatchford Base is a real time-saver. 
Thanks to its unique “honeycomb” 
pattern, make-up, line-up, lock-up 
and registration all go faster. So 
you're rolling quicker...finish your 
run sooner. 

The reason? Blatchford Base 
designed for speed, built to get you 
off to a quick start and keep you 
moving. Blatchford’s 864 holes to 
the foot... 


..simple, fast-acting key and catch 


quarter-inch guide lines 
combination...are all working for 
you, helping at every turn. 

And here's 


with Blatchford Base you get per- 


another big plus 


of plate size or shape. What’s more, 
plates wear evenly — and run longer 
without stops for adjustments. 

Find out for yourself all about 
Blatchford’s many advantages 
We've a free booklet that tells the 
whole interesting, money-saving 
right 


story. Write for your copy 


now while you have it in mind. 


Blatchford 


MAGNESIUM OR 


BaS@C sinoue nos 


Wiational Beecad Company 


Blatchford Base Dept., 25 Lafayette Street, Brooklyn 1, N. Y. 


Offices in Principal Cities 
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° o tivity guide to the proper number, pene 
Deep-Etch, Copperized Aluminum viccciicccn ie ons 
humid days, omit the stopping-out before 
R 4 C > ki development, and do it after the plate has 
Plates Require Care in Making elon 
If unexposed or unwanted areas are 
indeed trom page OD tain number of his operat are as near large, mask the work areas with light root 
nt is the wet-and-dry-bul ideal as possible, it narrows the number aper or foil and reéxpose the plate to an 


} 


it requires special atten of places he must look for trouble. If he arc light. This may save time, and it has 


two matched ther has become lax with one variable, i 1¢ advantage that these nonwork areas 
$ a wick On its quite possible that in a short time c | i ve better desensitized than if their 

a small water four will loosen up on others. Then it is a long coating had not been exposed. However 
be kept clean and in hard pull of testing and experimenting be be sure that the masking paper is light 
give accurate read fore real uniformity is again possible proof. Some yellow or oranges 


papers ict 


Id have two or hrough as much as ‘ to 10 ot the 
1 or not & Sropping-out betore development is in Cti light. ¢ two thicknesses are 1 

some ways more satisfactory than after « quired. With a good orange or red 

But there are two drawbs ng paper. only one thickness is ne 
ork makes it « Lect ¢ 1 Masking Or str 
the areas to be al a cel 
, especially under the orange lights 
that should be used because the plate is 
still sensitive to white light. The other is 
trone has sharp, opaque dot ith that the image or unexposed areas w 

, the latitude is appreciable onti to harden du lark reaction 
relative hu 
and the temperature 
ething is wrong, is bel ; ut on hot humid days, 

know where t the stopping-out operation is often 

ted to a half hour 


iImaxgec 


Donald H. Rollo Receives First 


FIGURE 3: Relative Humidity-Exposure Nomagraph for plates which have the some coating thickness 
Master's Degree in Printing 


ond which stand for the same time between coating and development—not less than one hour or more 


than three hours. Exposure factors for relative humidities above 70% are subject to large error The first Master of S 





NEW STANDARD 
Jy RH JoRH 


20 


SSS See ee a a aw 


Donald H. Rollo 


8 
3 
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Stanford Engineering Expands 
Stantord Engineering Co., manu 


ipment 
lipment, 


~ 

°o 
w 
So 


led the size its Salem, 
a new one-story brick addition 


proximately 15,000 square feet have 


om men ARARAReRReneeeenenneanenensanen 


| 
Ld 
°o 


issigned to increase the companys n 





facturing facilities 








PRINTER and LITHOGRAPHER for September, 1960 








“This job is 8% x 11" full bleed. If we put it on the new ATF 
Chief 24 we'll get at least 19,500 per hour.” 


THE CHIEF 24 FEATURES SPEEDS UP TO 6500 IPH—HANDLES 8% x 11" (WITH FULL BLEED) 
OR 9x 12" JOBS FOUR-UP. Write for Literature. 


American ‘Type Founders 


200 Elmora Avenue, Elizabeth, New Jersey 


ement: Century Schoolbook with Italic and Craw Clarendon Koo 











National Metal Decorators’ Convention Oct. 17-19 


nal Metal Decorators Asso- future of lithography by George Mattson On the last day of the convention, Oct 
ld its 26th annual conven of Printing Industry of America, Inc 19, members will hear James Low describe 
reham Hotel in Washing Except tor a half-hour movie, “Rhap requirements for leadership. Later, Emil 
mn will sody of Steel,” produced by the United F. Sova will point out ways of setting ma 
States Steel Corp., the entire second day chine time standards, and Walt McEvilly 
of the convention will be devoted t will present a talk on offset blankets 
round-table discussions. The first session 
will include discussions of plates, blan 


kets, and inks: the second will 
cerned with presses, ovens, and coaters 


and the third with coatings, rollers, and 





WHA y 2 Harold W. Lee W. A. Westphal! 


President Vice-President 


A 36'/2 Inch | uring the afternoon session Di 


Gerhart will speak on the 


\ SEMI - AUTOMATIC D. sere Aha 2 : a ve ‘ai 
ovie, Something New Und 


} CUTTER for Only Research wil 


Brune fr tn 


Finch, Pruyn Contest 
Promotes Fine Printing 


Finch, Pruyn and Co., Ir Glens Falls 


tional pr 
That's right that’s all it costs for a heavy duty, semi- 

automatic, Challenge-Diamond 36'%-inch cutter. Less the 

trade-in value of your present cutter, of course. 


So if your plant is outgrowing its present light duty, 
small, cutting equipment or your old cutter is becoming 
a costly bottleneck, a new Challenge-Diamond Hydraulic 
Clamp Cutter can be your best buy! 


Just the change from hand clamping to semi-automatic 
power clamping can reduce cutting time and increase 


} 


itting capacity 40% or more. 


For more information about 
this and other Challenge 
models to meet your needs, 


see your dealer salesmen BeeLLLLULLELEll CTETEL) 


or write: 


o 


The CHALLENGE MACHINERY COMPANY 
GRAND HAVEN, MICHIGAN 
Ad Institute Meets in November 
t-Purchase Advertising 


neauied ifs } annual 


r Nov 
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K. G. Scheid New Carnegie 
Graphic Arts Dept. Head 


Kenneth G 


1 of the new! 


Scheid has been named 
established Departm« nt 


Fin 


Arts at Carnegie In 


Graph Arts in the College of 


stitute of Technolo 
gy. He came trom 
the Wh; 
Schoo! 


and ¢ 


Kenneth G. Scheid 


cs Lithograph 


i, Mass. During 


irts COUTSCS al 


Arts Institue 


ALA New York Union Starts 
National Advertising Plan 


Lithographers of Am 
New York Cit 


president 


York union, which has approved a $100, 
O00 budget 
In announcing the campaign Mr. Sway 


fuck said that the first insert would con 


vey to graphic arts plants and buyers ‘the 


facts that there is no substirute for skill, 


and that skilled craftsmen are the best 


guarantee for | sduction. Con 


tinuing developments in machinery, ele 


and chemistry have meaning for 


management ¢ 


ers only to the extent 
that | 


these t 


craftsmen 


manage 
vers ALA 


nstantly uy 


to-date on new developments. Neither 
any shop nor any man can remain an 
island and be unaware of all of the new 
skills and know-how of the lithographic 


craft. This is the story we propose to tell 


Buys General Offset Printing Co. 
Inc., Phil 


adelphia, whose lines include lighting fix 


Progress Manufacturing Co., 


electronic 
acquired General Offset 
, Springfield, Mass. The 


tures, building material, and 


products, has 


Printing Co., Inc 
parent Companys new SuDSI liary is con 
tinuing Operations under its own name 


personnel changes. Joseph Venti 


with no | 


iS president 





selects 


PARCHTEX:! 


...an Elegant Paper for an Announcement 0f Elegance 


art 
g PARCHTE 
t the - 


he 


PARCHTEX provides t 


oes ¢ 


mers. Try 


at's why s 

X, w 

J preces above and ap 

ta singlke-<x etter 
he press 
PARCHTEX 

velvet-textured look, and 

d bindery 

the new PARCHTEX Pr 

f PARCHTEX 


n Greer 


paper COMPANY + Middletown Ohig — 


CHICAGO «+ BOST 





+ Momtocturers ond Converter: of Stoct Line ond Specsalty Popes 


ON «+ ST. LOUIS « LOS ANGELES 


SORG STOCK LINES 


EATMER EMBOSSEL VER « 
+ 410 TRANSLUCENT » EQUA 


GRANITEX « 


PLATE FINISH - 


EQUATOR INDEX BRISTOL « REGISTER BOND 
TOR LEDGER + SORG'S BLOTTING « TENSALEX 


PARCHTEX 
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Recent Improvements in Duplicate Printing Plates 


terials; the speeding up of stereotype op Regardless of what kind ot plate will be 
the strengthening of plat required by the printer in the months and 
through lamination; the lengthened press ears ahead, the duplicate plat 
ite of nickel and chrome-taced plates is determined to produce such a pl 
the reduction, and 1e cases elimina industry is today leading the way in 
tion, of finishing operations; the great ireas in the production of the new phot 
piates such as Dycril. Man 


iw plants have photoengraving 


gains in color register ot plates; the incor SENSILIVE 
poration of plastics ng 
ber plates and, mo importan he I lepartments and also manufacture offset 
all enthusiasm and desire tor | rr printing plates of all kinds. Some of the 
lupl nventional, powderless-etch 


ress itself 





ind where such am 


ther 
ie n 


L. A. Ireland, West Coast 
Graphic Arts Leader, Dies 


Luts Ir 


Luis A. Ireland 


Nothing tricky about it u 

toning-dves are used in Fox River's 
Improved Arctic White to dull its bightness 
inder different kinds of light 


It’s ‘magical,’ too, how 


flat it lies and how well it runs' 


4 ~, Improved Arctic White — for extra 


customer satisfaction. Ask vour 


Fox River distributor for samples 
fal 
ye 
oe PAPER CORPORATION 
Daft. APPLETON, WISCONSIN ring the early 1930's Mr. Irel 
Annwersary, National Bank, English ‘ up the printing industr 
Anniversary and Fox ' tor National Recovery Administratior 
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ance. Many printers keep an odd lot list of Mead Forms Foreign Subsidiary 


Estimating Trick Saves stock handy for reference. This list should The Mead Corp. has established a for 
( A. (Societe An 


weight, color ig ubsidiary, Mead $ 


On Printer’s Paper Bill re: ener 

p and location. Careful attention in kee} onyme), with headquarters in Zurich, 
pa this list up to date and accurate enabl Switzerland. The new firm for the present 

will engage in sales and licensing activ1 


/ 


Concikdéd [tom Pare 


ou to fill many 
explore possibilities for man 


On days when Jou Me ads {| roducts 


i shects require ) I 
ahead on the press, us ‘ Harry R. Slack IV, will head the toreign 


any call “the seri ties and will 
ifacturing some of 


1CSs than ; 
xdd list stock for making rganization 


scratch pads which a 


med by customers Dealer Moves Chicago Offices 
, graphic arts suj 


And be sure 


them, with a wor 


Roberts & Porter, Inc 
{ equipment distributing firm, has 


ti 0 4140 W 


pilics an 
ved its Chicago opera 


ice It pay 
‘ictoria Ave 


liver the go 








2. heport” from 


NORTHWESTERN 
PHOTOENGRAVING CO. PLATEMAKER 


irtop unit in March. 1959. | CUTS PLATE 


enthusiastic with its 


\dded a 50" x 62 PRINTING 


month | r. Here are some 
omments from the boys in the 
Perfect light distribution over TIME 
re blanket area’ “Its 
ives us valuable floor 
production time 40° (@) 


latemaker we've everhad 
Gives Finest Detail 


temakers are available 
We've Ever Seen! 


Donnelley Sales, Earnings year asin ge 


ire priced substantially less 


Highest in Past 95 Years : ee eo 





Donnelley & Sons ¢ icuum frame units. 





in Old Sa 
n ofthe W 


} gressing On 
Expansiot 


irsaw, Ind has been accelerated, and 
COMPANY, INC. 


, construction began in Chicage 
office building which General Office and Factory: 4110 W. Grand Ave. * Chicago 51 


rporat 


Sales and Service: New York « Los Angeles 


next spring 
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Photo- Lithographers Will Meet in Chicago Oct. 5-8 


anging 


ot lithographic printing on stocks f 
trom light to heavy board 


r, Gov 


Saturday, Oct. 8 


Saturday morning and afternoon 
jiscussion of lithographic product 


lures. No | 


shop where cr 


iong speeches 
aftsmen can 
rt answers. Moder 
ens, Who 1s the 
rict manager tor the 
sion of Michle-Goss Dext 


camera, James J. Farr 





F\ 
N we \ eZ 
For a papee that fit your fob 
and fit your budget, loo... use 
ALPENA MANIFOLD. susstance > (1¢m) 


the light weight paper for many uses 


SAVES ori PENA MANI- 


FOLD 1 


eavier W “ight papers. 


SAVES postage, espe 


papers 


FLETCHER 


ae 


PAPER COMPANY 


Offices: 20 N. WACKER, CHICAGO 6, ILLINOIS 
Mill at ALPENA, MICHIGAN 


| Sole 
enerai ocies 


partment foreman of the Inland-Magill 
Wernsher 
Dethletsen, president, Proc 
Inc.; press, Orto Smith 
Photo-Press, Inc.; ink 
Dama, ink de} 
S. Berlin 


platemaking, Harold ¢ 
Arts, 


pressroom super 


ner Co 
$s Litho 
iendent, Leonard 
artment supe rintendent 

technical, Michael H 
rch director, the Lithograph 


F.M. Truc 


Pre SS 


William H. Walker New 
Ad Manager at Davidson's 


Walker, whos 


scry iS a2c\ 


\ im H 


Blanchard Press to Move to New 
Plant on Long Island in Spring 
Blanchard Press, It New Y 


O00 squar 
me-stor 


OOO squ 
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LTF-PIA Program Includes 
Major Training Sessions 


1 Visual Eco 


nomics programs, carried on jointly by 


Foreman Management an 


Printing Industry of America and the 


Lithograph 


for two major training sessions this fall 


Technical Foundation, call 


A refresher course for foremen who 
have taken previous courses and wish to 
expand their knowledge is dated tor sept 

the Treadway Inn, St. Davids, Pa 
Th nis also open to those who wish 
over-all progran 


c intensive traini 


trainees and taught them to serve as train 
ers to more than 4,000 front-line manage 
ment personnel. 

Further information may be obtained 
from PIA headquarters at 5728 Connecti 
~N.W., Washington 15, D.C 


cut Ave 


Direct Mail Advertising 
Association Meets Oct. 9 


More than 60 winning entries in the 
1960 Direct Mail Leaders Contest con 
the Direct Mail Advertising As 


sociation will be announced at the organ 


jucted by 


ization’s 44rd annual convention which 
will be held Oct. 9-14 at the Americana 
Hotel in Miami Beach, Fla 

The Gol 


the best of ali entries an 


1 Mailbox will be awarded fo 
1 che Henr Hok 
Award will be presented for tl most 
courageous solution of a difficule dire 
mail problem. G. B. McCollum of Reuber 
H. Donnelley Corp. chaired the judges 

Warren Rieders, formerly with Re 
noids & Leynolds, ew Ye 
joined the association's headquarters st 
He has charge « 
shop program, and convention exhibi 
M mbershiy and n 

ities have been assigned to George | 
Parisi, who previously served the Ameri 


rk City, h 


tails, che work 


can Gas Association and the American 


Newspaper Publishers Association 


Fa re —— 


A. E. Giegengack Awarded 
Benjamin Franklin Plaque 


Concluded from page 104) 

1941. His second love is the National 
Scholarship Trust Fund of the Education 
Council of the Graphic Arts Industry. 

Other phases of his activities include 
his career as a banker. He is chairman of 
the board of the First Federal Savings and 
Loan Association, Washington, D.C., and 
a member of the board of directors of 
the Bank of Commerce and Savings, also 
in Washington. He was formerly an ex 
ecutive of the Lanston Monotype Co. and 
lectrographic Corp. He still retains his 
executive position with the Army Times 
Publishing Co. in Washington 

Mr. Giegengack has honorary life mem 
berships in the Printing Industry of Amer 
ica, Inc.; the Graphic A 
Washington, DC 
and Boston Clubs of Printing House 


rts Association of 


and the Washington 


Crattsmen 


Gravure Research to Meet Oct. 25 
Gravure Research, Inc. has set Oct. 2 
dates of its annual members 
meeting at the Statler-Hilton Hotel, New 
York City. Carl M. Metash, 
forecast that an announcement of major 


26 as the 
president, 


significance to gravure will be made at this 


mecting 


EHLERMANN COMBINATION COLLATOR GATHERER 


No down time with top loading and bottom feed. Ehlermann 200 handles 16+ single sheets to 64-page 
signatures, individually or mixed. Operates at speed of 4,000 gathered sets per hour. 


Automatic packer delivery with jogger and offset-stagger. (A variety of conveyor deliveries also avail- 
able). Fully equipped with positive, heavy duty electrical mis-feed detectors, individual double pull 
stop caliper and or double-pack inspector. 


SIZES: 4x6” to 13x18” 


(larger on request ) 


Production-tested and in use in binderies and printing plants throughout the U. S. 


For additional information, prices, demonstrations: 


LLOYD ASSOCIATES (Machinery) LTD.,15 William St., New York 5, N.Y. 


Exclusive distributors, U.S. and Canada 
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Sell 


th iS Glazed, Natural, Gray. All Union—The 


only source for all three clasp styles. 


com late Stocked all sizes to help you 
p fit quick delivery to customer 
ly demand. Ask your paper merchant. 
| n ie Specify Guardian Clasp...order today! 


yee 
ea = 7 


a 


i TTEUELY Yate 


y 


ib voabllers 


—— 


ae FP in. 


spanning is Ww 


UNION ENVELOPE COMPANY | 
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Where to buy 


es N.Y 
\ Smith Paper ( 


ALLENTOWN, PA 
Br 


AUGUSTA, GA 
Dillard Paper ( 
BALTIMORE, MD 
Whitaker Paper 
White Rose Paper 
CINGHAMTON, N.Y 
Bingharmnt pper ( 
SIR SINGHAM, ALA 


‘aper ( 


Strickland Pape 
Whitaker Paper 
BLUEFIELD, W.VA 


Paper y 


—o vA 
f er | 


BUFFALO, N Y 
Frank 

CARL ESTON, w.VA 

CHARLOTTE, N c. 


c BATTANGOGA TENN 


CINC INNATI GHD 


CLEVELAND, onio 


c ol umeus OHIO 


cot BIA $.¢ 


DALLAS, TEX 


DAYTON, onto 
oes MOINES . ‘OWA 
Pr 


Pratt Pat 
DUBUQUE, IOWA 
EVANSVILLE, IND 

McMurtry Martin Paper 
ELMIRA, N.Y 
FORT WAYNE, IND 
FORT WORTH, TeX 

western Paper 
GREENSBORO, N Cc 
ar sper 
GREENVILLE, $ c 

if ard Paper 
HAGERSTOWN, MD 

Antieta sper 


HARRISBURG, PA 
f er trit 


HOUSTON, re 
iv t ’ 


t Pa ‘ a. 


HUNTINGTON, w.VA 


nge & Paper 


INDIANAPOL 1S, IND 


JAC EKSON, MISS 
tral Paper 


JACK SONVILLE, FLA 


Virg : pe 


JAMESTOWN, N Mi 


Kennett rg 
: w. F F 
NV rate Paner 7 


KANSAS Grr, MO 
8 7 & Pr 


Butter Foner’ 


Weber Paper ( 


KNOXVILLE, TENN 
Cincinnat: Cordage & Pas 
Diliard Paper Co 
Southern Paper ¢ 

LITTLE ROCK, ARK. 

Roa h Paper Co 

LOUISVILLE, KY. 

Southeastern Paper ( 

MACON, GA 

Dillard Paper ( 


MEMPHIS, TENN 
Vv i « 


MIAMI, FLA 
Southern Paper 
MONTGOMERY, ALA 


Weaver Paper ( 


New ORLEANS, LA 
A ) 


NASHVILLE, TENN 


ements Paper ( 
NORFOLK, VA 


OMAHA, NEB 
eld Paper 
PHILADELPHIA, PA 
1 W Price ( 
N. Serythe 
Ww x Walter? 


Paper 
Pry Tsounem, PA 


RALEIGH, N.C 
Oitlard Paper 
READING. PA 
Earl ( 
RICHMOND, VA 
Virginie Paper 
ROANOKE, VA 
[ afd Paper 
ROCHESTER, N.Y 
Fine sper a 
sT LOUIS, m0. 
Ber ghar 
Butier Paper 
SHREVEPORT, LA 
t j sna Paper 
New 
SCRANTON, PA 
Megargee Br 


x Walte 


SPRINGFIELD, MO 


ad ng ea Y 
Miller Paper 


TAMPA, FLA. 
raha 
E ¢ Pa er dé 
TOLEDO, OHIO 
Caner Paper 
TROY, N.Y 
roy Paper ¢ 
TULSA, OKLA 
Beene sper ( 
T » Paper ( 
eS 0 c 
k Par Paper 
Virginia Paper ( 
bat oor W.VA 
nstead Paper ( 
WICHITA, KANS 
itler Paper 
hita Par 
WILKES-BARRE, PA 
Genera ipply & F 
Paper &S spe 
H. A. Whiteman 4 
WILLIAMSPORT, PA 
isquehanna Pat 
WILMINGTON, N.C 
Dillard Paper ( 
WINSTON-SALEM, N.C 
Dillard Paper Co 
YORK, PA 


Andrews Paper House of 


UNION ENVELOPE COMPANY 


POINTERS 
for PRINTERS 


RINTER and LITHOGRAPHER pays $5 for each item used in this column 


Cut Register Marks Into Acetate Overlays 
rKS ON ace 


ctat Then, 


rks ARTHUR JACOBS, Nazar¢ 
House, Kansas City, Me 


Clean and Oil Rim of Partially-Used Ink Can 


nt after a can of ink has been partially 
ind the outer 
it on the shel 


led, the 


M 


Eraser Smooths White Spots Caused * Bad Type 


large Sign ae 


a Case 


ihesive 


without a trace | } an I 
RICHARD J. FASTNER, Editor, Cloud Chaser magazine, 
M 


Use Plastic Bottles for Litho Chemicals 
economical handling of liquids on an offset press, 
bottles with spout caps. I have white etch, 


roller wash, and even a press washup solu 


se handy squeeze bottles. They not only save liquids, 
nt the liquids from getting on the hands, an important 
ise Many persons are allergic to these chemicals 


ic bottles come in various sizes and are available at 
houses. —MARTIN E. ODELL, Gospel Trumpet 


How to Make Second Color Set Properly 

When you print a two-color job on a one-color press, the sec 
equently will not set properly over the first ink. This 

be corrected by using either a heatset compound 
rnish and a half ounce each of beeswax and para 
if the second ink. Many ink manufacturers have 
ready-mixed. After it is used, however, neither 
ther ink can be used on the job because the wax 


with it 


Use Collodion to Pick Up Depressed Packing 
To achieve a quick makeready on a damaged area in which 
ng has been pressed down by a crumpled sheet that 
went through the press, brush on some collodion. It fills the de 


nd gives it a hard finish. Furthermore, it takes onl 
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Printing and Allied Trades Directory 
Benn Brothers, Ltd., Bouverie House, 
154 Fleet St. London EC4, England 
$5.88 
This is an extensive director prin 
fete) S34 FOR ing services in the United Kingdom. In 
three sections, it lists printers alphabeti 
THE PRINTER cally, suppliers alphabetically, 
les a buyers’ guide listing suppli 
classification The 
also contains an index to the buyers’ guide, 
a list of suppliers’ trade names, graphic 
irts Organizations, and miscellaneous in 
tormation such as trade customs, pa] 
The Inland and American Printer and Lithographer maintains a Book Department. A Book List moy 


be obtained by writing the mogazine, 79 W. Monroe St., Chicago 3. When so noted, books reviewed 
here may be obtained by sending money order or check with order. Price includes 35¢ for handling charge 


Ready to Go Layouts 
Multi-Ad Services 
Penrose Annual 
By ALLAN DELAFONS ( Hastings 


51 I o., 


Employee Publications 


By WILLIAM C. HALLEY (( 
Book divi n, 56th & Ches 


Pocket Encyclopedia of Paper 
And Graphic Arts Terms 
Thomas Printing & Publish 


Wis. $1 





Reproductions Reference Guide 


ODR Reproductions R 


Ty 


for the party 


whether or not that s goo 
just say we think it creates minimum 1 
informats 


resent 


samples 

lication stories he selected 

for specimens, and his own material on 

hnical aspects of how to make house organs alive and inter 

processes. It has esting, lead us to believe he is not actually 
half as blatant a propagandist as the early pages A compact reference work of graphic arts terms 


of the book indicate is offered by Thomas Printing & Publishing Co 
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I 4/7 1 You can “‘bite”’ off a wider range of jobs—and run them more profitably 
MI } —on a Harris 23 x 29”’ single color. Its high productivity, plus low oper- 
_M "9 ating costs, keep your profits healthy on each and every job. It features 

S74} HEALTH) fast set-up and getaway, as well as easy, trouble-free operation. It handles 
Ore “ats 84x ||’ bleed work, six up, with speeds of 8,000 iph. Simplified center 
separation, pull or push guides, feed rolls and the Harris multi-roll inker 


¢ | r 7 r r 
k | ER) DA) design, plus many other “‘big press’’ features, are reasons why a man does 


his best work on a Harris. Write for the new Harris Model 129 booklet. 








pub HARRIS-SEYBOLD COMPANY 


INTERTYPE 


A Division of Harris-Intertype Corporation 


Site 84510 East 71st Street, Cleveland S, Ohio 








20—count ’em—20 big 


reasons why 


leading lithographers choose famous 


3M Type “R” Photo Offset Plates for 
3 out of 4 jobs! Why don’t you, too? 


Easier handling because of lighter weight . . . supe- 


rior registration because of ‘“‘zero’’ stretch... 
cleaner runs because oxidation has no adverse 


effect .. . safer to use because they can be run 
without bichromate . . . longer shelf life . . . no dark- 
room needed...nodarkreaction...nocontinuing re- 
action... constant exposure time. ..nogumming for 
shutdowns . . . may be stored indefinitely . . . not 


affected by heat and humidity .. . perfect dots... 
better solids from less water... easier desensitiza- 
tion, residual coating is not trapped .. . less ink 
and water used... truercolor fidelity... no shop coat- 
ing ...no variables and inconsistencies .. . you 
Save time and money. All 

PRINTING 
big reasons why you will 3m aa PRODUCTS 
like these famous plates! em =«CDIVISION 








LITERATURE 


Those interested in literature described are asked 
to write direct to the company listed in the item 
New Literature copy must reach the editor by the 
15th of the month preceding magazine's issue dote 


Westvaco Inspirations 214 


112 Arlington St., Newark 2, N.J. The 


TransferMate exposes film and paper up 


1 is designed to meet 


to 14x18 inches anc 
photography needs of Ekta 


natrix-transfer 


the first-stey 
lith, Gevacopy, and other 


ro s 
processes 


1-T-E Bulletin 

A bulletin deseril , its redesigned 
ine of 4160-v., me 
cen published | the I-T-E Circuit 
Breaker Co., 1900 Hamilton St., Phila 
lelphia 30. The two-color, 20-page bulle- 
lete line 


| switt hee ar has 


tin gives information on the comy 
{ outdoor equipment, which 


OOO amt 


A tour-page 
the Mach I 


velopes. A section on product information 
also includes advice on special watermark. 
ing, and specialty and technical papers 
Alpena Manifold Paper 

A broadside, printed in two colors on 
)* Alpena Manifold 
the Fletcher Pain, ( 0., 


, has been issued by 


20 N. Wacker 


Cover and inside spread of a four-page, french 
fold broadside issued by Fletcher Paper. It is 


printed in two colors on 9* Alpena Manifold 


Drive, Chicago 6. The broadside demon 
strates the use of duotone halftones, fine- 
line forms, type, solid colors, and tints 
The 


ce lors 


paper is available in white and six 


Cardogram Systems Booklet 
available for 
control, is 


Cardogram, a new devi 


Graphdex systems of visual 


Your 3M lithographic supply dealer 
has the complete performance story! 


It's one thing to read the words in an adver- 
it's another to see these words in 
action right in your own shop. Those words on 
for instance. There are 
some pretty strong claims in those words. We 
ask you to believe what we say about 3M 
‘R'’ Photo Offset Plates. But you 


tisement... 


the opposite page, 


Brand Type ‘ 
don't have to. 


PRINTING PRODUCTS DIVISION % 


Actually, we’d much rather you wouldn't 
take our word for how good, how consistent, 
how dependable these plates are. We'd much 
rather you would get in touch with your nearby 
3M lithographic supply dealer and ask him to 
come over and prove our words. We're con- 
fident he can do it to your satisfaction. Call 


him now. Or mail the coupon. 


NAME 
TITLE 
COMPANY 
ADDRESS 


CITY 


MINNESOTA MINING AND 

MANUFACTURING COMPANY 

Dept.PBK-90, St. Paul 6, Minnesota 

Will you please arrange for a demonstration of 3M 
Brand Type ‘‘R"’ Plates in my own shop. 


ZONE STATE _—— 


penne oe AND |\JAnuractuRING COMPANY Gry 


_WHERE RESEARCH IS THE KEY TO TOMORROW 


UL 6, MINN 





booklet issued by the 
Park Ave. S., New 
n is the operative 
consists of an in- 

be removed from its 
nformation has been 
tamped on it. Com 
ie, Cardogram is said 

f : 


tor special in 


te need 


cross references to other 


How to Prepare Artwork 
For Letterpress—For Lithography 
The Kimberly-Clark (¢ rp., Neenah 


sranies 


we LrapnNnic arts 


oklet, “How t 


lark’s new booklet is designed to help 
ond printer translate art 


3¢ to finol printed result 


Harris Offset Press Booklet 


t orving + 


ess pages to describe feeding, register, 
dampening, inking, printing, and delivery 
teatures. Also included are specifications 


and floor plan diagrams 


The guide gives information on the self-adhesive 


papers, films, and foils produced by Fasson 
Fasson Reference Guide 


A new self-adhesive gu 


adhesive 

Fasson 
selt-adhesive 
sheet sizes available, 
backing sheets, 


Fasson self 


Upco Hand-Cut Films 
The Ulano 
Dean St., Brook! 


Products 


Magnetic Ink Printer 


Spot Carbon Pri 


Bourges Colortone Sheets 
A booklet di 
rtone Sheets 
from the Bourges C 
Ave., New York 11 
let, “Bourges, the nic Ce 
Uses, ywws how the 


the principles of the B« 


lor Sheets of 
sheets work 


Irges coior 


Mobile Printing Papers 


Finger 
Mobile printing pay 

tures of a swatch booklet pr 
Hollingsworth & Whitne 


Chester, Pa 


livision 


Scott Paper Co., Sampl 


Mobile Vellum, Index, Ivory Tag, White 


Tag, and Cream Postcard with descrip 


sizes, and weights of each 


attached by 


t1oms, StOCK 
grade are grommets in the 
booklet which, when unfolded, segregates 
the five paper grades. Folding the booklet 


Mobile 


1x91 


Printing Papers,’ makes it a 


inch pocket-size reference 


Roll-Handling Equipment Catalog 


An 82-page catalog illustrating and 


Atlantic Cover Papers 
A sample bool t At 


Apeco Lith Booklet 
The American Ph 


Sel-Rex Technical Data Sheet 
An strated data Net T m 
Nutley, N.J.. sh 


i nzS 


t tees 


Challenge Lever Paper Cutters 


Descriptive information on Challenge 


ever paper cutters used by duplicating 


erations, letter shops, schools, and small 


printing plants has been incorporated in 
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a product bulletin, Publication F-667, by 


the Challenge Machinery Co. of Grand 
Haven, Mich. Cutters with sheet-cutting 
capacities of from 19%, inches to 30! 

inches are included in the bulletin, as well 


a. FM puts more profit 


Park South Directory 
The Park South Publishing Co., 444 
Park Avenue 8S, New York 16, has pre ad - 
pare 1a 160 pare directory of larec com in) Sma Jo S 
panies together with their printing buyers 
in the New York area. About 1,700 firms 
ire listed, including their telephone num ; 
re ae eslabiass tues ihe On small jobs and short runs, hand 
wT al ; ‘ ‘) , ; eee » (eer oi 
irchase folding takes too much time. Yet the 
t Perf Chere cost of using a big folding machine 
amp Performance Char 
The Natural Lighting Corp., Burbank 
li ffer rformance chart for , 
lif., has offered a performance char : Pitney-Bowes FM folding machine 


wosted with ColorTran converters 


may be out of line with the job. 


can solve all your small job folding 
problems, shave your costs and widen 
profit margin. 

The KM Cali be set mn no time at all. 


by merely turning a knob. Exclusive 


Air Pumps 


Price List . Dial-A-Fold assures exact folds. 


hE at we jee fore . : . Fully automatic, the FM makes 
i eight basic folds, at speeds up to 19,000 

an hour. It will double fold 10,000 

letter sheets an hour. Handles standard 

stocks, up to 11 by 24 inches 


And it can be set up and 
Non-Offset Spray Booklet 


t-pag mow ie 


used by anybody 


Often the FM can 

fold a job in less 

time than vou need 

to set up a standard 

folding machine. And 

A Word and Picture Tour ’ . it helps you finish and 
Through Warwick Typographers ; - : deliver short runs without 
crip ‘s a i ie re oe Se delay, or waiting for time on your 


big folder. 


Printed by letterpress on Lusterkote stock, Wor 
For a free demonstration, call any 


wick Typographers picture book of its St. Louis 


Pitney-Bowes office. Or send coupon 


helow for free illustrated booklet. 


plant shows the various departments and services 


ey ee ae 


Pitney-Bowes, IN« 
$208 Crosby Street 
Stamford. Conn 


Pitney -Bowes 
Send free literature on Folding 


| 

| 

| 
FOLDERS & INSERTERS : Machines 

| 

| 

| 


Nan 
Mad 


in the Add ( 


Ltn cninreeninenaerenmannemmnscenetl 
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a picture book of its St. Louis plant. The 

/ booklet, “A Word and Picture Tour 
Through Warwick Typographers in St 

/ Louis,” shows the various departments and 
services with candid type photography « 

portray a typical work day. The booklet 


t 


age ; 
is printed by letterpress on Lusterkor 


/ 
iA / = 
OSG Ce Sor - 0 m  sév sapere nt — se 


A new color book has been 


the Sinclair ar 


the most outstanding 


AUTOMATIC SLOT PERFORATOR 
avenue today! 


Thymotrol Speed Variator 


Intormation and data or 


Bausch & Lomb Magnifiers Catalog 
Bausch & I uty, Is R 


Business Paper Selector Chart 
A new Business Pa er Sciector 


The NEW ROSBACK JET ‘20’ Slot The new paper selector chart gives end-use rec 
Rotary Perforator has many firsts in the field. ommendations of paper for office duplicating use 
First fully Automatic Small Air Wheel Suction 


k t-20 
meehent Se Feed Perforator. 


Shipped Completely 


Assembled. : = - 
Production Speed on ful! size 20” sheet 


~ grb ron rw up to 12,000 per hour. Up to 20,000 per hour on 
heals "smaller sheets. Production speed up to 7,000 on 
Strike Perforating. 


tor 


Indicator Light wil! light when pile reaches 
proper operating level. 


All Operator Controls are within easy 
reach of Operator on one side of Machine. Ma- 
chine can be placed against wall to save space. 


F.P. ROSBACK CoO. 


05006K | Benton Harbor, Michigan 
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VERTICAL 
IN AN 
OFFSET 
PLANT ? 


Of Course! 


Profit minded lithographers 
know the Miehle Vertical 
enables them to offer many 
more business-building 


customer services such as 


Imprinting 
Envelopes 
Numbering 
Perforating 
Ad Reprints 


Inquire about the Improved 
Miehle V-50 Vertical—it's 
the basic job letterpress for 
every plant. 

Size 14 x 20. Speed 5000 


mho 
48 
THE MIEHLE COMPANY 


Division of Mienie-Goss-Oexter, inc 
Chicago BG, Illinois 


THINK VERTICALLY! 


CaUNg Processess has been introduced by 
the Kimberly-Clark Corp., Neenah, Wis 

The selector chart, printed on K-C's 
Texoprint plastic coated and impregnated 
printing paper, gives information on pa 
pers for typewriters, spirit duplicators, 


stencil duplicators, and offset duplicators 


Goodkin Vertical 18-Inch Camera 

I he redesigned Ve rtical S-inch cam 
‘labl, 
M. P.G {kin Co., 112 Arline 
NarK N ] The amet 


tescribed in literature iva 


Promenade Card Album 


Nr Ir 


Planning Your Graphic Arts Shop 
(OK { } nins r Gt il n 
M 
1} 


Kenro Graphics Catalog 
Kener Graph Ir 


N.].. has 


Kodak has been br k 
Nebitype Machine Brochure 
A tour age illustrat i 


" brochure on 
its new Nebityy fypccasting machine has 
been published by the Lanston M notype 
Co., Division of Lanston Indi 
P.O Box 41°608,G Street Bel Ww Erie, Phil 
adelphia 34. Also shown are three of the 


ed on the Nebi 


pu 


eight composing sticks 


type typecasting machine 


IStrics, Inc ’ 


Many 
Offset Plants 
Operate 


MIEHLE VERTICALS 
Here area 
few 


VULCAN PRINTING & LITHO 
Birmingham, Ala. 


ARKANSAS PRINTING & LITHO 
Little Rock, Ark 


GENERAL PRINTING & LITHO 
Los Angeles, Cal 

VAUGHN PRINTING & LITHO 
Santa Monica, Cal 

DOYLE PRINTING & OFFSET 
Washington, D. C 

COURIER JOURNAL LITHO 
Atlanta, Georgia 

VAN CLIEF LITHO CO 

Chicago, Ill 

AMERICAN LITHO & PRINTING 
Des Moines, la 

COMMERCIAL LITHO CO 
Louisville, Ky f 
SARATOGA PRINTING & LITHO 
Baltimore, Md 

WINTHROP PRINTING & OFFSET 
S. Boston, Mass 

WHEELOCK OFFSET CO 
Worcester, Mass 

M. ANGELO PRINTING & LITHO 
Boonville, Mo 

RALPH PRINTING & LITHO CO 
(OTiit- lat: a Ce) 

AMSTERDAM PRINTING & LITHO 
Amsterdam, N. Y 

MUTUAL LITHOGRAPHERS CORP 
New York, N. Y 

STROBRIDGE LITHO CO 
Otlarellilat- tim @lalie) 

MORGAN LITHO CO 

Cleveland, Ohio 

MARTIN PRINTING & LITHO CO 
Greenville, S. C. 

ALLEN PRINTING & LITHO 

Ft. Worth, Texas 

MORTON LITHO & PRINTING CO 
San Antonio, Texas 


OGDEN LITHOGRAPHING CO 
Olere( am Ohe- 1a 





This Cyclomatic Baler, in- 
stalled in the Owens-Illinois 
Paper Products Division, Chi- 
cago, is completely auto- 
matic. It is fed by the Cyclo- 
matic Pneumatic Conveying 
System which picks up scrap 
from the entire plant. A 
Cyclomatic Hogger, not 
shown, reduces the larger 
pieces of scrap to a size 
suitable for air conveying 
and efficient baling 











PAT APPUED § 


One of many Cyclomatic pick-up 
Owens-Illinois 
Paper Division Plant 
Scrap is quickly and automati- 
cally conveyed to the Cyclomatic 
Baler at a rate of 100 pounds 
per minute through each pick-up 
station. 


stations in the 


Products 


TE 


High Density Baling 
with 


BALEMASTER EQUIPMENT! 


PAT APPUED FOR 


y If you have a pneumatic-conveying 
system now all you need is CYCLO- 
MATIC® BALING EQUIPMENT .. 
specifically designed to provide you with 
a modern efficient baling system with 
plenty of reserve power to meet all your 
requirements. 


| If you do not use pneumatic-convey- 
ing or if your present system is not ade- 
quate to properly prepare materials for 
automatic baling, Balemaster can design 
and furnish a modern, efficient pneu- 
matic-conveying system for your plant 
. or Balemaster can design and install 
the complete Cyclomatic System for 


automatically handling and baling scrap. 


y The Cyclomatic System is completely 
automatic—no manual handling of scrap 


from the point of generation to the fin- 
ished bale. 


For the one company that designs, engi- 
neers, manufactures and can install a 
complete integrated system for your needs 
— depend on Balemaster. 


CYCLOMATIC Means Automatic Scrap 
Material Handling and Baling. 


Write today for full information 


\ 


/ 
nt 


tas! Com ace 














mal mene (OO 


™ 


DIVISION OF 


EAST CHICAGO MACHINE TOOL CORPORATION 
4801 Railroad Ave. « East Chicago, Indiana + Phone: EXport 7-7470 


PEOPLE 
IN THE NEWS 


Devoted to timely items concerning men associ- 
sted with the graphic arts industry. Copy must 
reach editor by 15th of month preceding issue dote 


RICHARD H. WEERTS and RICHARD 
D. WILLEY have joined the Western sales 
ype Metal Co 


Weerts’ territory CONSISTS « 


staft of the Imperial T 
cago. Mr f Tiki 
nos, Working as an assistant to WILL! 

J. PRENTICE. Mr. Willey will cov 
Ohio, Indiana, and W 
Kentucky area. DOUGH WILSON has | 


Southern 


appointed to the company’s Eastern 


Philadelphia ar 


Pacific Coast vice 


PI 
ver the 


EGAN 


statt and will c 
WILLIAM ] 
t the General Printing Ink 


Sun Chemical Corp., New 


president « 
ot th 
York Ci 


vision 
vy, was honored tor his 50 irs 
incheon held 


Western 


ich were previou hes 
AN T. BEARDSLEY who has ¢ 
GEORGE D. WILLIAMS has 


Press, In H ittsvili Md 


formerly was associated wit 


can Greetings Cory; ( leveland 


JAMES W. HURLBUT has 


fered to the parts service department of 
the Goss Cu a division of Michle-Goss 
Dexter, I hicago. He will handle 1 


newal parts requests from Goss cu 

VicTOR M. SALTER has been ; 
issistant manager 
icts in the Photo 5 et 
FE. J. du Pont de Nemours & Wil 
mington, Del. He succeeds DR. WILLIAM 
H. VINTON who has been tr 


instfer if 
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the company's internauonal department 
as a member of the patent and licensing 
secuon. DAVID P. HURLEY, formerly the 
photo products field sales manager in the 
New York district, succeeds Mr. Salter as 
issistant Manager for engineering repro 
luction products 
URAL FISHER, formerly superintendent 
the Jenson Printing Co., Minneapolis, 
oimed the Nielson Lithographic Co., 
Mncinnati, as superintendent 
G VENEMAN, vice-president and di 
ctor ot sales for the Nekoosa-Edwards 
Port Edwards, Wis., has been 
hairman of the Sulphite Bond 
the Writing Pay er Manutactur 
anon. He also was elected a vice 
t the association, succeeding H 
Champion ‘ Fibre 
1 recent 
JAMES R. MONTGOMERY 
infted western statcs salcs 


the Manz Cor 


associate 


RAY HIRLES has 
manager of the 
rk Maintenance ¢ 


Chiries wall be 


eee New AO Magnetic Inkscope 


GsALLAGHER have 
helps eliminate any guesswork on 
{ Manutacturin s 
Fogg seg all MICR jobs 
the M Atlanta 
MY Wilh Inciuas ore Give vour production g ip th precise method ¢ 
na Miss SSi} I 
nnessec Mr rice terri contre 
Magnet pe makes it possible to check and maintain critical 


Character Recognition 


ill on the press. All these variables can be 
skew, spacing, alignment, uni- 


nt and back, character dimension. 


FIXED RETICLE tic Inkscope assures greater visual accuracy 
with either production nspection reticle permanently fixed in the 
instrument eyepic "ou posimon the | -d material. The 

never any danger of ink pick-up, redeposition or smudging to deviate 


from the accu rach inspection, 


Further information 1s yours for the asking 


Write or use handy coupon 
i 


Dr. Carl E. Noble, manager of consumer market 


planning ond reseorch for the Kimberly-Clark Please forward full information on the New 


a |) Optical © s8sinerinc rire 


Have my AO Sales Representative call 
groved silver bowl from Harold W. Kentner, di T= Y 
rector of extended services, Rochester Institute AY) Company Name 
of Technology, Rochester, N.Y., in recognition of ereacen j . Address 
his selection as winner of the 1960 annual award WESTRUMENT DIVISION, BUFFALO 15, NEW YORK City i State 


for his ‘outstanding contributions in statistical sie iii i i i es gi i ie sai i i ie tach ein: Ac as ek: seal ile ines amc eke mas 


quality control for the graphic arts industries IN CANADA write — American Optical Company Canada Ltd., Box 40, Terminal A, Toronto, Ontario 
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~ a 


SMALL FRYE 


YOU MEAN TH 
WERE SUPPOSE 





Frye One-Time carbon papers 


the forms printer are ready 


fe n—Roll, Pro 


for FAS 


+ 
essed, Sp Flat Sheet 


an 


For the Best Business Impressic 


Always Specify FRYE 








CARBON FORMS 


Senitce 


YOU PRINT THEM... 
WE'LL FINISH THEM 


WE ARE NOT PRINTERS! We are in- 
terested only in handling the finishing 
operations of your one-time carbon forms, 
AFTER they leave your press. We have, 
at your service, the finest collating & 
tipping equipment in the industry, both 
fully automatic and semi-automatic, which 
insure a beautifully finished form, always. 
May we have the privilege of serving you 
soon? You can be sure sour accounts will 
be held in the strictest confidence 


* NCR FORMS * IBM CARD COLLATING 
* STATEMENTS* ROTARY SECTIONS 

* PAYROLL CHECKS 

* TIPPING OF ANY NATURE 


SERVICES 
Perforating ¢ Flot Sheer 
Collating & Gothering 
Tipping * Pickup & 
Punching Delivery 
Proper Corbo 
Poper 
Cutting & 
Trimming * Skids 
Padding Accommodated 


* Prompt Service 
* Fair Prices 


We'll be glod to give on estimate on 
your next job. Just coll or write 
There's no obligation, of course 
ASK FOR RAY PAVLIK 
WRITE FOR OUR 
DESCRIPTIVE BROCHURE 


\=Form HOUSE, inc. 


One minute from Chicago 
5200 W. 26th St., Cicero 50, III 
Olympic 2-9232 


South Carolina, and the eastern section ot 
Tennessee, with headquarters at the 3M 
ofhce in High Point, N.C. With head 
quarters in the Philadelphia othce of 4M, 
Mr. Gallagher will handle sales in asso 
ciation with John Attaway in 
Pennsylvania, parts of New Jersey, Dela 


eastern 


ware, and Maryland 

Louis F. FALLON has been appointed 
a special representative of the Nolan 
Rome, N.Y. Mr. Fallon, tormerly 


vice-president and sales 


Corp., 
manager of the 
graphic arts Wiretyer 
Corp., will cover the New England, New 


York, and New Jersey territory 


division of the 


Frank Hoffmann Louis F. Fallon 


HARVEY GUSTAFS 


Was actif 


Dr. TAMES W 


L. M. Gossett 


L. M 
COOK 


have been 


GOSSETT and 


Stanton R. Cook 


STANTON R 


appointed production 


livers 


manager and assistant production man 


! 
Civery 


ager, rc 


Mr Cx SSCTC, ASSOCI 


for over i ars 
Mr. ¢ 
staff in 


WILLIAM I 


I aN 4 
Mass 


Tribun 
Tribur 


formerly was assistant 


of the Chica 


ited with the 


OK 
as a produ 


GUNDLACH has! 


L N. GREICO has 


ROBERT A. BI 


I 


Can 


ALUNE}I 


BOSQUE 
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New York City Community College as an 
advertising production instructor, with the 
Grey Advertising Co. as senior production 
supervisor, and with Look magazine as as 
sistant to the production manager 
GEORGE APPUNN has been appointed 
idvertising manager of Fasson Products, 
i division of Avery Adhesive 
Painesville, Ohio. Mr. Appunn form 
for ( 


Products, 
Ine 


was an net CXcculive are 


ACCOU 


Liggett Advertising, Inc., Cleveland 


James E. Johnson George Appunn 


JAMES FE. JOHNSON has t 


ft the Tenak 


sident ¢ 

form 

thi 
representative 
KUBILI ’ 
Book Pr 
Mr. Kul 


rvi 
ALTER > 8 


' r} 
n 


tr 1) f 
‘ 


EDWARD ROSENBLUM ha 
Iypographers, Ir Hack 


ti 


the dual winners of Harris 


Yeor cc 


Mexico bound are 


Seybold’s first “Salesman of the ntest 
n a dead heat were Abert E. Fursten 
Brendan P. O'Donnell 


Horris Seyt 


nishing 


berg (left) and right 


th soles representatives o'd's 
metropolitan New 


Furstenberg and O Donnell d ring 


York district. Sh with 


wn 


Messrs the 


presentation of the award an all expense paid 


tour of Mexico—is Kenneth No'an, New York dis 


trict manager for Harris Seybold n of 


Corp The year-long contest 


Harris-Intertype 


closed at the end of the firm's fiscal year, June 30 


SPECIALIZED EQUIPMENT BY PIERCE BRINGS YOU 
SPECIAL PROFITS For Business Forms 


SETMASTER 


For high speed pro 
duction of carbon 
interleaved and car 
bon less business 
Automatic 
carbon One 
SETMASTER — 


does the 


forms 


feed 


work of 4 to 
6 hand-fed 
Tipping Machines 


Unmatched versatility 


TIPMASTER 


All 
ELECTRIC 
GLUE 
TIPPER 


Compact: The perfect answer to your tipping 
pro 


Many 


needs. All styles of interleaved forms 


Juced on this handy nexpensive unit 


other uses. Increased speed means top profits 


PERFORATE—SCORE—SLIT WITH 


PERF-A-MATIC 


Rapid setup—Auto- 
matic feed—Constant 
control at highest 
speeds. MOST PRAC- 
TICAL ROTARY PER- 
FORATOR MADE. 
Pays for itself time 
and time again. 


Portable! PRESS 
WASHUP FOR VERTICALS 


Fits all Miehle and Ho!mes 
Cuts down-time, in 
life 


models 


creases roller Slip-on 
take it where you 


One 


verticals 


design 


need it unit serves 


all your Cleans 


< thoroughly, quickly 


only $49.50 FOB San Mateo, Collif 


Shouldn't you find out whet these units can do for you? Ask us, please! 


PIERCE SPECIALIZED EQUIPMENT COMPANY 


348 Peninsular Avenve 


San Mateo, California 


Phone: Diamond 3-2744 





praisals for graphic arts 


of copy 


Book Department 


79 W. Monroe St. 





DOLLAR-HOUR ESTIMATING SYSTEM 


By Fred W. Hoch 
$25.35 


Includes the following which may also be purchased separately 


Standard Production and Dollar-Hour Values for Printers. $5.35. 
Perpetual estimating guide providing data on average production for 
all operations together with variable hour rates. Provision is made 
in each toble to fill in the operation cost at the plant hour rate. 


Dollar-Hour Calculator. $15.35. Wheel-type calculator answers at 
least 25 kinds of problems encountered by the cost accountant or 
estimator. Fastest method known for estimating cost, production ap- 


Quick Count Copy Character Tabulator. $5.35. A transparent lami- 
nated sheet divided into squares. When upper left corner of tabulator 
is laid on upper left corner of typewritten copy, total number of 
characters in copy is shown on the tabulator at lower right corner 


Send your check or money order to 


The Inland and American 
PRINTER and LITHOGRAPHER 


Chicago 3, Ill. 











2 4 


HARRISON D. BERGIN r 


« 


Richard W. Dando 


CHARD W DANDO has been 


1 Vice 


( 


+ rh 


have t 


us headg 


will assist JAMES HERTSCH 


ager, in Supervising the 


pany's line 
Sam'] IRVEN F. BELIVEAL 


lier of the 


izo. Mr. Bergin will cover controller of t Su 


csid 


aia l N.Y 


JAMES | 


ong Island Cit 
appointed 


1ustfia 


ERVIN F. BICKLEY, JR. has 


infed k2encral Manag 


eh ‘ 


The comy 
McKENNY 


ntainer Cor 


Bickle “ 
New Yi rk 4 
CHARLES J] 


larfters in 


BRI AW 


nted assistant merchant 


t Fass« 


Harrison D. Bergin 


gecenerai man nanaget 


associated with tt 


c 


n Products, Paine 


A.M. FAIRBROTHER h 


tr 


WILLIS KIRKPATRICK has 


tad ¢t fing An 
C AcTINg vis 


IS Capacitics 


NORMAN ZIMMERMAN 


Saics Manat 


Here’s an easy way to get up to 15%... 
and more . . . additional running time from your large 
presses. If you're like most good printers, your press- 
men devote at least 15% of every hour for washing up 
plates. They’re washing off paper, lint, dirt and offset 
spray that causes hickies, freckles and other unde- 


sirable spotting on quality printing. Equipping your 


merman, f 


& Sons 


New Haven, Conn 
rmerly 


the vic 


charge of publication sales tor 
. Rockville, Md 
juarters in New York Cit 


FRANK BAKER recentl 


I ithograph Co 
his head 

uperintendent 
ment of 


Mi nie 


the Goss 


Goss-Dextet C hicage 
ciated wi pany tor 24 


all national Baker's 


Frank Boker 


MARK | 
Gsra 


presses with Doyle Paper Cleaners keeps your paper 
stock and plates clean as a whistle. Sucks off all offset 
spray, paper dust and other loose material. As a result 
your press running time soars to new highs. Doyle 
Cleaners are used in many leading plants. They should 
be in yours, too. Write today for full details giving us 
your large press specifications. 


FOR SHEET FED AND WEB FED LETTERPRESS, OFFSET,GRAVURE AND FLEXOGRAPHIC PRESSES 
Quality Control Equipment for the Printing Industry for 45 Years 
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1220 West Sixth Street « 


Cleveland 13, Ohio 


Telephone: CHerry 1-5924 


cat 


s 


Was aj }™ if 


Assi 
Mr 
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NEW MINIATURE 


NUMBERS 
CHECKS and 
DOCUMENTS 


The New Wetter Miniature measures 
only *s (45 points) wide! It’s ideal 
for numbering those jobs where form 
space is at a premium... like the 

new checks and documents imprinted 
with electronically read codes that are 
coming into wider and wider use. 


The rugged Wetter Miniature was 
specifically designed for continuous high 
volume production. Its one-piece 

solid steel frame and “T” slotted bottom 
plate were engineered to withstand 

the steady hammering of high press 
speeds... to give continuing accuracy 
and clean, sharp impressions of 

every number, every time...for years! 


Write for your data sheet on the new 
Wetter Miniature. 


WEIllER NUMBERING MACHINE CO. 
ATLANTIC AVENUE & LOGAN STREET - 
ONLY UNION MADE NUMBERING MACHINE IN U.S. A 


BROOKLYN 8, N.Y. 


Use these selling aids 
to spark interest, 
boost sales. 


The Booklet explains the unique benefits 
of what you’re selling. Distribute it. 
The Emblem \ets buyers know your papers 


are made with cotton fiber. Display it. 


BETttEer 


BETTER PAPERS 
ARE MADE WITH me" 
COTTON FIBER PAPERS 


Cotton Fiber Paper Manufacturers 
122 East 42nd Street, New York 17, N.Y 


LOOK FOR “COTTON” OR "RAG" IN THE WATERMARK OR LABEL 
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JUSTRITE Factories 


NORTHERN STATES ENVELOPE CO. 


300 East Four Street « Saint Pau Minnesota 


JUSTRITE ENVELOPE MFG. CO., INC. 


523 Stewart Avenue. SW . Atlanta, Georgia 


NATIONAL JUSTRITE ENVELOPE CO. 


2220 West Beaver Street ¢ Jacksonville, Florida 


YOU GAIN 


because these leaders furnish 


GAST *.: AIR PUMPS 


lar performance ana 


satisfaction, here's a wise choice 


Addressograph-Multigraph © American Type Founders © Paul 
Anderson Mfg @ Banthin Engineering © Bar-Plate ¢ Russell 
Ernest Boum @ R W. Borrowdale © WA Brown Mfg ¢ Chandler 
& Price @ Clyde Woodworking © Colwell Litho Products ¢ Con 
solidated International ¢ A B Dick @ Ditto © Douthitt © Joseph 
Gelb © General Research © Hamilton Manufacturing © Harris 
Seybold ¢ Lanston Monotype © M and M Research © Macey 
© John McAdams & Sons © J. Curry Mendes © Merganthaler ¢ 
Midland Manufacturing © Miller Trojan @ NuArc © Repro 
Graphic @ Robertson Photo-Mechanix @ FP Rosbock @ Ruther 
ford Machinery © Southworth Machine @ Stanford Engineering 


© Vandercook & Sons © Vari-Typer @¢ Western Gear 








New “MIRACLE” GOLDMINES 
revolutionize bindery profit 


36x48" 39x52" 44x58" 


The 172x222 AUTOMATIC 
... only °736! 


The New “ROBOT” 


that does everything... 1 6-page 








$ rt. an. and/or 8 parallel folds... 


ete. 1x5" to 20526" 


Obsolescence is Cancerous 
Will cooperate with token initial 
and 10 months (simple old- 


fashioned 6% interest ) 


Do telephone me (collect). ..LO 8-4470 


RUSSELL ERNEST BAUM, inc. 
1540 WOOD ST., PHILA. 2, PA 
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| These famous shafts 
see ROBERTS tops | mean easier roll handling, 
IN TYPOGRAPHIC NUMBERING faster, at lower cost! 


MACHINES SINCE 1889 


The Roberts FB 
high speed rotory 
convex heod 


PNEUMATIC SHAFTS 


for all roll winding, 
and unwind equipment 


Light, strong, easy-to-use 

for fast set-ups. Positive 

uniform, non-slip grip 

No damage to cores or 

Write or call Roberts Numbering Machine Division material. Collapsible, instant 

Heller Roberts Manufacturing Corporation, 700 Jamaica 

Avenve, Brooklyn 8, N.Y. Telephone Midway 7-4600 release! A complete line, 
custom-fitted to any need, 

any length, any diameter, 

for any size rolls. 


LEAF-TYPE 
LITH-KEM-KO | SPECIAL SHAFTS 


PAPER, 
PAPERBOARD, 
PLASTIC FILMS, 
METALS, FOILS, 
LAMINATES, 
TEXTILES, 
RUBBER 














want the best fountain solu 


f them want IMPERIAL It’s un Sold exclusively by 


' 
l r aluminum; keeps the water 
m; keeps the plate desensitized 7 4X 
lorm and t's economical too 
es up to 256 gallons of solution by : ; 
: ; ite for literature 
Ain Sa Write fo 


you Il discove 
been for year: 


CAMERON MACHINE COMPANY 


LITHO CHEMICAL & SUPPLY CO. Canada ameron Machine f Canada 
46 Harriet Place, Lynbrook. t. 1 NY 14 Strachan Ave Toront ntar 


France 


5 Rue de Prony 
oe 
me 


Brazil 


ome 


Ne 


FOR COMPLETE INFORMATION. MAIL COUPON 








| | f | ( 
C a S S e EQUIPMENT & SUPPLIES FOR SALE(Cont.) 


The tlestlend A 
ae “ITEMS OF ECONOMY” 


j 
Models 221 d 241 David Ott 
PRINTER and 1 l] y Ars ete 22} co 241, Benin Otten 

17'2 x 2242 LTG H Off 
LITHOGRAPHER Miller Major single on ten aaromes 


—can be seen operating in Chicago 


* 
Bar Plate Micro Perfect Step and Repeat 
machine demonstrator at 10% discount 
Dealers for RADEN C Step and Repeot process 
Complete line of cameras, plate-making 


nd dark room equipment 





Write * 1 complete sting of our New 
Used Offset and Letterpress Equipment 
; I\WAbash 2-2775 
7A. ECONOMY PRINTERS 
4 PRODUCTS CO. 
609 So. Loa Salle St., Chicago 5, Ii 














RATES: Ordinary classified, $1.50 a line per BUSINESS OPPORTUNITIES WANTED 

insertion (figure 38 characters per line); mini- WANTED TO PLRCHASE LINOTYPE, LUDLOW AND MONOTYPE 
mum $4.50. Used monthly, $45 a year for 3 veekly t t s Se 

lines; $15 for each additional line. Situation f { Midiwe 

wanted, $1.15 a line, minimum $3.45 


Display classified sold by column inch with 
discounts for larger space and three or more 
insertions. Somple rates: One inch used one 
time, $27, used 12 times, $22 per insertion 
Two or four inches used one time, $25 per CALENDARS AND CALENDAR PADS 

inch. Full rate schedule on request. Please WHOLESALE CALENDARS, MATCHES, 
send payment with order ADVERTISING NOVELTIES TO THE 
PRINTER s 





Copy must be received at 79 W. Monroe St., 
Chicago 3, Ill, by the 18th of the month pre- 
ceding date of publication 


ADHESIVES CARBONIZING 


eT 


( oepora 
YOUR 


AID TO SALES = Spot Carbon Dept. 
704 Broodway, New York 3. N Y. + GR 7.6700 R ETAR D E D 








“It Sells printing! és 633 Plymouth Ct, Chicago 5, Ill. + HA 7-0247 
The Notebook of o Printer It's the best : CHILDREN 


hovuse-orgon you con get becouse it 
, 7 mame destaned late it. Smart EQUIPMENT & SUPPLIES FOR SALE 


t ] copy wins notl oword. ASK 
° city ond oreo is open It brings in CAN 
Prospects cal! us It mokes money 
t Send for facts: The ARBOGUST BE 


LaSalle St., Chicago 1, Iilinois a 
contact cree a ota . ters sive : i “ HELPED 
MAILING PIECES FOR THE PRINTER ontrast if desired, and bette ne value 


Rulings: 
126, 133. 


Sizes: § x 10 to 23 x 29 in. a Support Your 


Pre-angled screens to 23 x 29 in. at same 
prices Local Association for 


| Try a Small Ad Write for new literature °T™ Retarded Children 
for Quick Results CAPROCK DEVELOPMENTS 


165 Broadway, N.Y. 6 REctor 2-4028 


New ATLANTIC | How to Do Embossing 
JUNIOR | In Your Own Plant 


MODEL 26M You can do professional embossing on your regular job 
| and cylinder pres with STEWART'S EMBOSSING 
SAVE $15.00 and cylinder presses with STEWART | 


BOARDS. A booklet giving full instructions is included 
with every order. Don’t let those extra pronts walk out 




















or more on these fine num 
bering machines! Immediate 
delivery. Fully guoranteed 
to give complete sotisfac 534 x 9'2 inches $2.00 a dozen 


tion or YOUR MONEY 9'2 x 11'2 inches $3.75 a dozen 
BACK. Try ot our risk—ask 19 «x 23 inches $7.25 ‘2 dozen 


— for sample without obliga Send check or money order to 
ion! 2 - . 
on THE INLAND AND AMERICAN 


ATLANTIC SEINE Asenve, Greckiyn 4, 14% Book Department = PRINTER AND LITHOGRAPHER 
NUMBERING MACHINE Co. 5208 W Pico Blvd. Los Angeles 19. Col 79 West Monroe Street, Chicago 3, Illinois 


tne oor 
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EQUIPMENT & SUPPLIES FOR SALE(Cont.) EQUIPMENT & SUPPLIES FOR SALE(Cont.) EQUIPMENT & SUPPLIES FOR SALE(Cont.) 


; wins Your presses may pant 
Insist on Megill’s see 
Remember. Only Megill Makes — —— VALUES But your customers will purr 


, . . 
Spring Tongue® Gauge Pins asticain to $6”, 68" with 
MEGILL’S PATENT and 70” 6/0 Two Colors 


MILLER units include Simplex, 
Model SW, and Major 27x41 
single and Two Color A 


BATTERY OF COTTRELL 72” 


=r letterpress Rollers 


SEYBOLD 50” Z type cutters 











CHRISTENSEN Pony gang stitcher 


- & 2 
No. 1172-51 ymplete with two 
$1.80 doz. with extra Tongues heads, five stations, reconditioned on e jo 


| BAUM 25x38” current model 333 seriai 
Sold by Printers Supply Deolers No. 22061, new machine warranty This tough black synthetic 




















THE Small automatic presses can take all the speed 
EDWARD a MEGILL co. ee oe your presses can toss at 
: , 26x40 offset C&P 
The Pioneer in 1870 141/2x22 Craftsman automati them... turn out crisp 
763 ATLANTIC AV., BROOKLYN 38, N.Y. ly Model C 17x22 units ? 
3 Kelly Model C 17x22 units clean jobs FAST...no 








TYPE & PRESS of Illinois Inc. em 


3312 North Ravenswood, Chicago 













Sell Spraying costly cool downs. Cost 









TATIKI 


BUTTON — TRADE MARK 


sheets and customers 





Pres 
{ ANO SPRAY AEG. IN US. PAT. OFF 


«STATIC 
cy STOP ELECTRICITY 
~ | $3 per can * $30 per doz. 


oe” Sra Kil. 











never had it so good! 










Cut dow s 
TOLER LAA | stcnun quality 


GALLEY tae . 


Car be shipped promptly IDEAL ROLLER 4 MANUFACTURING CO. 
2512 W 24TH ST 21.24 THIRTY NINTH AVENUE 
MICAGO @ AL LONG ISLAND CITY NY 


oe mee 











es 1220 W. 6th St. Clevelend 13. Ohic 


One of many features is the extra 

yo «Safety runner across the top of 

ach row to prevent pieing 6069-6073 MAYWOOD AVE. 5238 PEACHTREE ROAD, NE 
HUNTINGTON PARK CAL CHAMBLEE, GA. 


Call \Ocust 8-5085 


or Write, Today, Dept. LA 
for Descriptive Literature 


iS 
RESEARCHED AND DEVELOPED BY 








HELP WANTED 




















ATC NII a FS Po SR IME EE RR 
MANUFACTURING CO > 
140 N. THIRTEENTH STREET LOOKING FOR A NEW JOB? 
PHILADELPHIA 7 PA. Super intendent—Offsct-Letterpress Prtg. Eng 
d Converting exp EAST $10,000 - $15,000 
Chemist—Lithography A 
Photoengraving MIDWEST $10,000 
Foreman—Rotary Bus 
Forms west $12,000 
Bindery F oreman— 
ee Labels OHIO $ 8.000 - $ 8,500 
Sales Manager—Web Offset 
Publications SOUTHEAST $12.00¢ $25,000 
Art Director— 
Trede Merk Greeting Cards MIDWEST $10,000 - $15,000 
" Esti mator— 
will cut your Down Time 20% on Billing Supv. O10 $ 7.000 - $ 8.000 
" . WANTED Cameramen platemakers,  strip- 
letterpress and increase production pers. pressmen, compositors. proof 
i a readers, monotype. folder opera- 
when varnishing onan offset press. tors, binderymen. offset pressmen 
Send for free sample, brochure and name of GRAPHIC ARTS EMPLOYMENT SERVICE, INC. 
MarV-Al distributor near you. Helen M. Winters, Manager 
Dept. 1D-9, 307 E. 4th St., Cincinnati 2, Ohio 
TILESTON & HOLLINGSWORTH CO. List Your Confidentiol Adolication With Us 
211 Congress St Boston 10, Mass. ee el 





“NON-RUST" NEUTRO-STAT NOT ONLY GUARANTEED TO Try NON-RUST NEUTRO-STAT 
STOP STATIC--BUT ALSO GUARANTEED NOT TO RUST! ++ «Mat coupon todays 


NEUTRO-STAT is now available in two types 
“Standard”, for all applications except where bare 
metal parts are exposed and new ‘‘NON-RUST”, 
for all machinery applications. Both are non-oily, non- 
greasy, non-toxic, non-flammable. Order today on a 
full money-back guarantee SIGNATURE 


lite SIMCO compan) 920 Walnut Street, Lansdale, Pa. 
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HELP WANTED (Cont.) HELP WANTED (Cont.) TYPE & TYPE FOUNDERS 
i? PRODUCTION CONTROL MAN Wa 


Interesting Commercial and Porm Printing Mant 1o- CENTAL IR 
eet «|| Se TES eee EE 


Work 


for semi-retired man 
familiar with printing 














BUSINESS FORMS—PLANT MANAGER 


You are your own boss. You 
tell us how many hours a week 
you want to work; the more you 
work, the more you earn. 

You call on printers and lithog- INK CONDITIONERS 
raphers in your area presenting 

low-cost service that every 

ont needs. You will represent O/2O‘overreint VARNISH 
a respected and successful com- for tough, brilliant finishes 
pany with thousands of satisfied - Sons 32.20" pe ee Price List 


customers, man f . NTRAL M 
usto , many of whom we ear hears Cs co The Industry's FIRST COMPREHENSIVE 


have served for twenty years or Mrs. of Trik, Glazcote, 33 & 0-33 Ink Conditioners bh A fa DBOO K 


confidence, outlining INSTRUCTIONS is Manishen andl iedeiin 
experience and personal 


Non-Yellowing—Non-Crystallizing 








: Linots pe-Interts pe lnstruction Writter printer dow 
cluding age. Please en- ' PLANNING FOR Better IMPpost 
a recent non-returnable . ac is packed with plannir 
snot aug ) 
Address Box R-25, The Inland 
ond American Printer and w 
Lithographer, 79 W. Monroe St 
Chicago 3, Ill 


PLASTIC & RUBBER PLATES taker 
De signed 
cerned wit 


any sta the book 








lown the complex 


rELETYPESETTER ‘ position into clear 
readily understandabl 
ink Mayvman 
144 profusely illustrated pages— 
incl. 96 pages of imposition layouts. 
Price: $10.00 a copy postpaid. 
SITUATIONS WANTED 

Send check or money order to Book Dept 
COMPOSING ROOM SL PERINTEND- The Inland and American 


ENT PRINTER and LITHOGRAPHER 
N 9 W. Monroe Chicoge 3, til 








VICE-PRESIDENT & GENERAL M Looking for Practical, 

— es yee Time-Saving Shortcuts? 
seated IAPL lists plenty in every issue. See 

ecco for yourself. Subscribe today. 
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ompleted by Linotype. The 
> 7,9 & 11 point will be available b 
ned to provide a clear and handsome 
se open letterforms will fully dis- 
rtions r ts unique and attractive texture suggests 
The capit > OTC r Ai and bold make a fine even line, 
gor of the Bold. This face com- 
isome utility is winning a crowd 


Extended, Regular, 


Condensed and Extra Condensed, all of which are provided in mated light and bold 
versions. The other members of the family are designed with the same sophistication 
and cut with the same care as the face you are now reading. Inspect the clear even 
texture of both Light and Boid; every ietter plays its part, not one obtrudes. Inspect 
the sharpness of each character and its alignment; such precision is the result of 
Linotype's rigid system of quality control. We hope that the quality of this new Lino- 
type design and the proven economy of Linotype operation may provide the answer 
to some of your design and typesetting problems. For an advance specimen, write 
to the Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5, New York. 
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INTERTYPE MIXERS ARE MONEY MAKING MACHINES 


Hand setting, cutting in, hand quadding, changing mold 
liners and sw inging magazines are time-consuming, costly 
operations that can block you from growth and profit, 
particularly on jobs that call for mixed composition 
Stop these losses make money instead by setting 
this class of copy on Intertype Mixer Machines. They 
give you the type you need at keyboard speed 

Set type in sizes from 5 through 60 pt. caps 

Mix as many as six different faces on a line at the 

flip of a finger 

Change magazine positions with power instead of 

“liminate mold liner changes with the Six Mold Disk 

which also provides maximum overhang casting 


; y ea Quad lines and set white space automatically 
ote ny - . f you are losing money instead of makina it o 
<n, 5 ’ ~ mall composition, ask for all the facts on Intert pe , 
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comrorarion A Division of Harris-Intertype Corporation 
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